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Rough Proofs 


Walter Lippmann has discovered 
that relief rolls are growing because 
a lot of people would rather get 
money for nothing than work for it. 
Professor, you astound us. 


~~ ! 


Another conclusion which Profes’- 
sor Lippmann will ultimately arrive 
at with equal brilliance and pene- 
tration is that to increase the num- 
ber of relief workers, it is necessary 
to increase the number of those on 
relief. 

7, 2 


After reading Dr. Dafoe’s an- 
nouncement that no product not ac- 
tually used by the Dionne quintup- 
lets will receive their endorsement, 
certain well-known society women 
are blushing for the first time in 
years. 

vv¥seey 


Patent medicine manufacturers, 
asserted Senator Royal Copeland, M. 
D., are “the vilest men on earth.” 
Now, now, doc, that’s no way to re- 
fer to your competitors. 


+ F 


“You can’t be a business man and 
also a woman-hater,”’ remarks WOR. 
In other words, love thy customer. 

- - ww 

Taking advantage of the nervous 

condition of baseball fans on the eve 


‘of the new season, Listerine is ad- 


ertising a bargain offering of both 
shaving-cream and styptic cotton. 


— 


“The new radio,” remarks Profes- 
sor Laird in a tone of regret, “takes 
an hour or two away from each 
night’s sleep.” 

If it doesn’t, a lot of advertisers 
are going to be disappointed. 


= = 


The uplifters who object to the ex- 
citing yarns the kids get nowadays 
via radio and the movies have prob- 
ably forgotten the hours they used 
to spend in the attic with Diamond 
Dick and Nick Carter. 


7” Vv F 


Now that the U. S. Supreme Court 
has decided that Oregon’s law for- 
bidding dentists to advertise is con- 
stitutional, members of that profes- 
sion will be restricted to publicity 
by word of mouth. 


7, = FF 


A satisfied customer is acknowl- 
edged to be the best advertisement, 
and Oregon dentists are now con- 
sidering equipping theirs with loud- 
speakers. 

7, .¥ 


Archie M. Andrews might have 
been the hero of an Alger success 
story if Horatio were still doing his 
stuff; only instead of building his 
fortune on matches, he used a cigar- 
ette-lighter. 

7, F F 


Gov. Kirman, of Nevada, vetoed a 
bill requiring state registration of 
trade-marks at $10 per. That was 
the best knock-out punch delivered 
in Carson City since 1897. 


7, F F 


Dizzy Dean is to receive $5,000 for 
broadcasting St. Louis Cardinals’ 
games this season. He wants to 
know how long this has been going 
on. 

> | 


Walter Winchell, defender of pub- 
lic morals, continues to be shocked 
at brassiere advertising. The sales 
executives of these companies aren’t 
responsible for women’s curves— 
only their own. 

Copy Cus. 


FLAY CRITICS OF 
ADVERTISING. AT 
FOUR A'S MEET 


Kudner and Durstine Lead 
in Attack 


Rubicam Elected 


White Sulphur Springs, W. Va., 
April 12.—Raymond Rubicam of 
Young & Rubicam, New York, was 
elected chairman of the board of the 
American Association of Advertis- 
ing Agencies at a night session here 
last night. Arthur H. Kudner, Er- 
win, Wasey & Co., retiring chairman, 
becomes a board member at large. 

Maurice H. Needham, Needham, 
Louis & Brorby, Chicago, was 
elected vice-president; William Ben- 
ton, Benton & Bowles, New York, 
secretary; E. DeWitt Hill, McCann- 
Erickson, Inc., New York, treasurer. 

Gilbert Kinney, J. Walter Thomp- 
son Company, New York, and Guy C. 
Smith, Brooke, Smith & French, De- 
troit, were elected board members 
at large. 

Members of the executive board 
representing councils were elected 
as follows: New York, Paul Cornell, 
Geyer-Cornell Company; New Eng- 
land, H. B. Humphrey, H. B. Hum- 
phrey Company, Boston; Atlantic, 
R. S. Simpers, Simpers Organization, 
Philadelphia; Western, Merle Sid- 
ener, Sidener, Van Riper & Keeling, 
Indianapolis. 


White Sulphur Springs, W. Va., 
April 12.—A bold challenge to the 
challengers of advertising was 
sounded by Arthur H. Kudner, Erwin, 
Wasey & Co., New York, today as 
guests of the American Association 
of Advertising Agencies joined mem- 
bers for the closing session of the 
18th annual convention. 

“In reply to those who ask if ad- 
vertising is not an economic waste,” 
said Mr. Kudner, ‘we might reply: 
Are economists an economic waste? 
Are politicians an economic waste?” 

Like a following speaker, Roy S. 
Durstine, of Batten, Barton, Durs- 
tine & Osborn, New York, Mr. Kud- 
ner paid his respects to those who 
would upset the present method of 
agency compensation. “Pay agencies 
as you please,” he asserted, “but 
in the large majority of cases they 
will still be underpaid.” 


Asks Constructive Effort 


Mr. Kudner urged his audience to 
quit apologizing for advertising, and 
spend more time in fitting it for 
the constructive work it must per- 
form in the immediate future. 

But while it must increase sales, 
it has many other important mis- 
sions, he suggested. Chief of these 
he listed as selling the right of a 
business to survive when it renders 
a public service. 

He also made a plea for illusion 
in advertising, asserting that the 
truth can be terribly dull, that the 
man with something to sell cannot 
afford to be a bore, and that ad- 
vertising must be not merely honest, 
but interestingly honest. 

“The reader is entitled to some 
recompense for the time he spends 
in perusing advertising,” asserted 
Mr. Kudner. He told of instances 
where advertising has not only 
produced a large volume of new 

(Continued on Page 27, Col. 1) 


Copeland Bill Sidetracked; 
Hope for Passage Fading 


MAKES LAST DEADLINE 


Adolph S. Ochs 
(Story on Page 4) 


Lifebuoy Invades 
Classified Pages 
With Free Offer 


New York, April 11.—‘‘Sweetheart 
—I do love you, but if you have 
never used Lifebuoy, send a clipping 
of this notice with your name and 
address to Lever Bros. Company, 
Dept. W-93, Cambridge, Mass. Two 
full size cakes will be sent you with- 
out cost.” 

Thus ran copy on the classified 
pages of four newspapers in different 
cities last Sunday, in a new test of 
the value of classified pages to a 
general advertiser. 

The same copy, booked for one in- 
sertion only, ran in all of the papers 
used in the test. If Lever Brothers 
decide to run a classified camraign, 
the free offer of two cakes to those 
who request them will not be in- 
cluded. Ruthrauff & Ryan, Inc., is 
the agency. 


GENERAL MILLS 
IN NEW EFFORT 
TO AID BAKERS 


Minneapolis, Minn., April 10.—The 
unremitting warfare which General 
Mills, Inc., has carried on since 1922 
to increase the sale of bakery goods 
and to reverse the declining trend 
of wheat consumption will continue 
during 1935 with two major projects 
—a national magazine campaign 
stressing “bread-vitality,” and a 
series of specialty bread schools for 
bakers. 

The magazine campaign will con- 
sist of 13 four-color back covers in 
the Saturday Evening Post, com- 
mencing with the May 18 issue, in 
which Mr. and Mrs. Consumer will 
be advised to “let your baker do 
your baking.” 

None of the advertisements, which 
are inconspicuously signed by Gen- 
eral Mills, mentions flour at all, the 
entire copy being devoted to increas- 
ing bread consumption and to im- 
pressing the fact that the baker is 
the best and most convenient source 
for all types of bakery products. 

While this campaign is being 
heavily merchandised to the baking 
industry, General Mills is careful 
to point out that bakers cannot ex- 
pect to sit back now and watch the 
extra business roll in. Personal effort 
is vital, they are being told, and as 
one means of helping bakers help 
themselves, General Mills is conduct- 
ing a series of six ten-day specialty 
bread schools here for bakers. 


Merchandising Stressed 


The first of the schools, each of 
which has an enrollment of 75, began 
here this week in a special “school- 
room” set up at 519 Second Ave., S. 
The school, which is free to bakers, 
gives a thorough course on the pro- 
duction, merchandising and advertis- 
ing of specialty breads, and bakers 
are told that “both production and 

(Continued on Page 28, Col. 3) 


Last Minute News Flashes 


John Charles Thomas on Air for Vince 


New York, April 12.—Under the 


sponsorship of the William R. Warner 


Company, maker of Vince, John Charles Thomas, baritone, will return to 
the air April 24 in a new series to be known as “Our Home on the Range.” 
The program will be heard every Wednesday from 9 to 9:45 p. m. EST on 
the NBC-WJZ coast-to-coast blue network. 


Macfadden to Discontinue “Shadoplay” 
New York, April 12.—Macfadden Publications, Inc., announced today 
that Shadoplay Magazine will be discontinued following publication of the 


June issue. 


“Washington Times” Promotes Sugrue 
Washington, D. C., April 12.—Leo Sugrue, for many years with the 


Washington Times, has been appoint 


ed national advertising manager. 


Mr. Sugrue, who most recently was manager of automobile advertising, 
succeeds A. R. R. Onyun, who has been national advertising manager for 


many years, and who remains with 


the paper doing special work. 


“Collier’s”” Boosts Rate and Guarantee 
New York, April 12.—Effective with the May 16, 1936 issue, Collier’s 
basic page rate will be increased from $5,500 to $6,000, J. A. Welch, Crowell 


advertising director, has announced 
raised from 2,100,000 to 2,300,000. 


. The circulation guarantee will be 


‘Bill Is Dead for This Ses- 
Sion,”’ Is Assertion 
of Its Author 


Washington, D. C., April 10.—The 
Copeland pure food, drug and cos- 
metic bill with its provisions for the 
regulation of advertising was defi- 
nitely sidetracked by the Senute in 
its session Monday. This action was 
permitted by Senator Copeland 
rather than the alternative which 
was threatened by Senator Bennett 
Champ Clark, Missouri, who sought 
to send the bill 
back to the com- 
merce committee 
for further study. 

Although _ side- | 
tracking of the 
bill was said to be | 
temporary, it is 
believed by many | 
of its supporters 
to have seriously | 
impaired the| 
chances for pas- | 
sage of the bill at 
this time and pos- 
sibly at this ses- 
sion of Congress. Only a determined 
effort by the White House will again 
bring it to a vote, it is admitted. 

Commenting on the displacement 
of his measure from its preferential 
place on the Senate calendar, Sen- 
ator Copeland himself said yester- 
day: “As far as I am concerned, the 
bill is dead for this session.” 

A strong attack on the pure food 
measure by Senators Josiah W. 
Bailey of North Carolina and Ben- 
nett Champ Clark, of Missouri, both 
Democrats, had forced upon Senator 
Copeland several amendments which 
he declared weakened the proposed 
provisions of the law. 


Adulteration Clause Changed 


One Bailey amendment, which was 
adopted, 44 to 29, was designed to 
curb the power of the Department 
of Agriculture to make mass seizures 
of misbranded goods, and modified 
the definition of “adulterated” prod- 
ucts. 

As the measure was reported to 
the Senate, misleading advertising 
or misbranding of an article would 
brand it by law as “adulterated,” 
thus permitting seizures by the gov- 
ernment. This construction was elim- 
inated by Senator Bailey’s amend- 
ment, which permits seizures only 
of one sample of a drug, “immi- 
nently dangerous to health.” Notice 
to show cause must be issued, and 
hearings held before mass confisca- 
tion can take place. 

The Senate debated the Copeland 
bill for three hours on Monday be- 
fore taking any decisive action. The 
discussion became personal when 
the New York senator charged Bailey 


Sen. Copeland 
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ADVERTISING AGE 


April 13, 1935 


with espousing the cause of a pat- 
ent medicine lobby. 

Bailey denied the charge and re- 
torted: 

“Even the Senator from New York 
has spoken not unfavorably of some 
of these articles over the radio.” 

The North Carolinian declared that 
without his amendment, a manufac- 
turer would have to take an adver- 
tisement “to some bureaucrat in the 
government” before submitting it to 
a newspaper. 

Senator Copeland strongly denied 
that this* was true. 

“The manufacturer obviously could 
not afford to run the risk that his 
advertisement might be construed by 
some arbitrary officer in the Depart- 
ment of Agriculture as being injuri- 
ous to health,” Senator Bailey re- 
torted. 

Senator Clark, who had previously 
served as chairman of the subcom- 
mittee which held hearings on the 
bill, insisted that he would prefer 
that the bill be sent back to the 
commerce committee, reiterating his 
previous assertion that it “was never 
seriously considered.” He also sought 
to transfer jurisdiction from the 
Food and Drug Administration to the 
Federal Trade Commission, which, 
he said, had more experience with 
business problems. 

A motion to send the bill back to 
the committee was pending when 
Senate Majority Leader Joseph T. 


Robinson agreed to delay action. 
Postponement came with the consent 
of Senator Copeland, who plans to 
hold personal conferences, in an ef- 
fort to iron out differences, he told 
ADVERTISING AGE. 

The U. S. Chamber of Commerce, 
which has been reporting to its 
members on the progress of the bill, 
declares that even though it should 
be passed by the Senate this session, 
when it goes to the House “it will 
run into a very busy Interstate and 
Foreign Commerce Committee and a 
further obstacle in the shape of a 
bill by Representative Mead, which 
will be pressed as a substitute for 
the Senator Copeland bill, and which 
omits provisions to which objec- 
tions have been made.” 

Drug advertisers are giving the 
Mead bill considerable support 
through W. Y. Preyer, chairman of 
the advisory committee on advertis- 
ing of the Proprietary Association. 
Mr. Preyer is first vice-president of | 
the Vick Chemical Company. It is | 
the threat of multiple seizure which 
is bearing the brunt of attack and 
which was referred to repeatedly by 
Senator Bailey. ; 


Fear Possible Results 


It is held by the Proprietary As- 
sociation that “national advertising 
in the future wil! be curtailed, if the 
Copeland bill goes through in its 


present form.” It is said that house- 


WIN AYER AWARDS FOR EXCELLENCE IN TYPOGRAPHY 


wo ax- The New York Times. “<°— 
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Winners in the three classes of the 1935 competition for the Francis Wayland Ayer cup, given for typo- 
graphic excellence. The "New York Times" won in the group of papers with circulation of 50,000 or more, 


and also received the cup; 
Chambersburg, Pa., “Publi 


the “Hartford Courant" took the prize in the 10,000 to 50,000 group; and the 
c¢ Opinion" won the award in the less than 10,000 group. (Story on Page 18.) 


to-house distribution of samples with 
literature will be resorted to since 
these can be properly qualified so 
as to escape criticism. 

In some quarters, it is held that 
the passage of the bill will result in 
the establishment of many small 


“‘Now that, my dear, is coverage!”’ 


. . . but no more complete than The Des Moines Register and Tribune's coverage of 
lowa buyers—40% of the families in the entire state. And it doesn't take much window 
shopping to recognize the value of more than a quarter million circulation at the lowest 
milline rate in lowa, a state which ranks 4th in per capita wealth. * 


*(... and with rainfall in Iowa ABOVE NORMAL, prospects for 1935 are excellent.) 


drug manufacturing companies in 
various states, which will restrict 
their advertising and sell only within 
the state. Mr. Preyer says that 
manufacturers will be inclined to 
make special arrangements’ with 
large chains to have them do the 
selling job over the counter instead 
of relying on national advertising. 

“This condition would be further 
aggravated by the fact that some of 
the provisions of the Copeland Bill 
call for what amounts practically to 
formula disclosure,” according to Mr. 
Preyer. 

“This would mean that a large 
crop of non-advertised products 
would spring up, with the manufac- 
turers claiming that they were just 
as good as the trade-marked articles. 
This would, in turn, have the tend- 
ency to destroy the value of trade- 
marks and it is from this group of 
manufacturers that a large part of 
the advertising revenue comes in the 
drug, cosmetic and food trades. 

“We believe that all reputable 
publishers, manufacturers and ad- 
vertising men are agreed today in 
their desire for a good law that will 
effectively prohibit the sale of harm- 
ful, poisonous and worthless prod- 
ucts. Such a law should ensure a 
maximum of security and protection 
to the public and at the same time 
afford reasonable opportunity for 
honest and legitimate business to go 
forward and prosper without the 
handicap of bureaucratic regimenta- 
tion.” 


Four Products Join 


in Carton Contest 


Under four products’ sponsorship, a 
contest has been started in conjunc- 
tion with the Edwin C. Hill Colum- 
bia broadcasts, the awards being 50 
all-expense trips to Washington in 
August during the Boy Scout Jam- 
boree. 

Sponsors are Barbasol,'_ Bost, 
Kreml! hair tonic and shampoo. Win- 
ners will be boys saving the great- 
est number of cartons of the sponsor- 
ing products selected from five zones, 
each with about the same number of 
radio families and each receiving 
the same number of prizes. 


Hall Heads Chosen 


Elected directors of the W. F. 
Hall Printing Company, Chicago, at 
a stockholders’ meeting April 8, were 
Alfred B. Geiger, Hadar Ortman, 
Noah MacDowell, Jr., Arnold A. 
Schwartz, Karl E. Seyfarth, and 
D. C. Haeger. Mr. Geiger was re- 
elected as a director. Edward A. 
Srill was elected treasurer of the 
company, at a meeting of the direc- 
tors. 


Post Toasties 
To Start New 
Radio Program 


New York, April 11.—General 
Foods will start a new radio show 
advertising Post Toasties and Post 
40% Bran Flakes alternate weeks 
beginning April 29 over 59 stations 
of the NBC-WJZ network. The fea- 
ture will be heard five nights a week 
at 7:15 EDST, with rebroadcast for 
Middle West and Mountain states. 

The program, it is believed, will 
be the first country-wide strip series 
used five nights a week for any 
cereal. It will follow Amos ’n Andy 
in most areas. Entitled “Tony and 
Gus,” it is a combination of music, 
drama and humor starring Mario 
Chamlee as an Italian immigrant 
seeking opera fame and George 
Frame Brown as a Swedish aspirant 
to the world’s heavyweight cham- 
pionship. 

A collection of consumer  pre- 
miums backs the program, a William 
Rogers silver-plated Mickey Mouse 
spoon for Post Toasties package tops 
plus a dime, and a set of 16 color 
portraits of famous Americans for 
the bran flakes, each portrait being 
presented on receipt of a package 
top and postage. 

Window and store display ma- 
terial, package cut-outs, 24-sheet 
postings and sampling will support 
the radio advertising and tie-in copy 
will appear in magazines, news- 
papers and farm papers. Benton & 
Bowles, Inc., is the agency. 


Ends Comics Battle 
Between Newspapers 


The United States Supreme Court 
has ruled that the Washington Post, 
among Washington newspapers, has 
the sole right to publish the cartoon 
strips known as “The Gumps,” 
“Dick Tracy,” “Winnie Winkle,” and 
“Gasoline Alley.” 

The Washington Herald had also 
been publishing the comic strips. 


Horace Dumars Dies 


Horace Dumars, 86, newspaper 
and magazine advertising repre- 
sentative, and son of James Dumars, 
founder of the Pittsburgh Sun, died 
April 1 at the home of his son, 
J. E. Dumars, Glen Ridge, N. J. He 
had been ill for two years. Mr. 
Dumars represented the Cleveland 
Plain Dealer and other newspapers 
in Ohio for many years. 


Stop — look — read and buy. 


That's the way 
especially 


the Comics work 


Metropolitan. 


Baltimore Sun — Boston Globe — Buffalo 
Times—Chicago Tribune—Cleveland Plain 
Dealer—Detroit News-—-New York News— 
Philadelphia Inquirer—Pittsburgh Press— 
St. Louis Globe-Democrat—Washington Ster 


‘Weekly 


Current Circulation 
5,900,000 families 
17,700,000 readers 
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Make the best 


impression on your salesmen as well as your 


market—with The News! 


. And when your advertising is not in The 


Wauen most of your New York appropriation 
News, even a dumb salesman knows you aren 


is going into The News, your smart salesman 


én 1935 ) 
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knows you are doing your utmost to help him 
sell.. 
a really smart advertiser! . . . 
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ADOLPH OCHS OF 
‘N.Y. TIMES’ FAME 
SUCCUMBS AT 77 


Cerebral Hemorrhage Fatal 
to Famous Publisher 


(Picture on Page 1) 

New York, April 12.—Funeral serv- 
ices for Adolph S. Ochs, 77, publisher 
of the New York Times, who died of 
a cerebral hemorrhage at Chatta- 
nooga, Tenn., on Monday, were held 
here this morning at Temple Emanu- 
El. 

A host of friends and associates 
attended the final rites for the pub- 
lisher, whose genius and personal 
character had tremendous influence 
in shaping the standards of Ameri- 
can journalism and advertising. The 
body was laid to rest in a mausoleum 
in Temple Israel cemetery at Mount 
Hope, near Mr. Och’s home at White 
Plains. 

In the Julius and Bertha Ochs Me- 
morial Temple at Chattanooga which 
Mr. Qchs built in honor of his par- 


ents, funeral services were held on 
Wednesday. 

Mr. Ochs is survived by his widow; 
a daughter, Mrs. Arthur Hays Sulz- 
berger; a brother, Milton B. Ochs of 
Chattanooga; three sisters, Miss Nan- 
nie Ochs of New York, Mrs. Harry 
C. Adler of Chattanooga, and Mrs. 
Bernard Talimer of Philadelphia, and 
four grandchildren. 

For several years Mr. Ochs had left 
details of direction of the Times 
largely to his son-in-law, Arthur 
Hays Sulzberger, and his nephew, 
Col. Julius Ochs Adler. 

The death of Mr. Ochs occurred 
only 19 days after the passing of 
Louis Wiley, business manager of the 
Times for nearly 30 years, who died 
March 20. 

Born in Cincinnati on March 12, 
1858, at 11 he became a carrier boy 
on the Knogrville Sentinel, his first 
work in the newspaper business. La- 
ter he worked on various other Ten- 
nessee newspapers. 

Mr. Ochs bought the Chattanooga 
Times in 1878 for $250 in cash, a 
note for $300, and a promise to pay 
$75 a month until he acquired a half 
interest. This half interest he ac- 
quired in two years. At the start he 
had only $37.50 in cash as working 
capital. With Mr. Ochs as publisher 
and proprietor, the newspaper rose to 
affluence. 

In 1896 when he was 38 years old 
he obtained the controlling interest 


in the New York Times, which was 
in a comatose state and had a cir- 
culation of far less than 20,000 a 
day. 

In the first year that Mr. Ochs was 
in control, the Times lost $58,000; 
the next year it lost $68,000; and the 
third year, it made $50,000. Its suc- 
cess since that time has made news- 
paper history. 

Throughout his career, Mr. Ochs 
stressed the necessity for honest ad- 
vertising, newsy and informative. 
For the Times news columns, he es- 
tablished the famous slogan, “All the 
news that’s fit to print.” 


Discusses Agency Relations 


In view of the current discussion 
over the status of the advertising 
agency, Mr. Ochs’ remarks on that 
subject in a speech before the Asso- 
ciated Advertising Clubs of the 
World at Philadelphia in 1916, are 
extremely pertinent. 

“The name should be changed from 
advertising agents to advertisers’ 
agents,” he declared. “If the defini- 
tion of an advertising agent is that 
he represents both ends of a bargain, 
it is too hazardous a business for 
men possessing the most usual and 
dangerous of human frailties—a flex- 
ible conscience. 

“In truth and conscience the ad- 
vertiser’s agent should receive no 
pay from the publisher; he should 
not be a partner of the publisher or 


Just Between Us Advertisers — 
What About EXTENSION MAGAZINE? 


Recently a prominent national advertiser who has never used 
Extension wrote to an advertiser using Extension, and asked four 
pertinent questions. Here are the actual questions and the 


actual answers. 


lst Advertiser's 
Question: 


2nd Advertiser’s 
Answer: 


Ist Advertiser’s 


Question: 


2nd Advertiser’s 
Answer: 


Ist Advertiser's 
Question: 


2nd Advertiser’s 
Answer: 


Ist Advertiser’s 
Question: 


2nd Advertiser's 
Answer: 


How long have you been advertising regularly in Exten- 


sion Magazine? 


We have been advertising regularly in this magazine for 


the past four years. 


Have you found it of greater value to you in (a) pro- 
moting business among individuals—laymen—or (b) in 


adding sales to Catholic institutions? 


We believe the results have been about evenly divided 
by inquiries from individuals and the promotion of 


sales to Catholic institutions, 


We are securing a larger 


volume of Catholic institutional business. 


If you are particularly interested in the institutional 
business, have you found the Magazine’s co-operation 
with you as an advertiser to have increased sales mate- 
rially, as compared with your previous sales efforts in 
this market without the Magazine’s cooperation? 


We have found Extension Magazine’s cooperation most 


effective. 


They have given us letters of introduction to 


clergy, heads of religious institutions, etc. Our dealers 
and salesmen report that these letters are particularly 
effective in securing interviews and consideration. 


Do you intend to continue your advertising in this pub- 


lication? 


In the light of the foregoing, you will not be surprised 
to know that we have scheduled an even larger campaign 
for Extension Magazine to run throughout 1935. Exten- 
sion Magazine has really gone out of its way to co- 
operate with us in several different ways, and should you 
decide to place a schedule with them, we know this will 


be true in your case also. 


Here, indeed, is concrete evidence of the value of Extension 
Magazine’s Merchandising Service and Advertising Pages. 


Gxitension @ 


HT Het t| 


Panazine 


The National Catholic Monthly 


360 N. MICHIGAN AVE., CHICAGO 


H. J. Blakely, Advertising Manager 


RIGHT ON DECK 


MASTER OF THE MASTERS 
GENE SARAZEN 


WINS THE SECOND MASTERS’ TOURNAMENT 
At Augusta, Ga., playing 


HOL-HI cot Batts 


and WILSON GOLF CLUBS 


New 
‘TURP RIDER WOODS 2 
One ae ewe 


GOLF EQUIPMENT 


Newspapers in important centers 
carried this Wilson golf ball copy 
this week in the same editions in 
which they announced the winner 
of the Masters’ Tournament. 


a beneficiary through the publisher 
of his client’s patronage. I speak of 
ideal conditions.” 

However, Mr. Ochs was not op- 
posed to the publisher paying an 
agency commission. “On the con- 
trary,” he said, “I believe in that 
system, but it should be for services 
rendered, and only to those agencies 
that retain for themselves the com- 
mission, which do not, through it, 
damage the publication by reducing 
its rates and prevent a uniform rate 
to all advertisers.” 


Scores Low Rates 


Some of Mr. Och’s advertising 
philosophy was revealed in a speech 
which he delivered before the Adver- 
tising Club of New York in 1926. 

Low rates cheapen the newspaper 
and the value of advertising, he de- 
clared. “At the high prices (so- 
called) for advertising, the adver- 
tiser is obliged to give thought to 
what he is advertising, and where he 
is placing the advertising, and 
whether the expenditure is justified,” 
he said. “When the rates are low, 
he too frequently uses space only to 
keep his name before the public, to 
tickle vanity or some similar foreign 
purpose. 

“He doesn’t put the acid test to 
very cheap advertising, asking him- 
self if what he advertises is news. 
Will it interest somebody? Is it go- 
ing to arrest the attention of the 
reader? Will it compete in interest 
with what is in the reading columns? 

“He would naturally do that if the 
rates were high. He would then often 
say when copy of no news value was 
prepared for publication, ‘We can’t 
afford it. I won’t pay. It is not worth 
while.’ ”’ 

Mr. Ochs said he hoped to live to 
see the day when newspapers “can 
say how much advertising we wish 
to carry, and when that space is en- 
gaged, that we take no more, except 
in an emergency.” 


Tells Altman Story 


He told how the manager of B. 
Altman & Co., which was paying 
50 cents a line for Times space, told 
Mr. Wiley that the store would like 
to have smaller advertisements but 
more conspicuous by being placed in 
the forward pages. 

The store was informed that the 
arrangement could be made, but that 
it would have to pay $1.50 to $2 a 


line on the page the manager de- 
sired. Altman’s accepted the higher 
rate and secured highly gratifying 
results. 

“This education is progressing,” 
Mr. Ochs pointed out. “In time I 
think we will have a rate that will 
enable us to restrict the amount of 
advertising space to the advantage 
of the advertising as well as the 
paper. Then we can have a paper 
easy to handle and not so volumi- 
nous.” 

In 1897 the Times had about 2,- 
400,000 lines of advertising. When 
the Times gathered into its columns 
25,000,000 agate lines of advertising, 
Mr. Ochs, speaking before the Times 
business staff in 1924, declared that 
the achievement itself was insigni- 
ficant compared to the fact that it 
was advertising of the highest char- 
acter. 


“Advertising Is News” 


The actual volume of advertising 
which the Times declined ran into 
millions of lines, Mr. Ochs said. In 
the “Business Opportunities” col- 
umns of the Times, not only char- 
acter reference but bank and busi- 
ness references were required from 
prospective advertisers, as one ex- 
ample of the newspaper’s _ strict 
standards for advertisers. 

An erroneous opinion sometimes 
prevails among “outsiders” and even 
among newspaper people themselves, 
that advertising per se is objection- 
able, Mr. Ochs pointed out. “This is 
absolutely untrue,” he said. “Good 
advertising is news and advertising 
that is not news is a _ waste of 
money.” 

The best advertising is that which 
gives information, Mr. Ochs empha- 
sized. He stated his hope that the 
Times would some time exclude from 
its columns “billboard advertising” 
such as placards, etc., containing no 
information, but simply advertising 
a trademark or a copyright name. 

Mr. Ochs urged members of the 
Times staff to avoid giving advertis- 
ers the impression that they were 
making business calls simply to ex- 
tract some dollars. 

“What I want to impress upon you 
is that you shall regard yourselves 
as representing a dignified, decent, 
self-respecting newspaper, not seek- 
ing alms, favor nor the useless ex- 
penditure of money, nor anything 
but the good of the person you are 
calling to see. Take the position 
that you wish to advise him that if 
he is not advertising in the Times 
he is perhaps overlooking his best 
interests.” 

In view of the current agitation 
for a settlement of the perplexing 
rate question, Mr. Ochs’ early state- 
ment on this subject has unusual 
interest: 

“The ideal newspaper advertising 
rate is a flat rate—one rate for all 
kinds of advertising; no time or 
space discount; a space limitation 
and extra charge for permissible ex- 
ceptions and preferences.” 


Tests Ad Knowledge 


Anderson, Davis & Platte, Inc., 
New York advertising agency, has 
published a booklet, “What Do You 
Know About Advertising?” similar 
to the recent current affairs test in 
Time. The booklet tests the adver- 
tising man’s knowledge of copy slo- 
gans, and the radio, magazine and 
newspaper fields. A key chart gives 
the answers. 


Pick S. & S. 

Simmonds & Simmonds, Inc., Chi- 
cago advertising agency, has been 
appointed to direct the advertising 
of Fee & Stemwedel, Inc., maker of 
humidity indicators; Cline Electric 
Mfg. Company, Chicago, unit drives 
and press controls; and F. P. Ros- 
back Company, Benton Harbor, 
Mich., printers’ and bookbinders’ 
machinery. 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
§ ‘bound Sth edition of “Reserve Illustrations.'’ Over 
} 1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO DETROIT 
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What are you doing about 


this UNDERCOVERAGE in 
Oklahoma and Texas ? 


If two states are buying more automobiles than a group of five other states, then those two 


states merit at least an even break in advertising on the part of the motor car manufacturer. 


Yet Oklahoma and Texas are getting a tremendous UNDERCOVERAGE rather than 


an even break. 


Based on 1934 records, the sales of new passenger cars in Oklahoma and Texas were 11.5% 
greater than the combined sales in Missouri, lowa, Nebraska and the two Dakotas. But the 
circulations of the weekly magazines, on which many automobile manufacturers depend for 


creating sales, is 34.4% less in the two Southwestern states than in these five states to the north. 


Similar evidences of UNDERCOVERAGE in Oklahoma and Texas will be found by making 


the same comparison with other groups of three or four agricultural states. The remedy, and 


one which is effectively correcting this condition in many cases, is the addition of 


The Farmer-Stockman to any automobile list. 


The FARMER-STOCKMAN Oflahoma City, Okla. 


203,448 Net Paid A.B.C. Circulation in Oklahoma and Texas 
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Pioneer Braces 
Summer Market 
For Suspenders 


Philadelphia, Pa., April 11.—Fou- 
lard all-elastic braces, tying in with 
the trend in men’s fashions for 
spring and summer, have been in- 
troduced by the Pioneer Suspender 
Company, in its latest move to build 
suspender sales during slack 
months. 

Since foulard neckwear and fou- 
lard bordered pocket handkerchiefs 
will be fashionable for spring and 
summer wear, the foulard braces 
were designed to give the merchant 
another article to sell in ensemble. 
The new elastic braces are the first 
to be made in foulard coloring and 
patternings, it is said. 

The 1935 line of summer braces 
has furnished new ammunition for 
Pioneer advertising. For example, 
the Air Web braces lend themselves 
to promotion in terms of air-condi- 
tioning, and also fit in with the 
trend to mesh fabrics in shirtings, 
hosiery and underwear. 

Since the suspender business 
showed a tendency to fall off to a 
certain extent during the hot sum- 
mer months, Pioneer made an in- 
tensive study several years ago to 


determine what the consumer de- 
mands for summer wear. The spe- 
cial line of summer braces which 
was then developed has since sold 
in highly satisfying volume. 

Beside foulard and Air Web 
braces, Pioneer’s new line includes 
all-elastic linen braces, made of an 
elastic web woven to look like linen, 
and to harmonize with linen and 
Palm Beach clothing braces of elas- 
tic terry cloth weaves; sail twine 
braces; 
nubbed fabrics, the latter two types 
being non-elastic. 


To Direct Copy of 


American Airlines 


David Dunning Brown has been 
placed in charge of advertising of 
the American Airlines. He will 
make his headquarters at the Mu- 
nicipal Airport, Chicago. 

Mr. Brown resigned from the ad- 
vertising department of Swift & Co., 
Chicago, to accept his present po- 
sition. He joined Swift five 
years ago, devoting his attention 
to sales promotion and merchandis- 
ing service. More recently he was 
made art director of the Swift ad- 
vertising department. 


Joins McCann-Erickson 


Harry Calvert, formerly with 
Richardson-Plant, Ine., Cleveland, 
has joined the Cleveland office of 
McCann-Erickson, Inc. 


and braces of white linen | 


STARK TRAGEDY 


Wat happened to the 7- year-old Havor? 


O tragic ene! They've drowned the flavor of a rare old Rye, Scotch, or 
Bourbon in an interior, “say-old-kind” mixer... This comddn't have happened 
with Whiee Rock Whiee Rock guards 2 ine favor jeslously. Treas ic 
temderty Deftty pownes up i good powe improves’ 

W hete Rock  desmactty different’ It 6 fine muneral water from but one 
place on earth — the famous springs at Waukesha, Wis It is bomded only 
Ac ihe springs —in new, clean, amaed boctles! 

Clever people know thar the mixer 1 of one's highball — and that ic 
pays to make thar ) Whe Rock—vo prosect the other ‘>. 


The wrong mixer just about ruins 

things, this tragic scene, portrayed 

in newspapers this week by White 
Rock, reveals. 


Kelly-Smith Moves 


Kelly-Smith Company, newspaper 
representative, has moved to 180 N. 
Michigan Ave., Chicago. 


There's 


RA 


the ch 


in five lines [ 


True, they are backed by a new 
survey of 25,000 homes in the great 
Fourth Market of America. True, 
they repeat what we have known for 
years . .. and what all the leading 
retail merchants of Detroit base their 
profitable advertising upon. But for 
those who are not fully aware of the 
newspaper situation in Detroit, these 
5 lines sum up the story! 

THE NEWS has a total circula- 
tion in the Detroit Trading Area that 
exceeds the next newspaper by 21,000 


nary thing 


increases. 
the Detroit 


where 60% 
is located. 


ered. 


story... 


copies every day. But the extraordi- 


is that this leadership is 


proportionately very much greater in 
its influence on buying power. 
density of NEWS circulation 
increases where purchasing power 
It is lowest where buying 
power is low. 


The 


It is concentrated in 
trading area where 47% 


of all the people of Michigan live, and 


of all the State’s wealth 
76% of the city circula- 


tion of THE NEWS is home-deliv- 


The Detroit News 


New York Representative 
L A. KLEIN, Inc., 50 E. 42nd St. 


THE HOME NEWSPAPER 


Chicago Representative 
J. E. LUTZ, 180 N. Michigan Ave. 


WATERMAN USES 
SELF-STARTING 
AS COPY THEME 


New York, April 11.—Headlining 
the slogan, “The Pen of the Day— 
the Self-Starting Waterman’s,” the 
L. E. Waterman Company has 
launched an extensive magazine ad- 
vertising campaign, with newspaper 
campaigns contemplated for later in 
the year. 

While much fountain pen advertis- 
ing is largely concerned with how 
ink gets into a pen, the 1935 Water- 
man fountain pen campaign will be 
largely concerned with how ink 
comes out of a pen. 

A Waterman’s writes as soon as 
the pen-point touches the paper, 
thus eliminating the need for shak- 
ing in order to start the flow of ink, 
copy will explain. Photographic 
illustrations of human-interest char- 
acter are being featured. 

The 1935 Waterman drive uses 
space in the April, May, and June 
issues of a list of publications in- 
cluding American Magazine, Collier’s, 
Cosmopolitan, Literary Digest, New 
Yorker, and Time. Later this list 
will be supplemented with National 
Geographic Magazine, Redbook, and 
Saturday Evening Post. 

In addition to the “self-starting” 
campaign, a special campaign has 
been inaugurated, extending from 
early April to the end of August, in 
the Saturday Evening Post, Journal 
of Accountancy, and other publica- 
tions reaching accountants, book- 
keepers, stenographers and commer- 
cial school teachers. 

This series emphasizes the fact 
that Waterman’s offers a_ special 
point that is ideal for their par- 
ticular requirements. It also calls 
attention to the exclusive ‘“7-Point 
Test” as the certain way of getting 
the right point for general writing 
use, suited to one’s own distinctive 
style of handwriting. 

Waterman’s advertising is handled 
by the Frank Presbrey Company, 
New York. 


Derby Broadcast to 
Use 92 CBS Stations 


The Brown and Williamson To- 
bacco Corporation, Louisville, Ky., 
in sponsoring the broadcast of the 
Kentucky Derby May 4, will use the 
entire Columbia network of 92 sta- 
tions. A unique feature will be the 
inclusion of stations in the Hawaiian 
Islands and Puerto Rico. 

Thomas Bryan George, well-known 
turf commentator, will describe the 
Derby on the program, to be heard 
from 7 to 7:30 p. m. EDST. As 
reported in ADVERTISING AGE of 
March 30, the broadcast of the Ken- 
tucky Derby has never before been 
sponsored. The company is sponsor- 
ing the program on behalf of Kool, 
Raleigh and Wings cigarettes. 


Catalog to Aid Buyers 


A new catalog service for depart- 
ment store and retail buyers in the 
trading area of the Merchandise 
Mart, Chicago, has been established 
by Kenneth E. White and Russell 
T. Sanford, 1440 Merchandise Mart. 
The Merchandise Mart Continuous 
Consolidated Catalogs will be pub- 
lished in four volumes, covering 
housewares, furniture, men’s. ap- 
parel, and women’s apparel. 


Leavitt Corning, Sr., 
Dies of Heart Attack 


Leavitt Corning, Sr., 64, president 
of Corning, Inc., St. Paul advertis- 
ing agency, died at a St. Paul hos- 
pital April 9 following a heart at- 
tack. He had served as city alder- 
man and state representative. 

Early in his career, he was em- 
ployed in the advertising department 
of the St. Paul Dispatch, and rose 
to the position of advertising man- 
ager in 1900. In 1903 he went to 
the Pioneer Press for a year, and in 
1904 founded his agency. 


Joins Nation-Wide 


William F. Meader has been 
made sales manager of the Nation- 
Wide Stores Company of New Eng- 
land, grocery chain system. 


Nickels Talk 
In Cigar Copy 


New York, April 11.—Money talks 
in the new newspaper campaign just 
started in 34 newspapers of 29 cities 
in the Middle West, Southwest and 
Pacific coast states for Van Dyck- 
32’s, five-eent smoke of General 
Cigar Company. 

The unique copy is in the form of 
dialog, very brief, between the In- 
dian head of the newer nickels and 
Miss Liberty of the older coins, 
which are still in circulation. The 
series of advertisements bears the 
title, “Just Between Nickels.” 

The layout in 180 lines is designed 
to hit the spot. A bull’s-eye border 
is used. The heads appear in the 
upper right and lower left quarters 
of the space, while the brief dialog 
is printed in the center spot. 

“Doesn’t a dime give you an awful 
inferiority complex?” says the In- 
dian in one of these advertisements. 

“Not since I found out we nickels 
can buy a fine cigar like Van Dyck- 
32’s,” replies Miss Liberty. 

The cigar has been developed 
sectionally, starting less than three 
years ago and claiming place now 
as third fastest selling cigar in the 
areas where it is sold. This year 
the Detroit territory is being opened. 
The Federal Advertising Agency is 
in charge. 


Comes to State Street 


W. T. Grant Company, variety 
chain store organization, has in- 
vaded State Street, Chicago, with 
the opening of the company’s larg- 
est store at State and Monroe Sts. 
Cc. E. Whitman has been appointed 
manager. 


“Topics” Appoints 
Inland Topics, Chicago, has ap- 
pointed George Crook as production 
manager; Florence Seymour Smythe, 
in charge of sales promotion; and 
Leslie Segersten and Jane Hodge, as 
staff artists. 


The STABILITY 


AND ALERTNESS 
of the 
AKRON MARKET 


is clearly shown by this compari- 
son of new car and new truck 
registrations in Summit County 
for the first three months 1934 and 


1935. 

1934 1935 
New Cars .......... 1685 2501 
New Trucks ......... 196 274 
Total Cars and Trucks. 188! 2775 


This shows the following increases: 


%o 
Increase Increase 
1996 Gate ..... 816 484 
1935 Trucks.... 78 40+ 
Total Cars and 
Trucks ..... 894 47+ 


The compact, responsive Akron 
Market is adequately covered at 
one low cost by . 


* 
AKRON 
BEACON 
JOURNAL 


Member A.B.C.—A.N.P.A. | Major 
Market Newspapers, Inc. Repre- 
sented by Story, Brooks & Finley. 
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ace mF ~~  cknowledged leader of the ultra class magazines for 
89 years, TOWN & COUNTRY goes monthly on June Ist. And in going monthly, it becomes 
an even more beautiful and glamorous magazine ... as always, it is first in the in- 
terests of Society. Reaching more than 25,000° of America’s wealthiest families— 
TOWN & COUNTRY is first in circulation. Carrying a greater volume of advértising 


linage than any other ultra class magazine—TOWN & COUNTRY is first in advertising. 
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ADVERTISING AGE 


April 13, 1935 


SCHEDULE. BIG 
DRIVE FOR NEW 
SWIM OUTFITS 


U. §. Rubber Revamps Old 
Styles 


New York, April 11.—Following 
steady improvement in the line and 
consistent sales increases during the 
past three years, the United States 
Rubber Company is beginning the 
largest and strongest advertising ef- 
fort ever concentrated on its articles 
for water wear. The dramatic cam- 
paign is designed to blanket the 
country with color and beach allure. 

The rubber bathing suit is not 
new, but its promotion on the 1935 
scale is new to U. S. Rubber. Realiz- 
ing that one of the greatest appeals 
of the product is permanent and 
vivid color, the company is using 
color extensively in the new cam- 
paign. 

Off to a flying start, the water 
wear line already has enjoyed sales 


four times as great as a year ago, 
according to H. J. Haflin, general 
| sales manager for the general prod- 
jucts division, which includes drug 
|sundries, water wear, golf balls, 
| soles and heels. Advance _ sales 
| justify the conclusion that the U. S. 
Rubber Company will top all its pre- 
vious records for rubber bathing suit 
sales. 

The reason appears in the adver- 
tising. The first rubber bathing suits 
made by U. S. Rubber came out 
about 1921, but they were used 
chiefly to model such other acces- 
sories as shoes and caps. Frilled 
and ornate, they lacked the practi- 
cality attained in the last few years. 


Dealers Show Interest 


That the improvements this year 
are far-reaching is proved by the 
response to the first phase of the 
advertising program. A _ series of 
three advertisements appeared in 
trade papers, culminating in a cata- 
log page in Women’s Wear Daily. 

Inquiries came from retailers all 
over the country who advised that 
their order books on bathing suits 
had been closed but were being re- 
opened to include the new line. The 
manufacturer enjoyed a large vol- 
ume of “plus” business from this 
trade paper response. 

This was followed by the issuance 
of a four-color trade catalog cover- 
ing the entire water wear line of 


suits, shoes, hats and caps, floats, 
balls and other water toys. 

In Florida, the company partici- 
pated in a beauty contest at Miami, 
where 200 entrants wore, without ex- 
ception, U. S. rubber bathing suits. 
Miami is a natural gathering place 
for style-observing retailers during 
the resort season and what is worn 
there sets the style for the Northern 
summer. 

The next activity in the 1935 ad- 
vertising program was the prepara- 
tion of display material, which is 
largely pictorial and features bril- 
liant color and excellent fit. 

About April 25, a poster campaign 
will get under way at Houston, Tex. 
The posters will be in four colors, 
featuring a girl in a rubber bathing 
suit, one with “breath-taking new 
lines” and “eye-opening brevity.” 
The initial poster was reproduced in 
the April 6 issue of ADVERTISING AGE. 

As the sun spirals northward, these 
posters will follow, appearing in all 
the major cities and at bathing 
places. The outdoor advertising, hit- 
ting the reader when she is out en- 
joying the weather, is considered 
the backbone of the campaign. The 
Forbes Lithographing Company is 
doing the posters. 

Another phase of general program 
is a booklet featuring the entire 
water wear line. This, printed in four 
colors, will be included with every 
item of the line sold, calling atten- 


“Come on in—the water’s fine: 


y?? 


@ Here is a West Coast poster that vibrates with life and interest—youngster 
experiencing a half-scared thrill, pup with one eye shut, water splashing in 
all directions—it takes real lithography to reproduce a subject like that. 


@ The Los Angeles Soap Company, consistent users of panels, have been 
getting real lithography from the “US” (Donaldson Plant) for a number 
of years. Up and down the Coast, and as far east as Denver, they keep 
WHITE KING Soap before their public—and “US” Posters are helping 
them in their selling job. 


®@ For nation-wide coverage, for regional distribution, or for localized cam- 


paigns, “US” Posters have a reach that will prove profitable to you, too. 
“Come on in—the water’s fine!” 


POSTER PLANTS AT ERIE, PA., AND NEWPORT, KY. 
(The poster illustrated above was produced at the Newport Plant) 


Fre UNITED STATES PRINTING 
_& LITHOGRAPH COMPANY _ 


CINCINNATI 
320 Beech Street 


NEW YORK 
52-V East 19th Street 


CHICAGO 
205-V W. Wacker Drive 


BALTIMORE 
420 Cross Street 


FREE GARDENS 


THIS is an advertisement about milk — a different kind 
of milk called GOLDEN GUERNSEY, But we're so anxious 
to call your attention to it that we are offering you — 
FREE —a whole gardenful of flower seeds in a 
GOLDEN GUERNSEY SURPRISE PACKAGE. Just fill in and 
mail the coupon below. That's all you have to do to get it, 


You'll like this specially chosen assortment of seeds 
(they form a ‘complete garden in themselves). And we 
know you'll like BLANK’S GOLDEN GUERNSEY MILK as 
you've never liked any other, Because it's creamier,” 
fuller-bodied to tate (the result of one-third more cream, 
and more nourishing elements throughout). Because 
it’s richer and more appetizing in appearance — with a 
deep yellow color even below the cream-line. And be- 
cause it's never weak or watery. If you have children, 
you'll want to give them the extra nourishment in BLANK’S 
GOLDEN GUERNSEY. 

For your protection, BLANK’S 
GOLDEN GUERNSEY MILK is sold 
only with the bottle-top shown at the 
right.. Why not try a bottle today? 
A telephone call to Exchange 0000 
will bring it to you. 


This space is pro- 
vided for a repro- 
duction of your 
Golden Guernses 
bottle cap. 


DEALER’S 
AND 


NAME 
ADDRESS 


BLANK DAIRY, 
00 BLANK STREET, BLANKVILLE. 
Please send me — 

C Information on Govoes Gueaxsey Mik 

OC The Free Golden Guernsey Sumpnist Packack 
My name is. 
Address 


Golden Guernsey newspaper copy, 

revealing how a free garden can 

be secured by using the right kind 
of milk. (Story on Page 18.) 


tion to the range of offerings that 
make up U. S. Rubber’s water ward- 
robe and beach accessories. It pre- 
sents the case of U. S. Krepe-Tex 
and Kool-Tex rubber suits succinctly. 

“These are the suits that revo- 
lutionized swimming! No feeling of 
clinging clothes. No soggy, slow-dry- 
ing fabric. Perfect fit and figure 
control. A new bathing thrill—and 
a new style sensation. There are all 
sorts of novelties in the U. S. swim 
suits this season—smart new perfor- 
ated patterns, Russian sweater tops, 
pleated trunks, fish-net inserts, laced 
overskirts, printed scarfs—scores of 
things, in fact, that you’ll certainly 
want to see. You can choose either 
a one or a two-piece model—with a 
skirt or skirtless, just as you like.” 

Another section cites “figures on 
figures.” An important sales psychol- 
ogy is present here. U. S. Rubber 
flatters its bathing suit customers 
by designation of sizes, the largest 
of which is featured as “regular.” 
“Tell us what you weigh and we’ll 
tell you what you wear,” the com- 
pany and its dealers say. 


Plenty of Figures 


A survey conducted last year in- 
volved taking accurate measure- 
ments of 1,200 girls. The result was 
that the company “compiled a lot of 
figures on figures” and boiled them 
down to four sizes based on weights. 

“We know exactly what average 
persons of various weights require 
to look their smartest,’ U. S. Rub- 
ber says. “If you are taller than 
average for your weight—or if you 
weigh a little more than average for 
your height, you’ll be happier and 
handsomer in the next larger size.” 

The sizes are “petite” for the av- 
erage person between 100 and 115 
pounds to “regular” for the average 
person between 145 and 160. In 
colors, too, alluring names have 
been selected instead of plain color 
designations. Women will buy fern 
green, sea flame red, deep sea blue 
and sunflower. 

The theory of advertising the 
suits is based on the fact that it 
involves a style selling problem. It 
was obligatory that color advertis- 
ing be used. The best way to sell 
would be to have the customer try 
on a sample, and the next best, to 
have her view a pretty model wear- 
ing one. The next most feasible 
plan is to reproduce this model, 
which has been done in outdoor ad- 
vertising, sales promotion material, 
magazine copy and some newspaper 
advertisements. 

In the publication field, Vogue 
will carry a four-color page in May 


and this will be featured in 
Seen in Vogue” display cards. A 
full page in colors will run in 
Motion Picture and Movie Classic, 
During the season there will be a 
follow-up of reminder newspaper 
advertisements in some cities, 
Campbell-Ewald Company is the 
agency. 

Department stores and dealers 
throughout the country will feature 
window and interior displays of the 
suits and run tie-up advertising of 
their own. Some of these promotions 
will be bathing beauty pageants. 


McGraw-Hill Makes 


Changes in Personnel 


Several appointments and a pro- 
motion were announced this week 
by the McGraw-Hill Publishing Com- 
pany, Inc., New York. 

J. M. Gilmer, formerly district 
manager in charge of special sales, 
has been appointed manager of the 
Atlantic District Sales Division. 

Earl K. Stevens has joined Elec- 
trical World as sales promotion man- 
ager. He was formerly a member of 
the McGraw-Hill copy service de- 
partment, was recently with the In- 
ternational Exposition Company of 
New York and for more than seven 
years was vice-president of O. S. 
Tyson & Co. 

Harold Ellis, formerly with the 
Canadian National Railways, has 
been made Canadian manager in 
Quebec and Ontario for Engineering 
and Mining Journal, with his head- 
quarters in Montreal. 

Joseph M. Flanigan, four years 
with Calkins & Holden, Inc., and re- 
cently with the promotion division 
of the NRA, has joined the McGraw- 
Hill copy service department. 


Urges Good Dress 


Mrs. Carolyn T. Radner-Lewis, for- 
mer Mallinson advertising manager 
and now in charge of fashion pro- 
motion and pnblicity for Pedlar & 
Ayres, New York agency, told mem- 
bers of the Advertising Women of 
New York, Inc., this week that cor- 
rect clothes are one’s best adver- 
tisement. 


“Ag 


AN \F YoU WANT 
GOOD PHOTOSTATS — 
QUICK-CALL RAPID! 


RAPID 


COPY SERVICE CO. 
BRANCHES— One 


near you to serve you 
NEW YORK 


415 Lexington Avenue 
444 Madison Avenue 


VAnderbilt 3-3680 
CLEVELAND 


Union Trust Building 


Main 9335 
CHICAGO 


110 So. Dearborn Street 
360 No. Michigan Avenue 


STAte 5977 
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That storehouse of factual knowledge, the 


Encyclopedia Britannica,dismisses an event 


in the history of Nova Scotia in 4 lines: 


“In 1755, about 6000 French were sud- 
denly seized by Gov. Charles Lawrence 
and hurried into exile. After undergoing 
many sufferings, some eventually found their 
way back, while others settled in Cape 


Breton, or in distant Louisiana.” 


This is a minor entry in the long list of 
human disasters. It compares poorly with 
the death of 200,000 Chinese in a Kansu 
Province earthquake, or the distressing mi- 
gration of 17,784 American families blown 
out of house and home by a Florida hur- 
ricane, or the wholesale destruction of the 


Armenians by the Turks in 1915. 


But this small tragedy is far more tan- 
gible...its sufferings far more real...the 
sympathy which it arouses far more acute 
because it has been personalized by the 
emotional stimulus of Great Fiction. 


For the Britannica’s dispassionate 
account conceals the plot of “Evangeline”, 


Copyright, International Magazine Co., 1935 


“THE MOST INFLUENTIAL 
BOOKS, AND THE TRUEST 
IN THEIR INFLUENCE, ARE 
WORKS OF FICTION,” SAID 
ROBERT LOUIS STEVENSON. 
“THEY RE*»zARRANGE, THEY 
REPEAT, THEY CLARIFY THE 
LESSONS OF LIFE” 


x “e 
which Longfellow built up so cunningly 


and covered with words so well chosen 
that among all the myriad stories and 
poems of unrequited love his version 


remains the classic. 


Tales of young love and its troubles are 
not new. They are as old as the world, as 
fresh as the morning. 


Other writers will tell them again and 
again, occasionally with a sad ending, oft- 
ener...for in this they more frequently sat- 
isfy Stevenson’s statement that “fiction re- 
peats the lessons of life”... with a happy 
ending. Some will do it better than others. 


Cosmopolitan 


From a print in the collection of the New York Public Library 


The few who tell it best will arouse the 
emotions of more than 1,600,000 families 
who read Cosmopolitan. Some of these 
writers will be familiar craftsmen, others 
will be fledglings. 

But no matter who the weaver be, the 
threads will fall approximately into the 
same pattern, the background be always 
similar. It is compounded of youth and 
hope and home. It is the perfect setting for 
the advertisement of motors and jewelry, 
of insurance and building materials, of 


shaving cream and fine foods. 


Since Cosmopolitan, by expert appraisal, 
publishes more Great Fiction in each issue 
than any other magazine, it is only natural 
that impartial tests of readership among 
women, conducted for Good Housekeeping 
by various advertising agencies, should rank 
Cosmopolitan extremely high. 


The best stimulus for Effective Advertis- 
ing is the emotional power of Great Fiction. 


Not all men who sell know this power, but 


those who do use Cosmopolitan adequately. 
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More Efforts to Tax Advertising 


It is becoming increasingly evi- 
dent that advertisers and advertis- 
ing interests generally will have to 
be on their guard against the num- 
erous efforts now being made to 
apply specific taxes against this ac- 
tivity. National, state and local tax- 
ing bodies are straining every nerve 
to locate new and important sources 
of taxation to provide revenues to 
meet the mounting demands of gov- 
ernmental expenditures, and adver- 
tising appears to them to be one of 
the most promising. 

As reported in the April 6 issue 
of ADVERTISING AGE, Gov. Kirman, of 
Nevada, vetoed a bill enacted by the 
legislature requiring state registra- 
tion of trade-marks and providing a 
$10 registration fee for each mark. 
This indirectly would have affected 
every advertiser doing business in 
the state. The state legislature of 
Illinois has also had under consid- 
eration during the past week bills 
providing a tax of three per cent on 
the gross receipts of advertising 
companies, a measure aimed spe- 
cifically at agencies and threaten- 
ing them with extinction if liter- 
ally applied. These are only two 
of many measures which are now 
being proposed and in some cases 
seriously considered by local and 
state lawmakers in many parts of 
the country. 

The logical defense of advertising 
against specific taxation should be 
made clear to all considering im- 


posts of this kind. It is a part of 
salés promotion, and since sales 
taxes are now being applied very 
generally, advertising is already pay- 
ing a tax in the sense of participat- 
ing in levies against sales of com- 
modities and services. Furthermore, 
taxes on advertising as such would 
be highly discriminatory, since they 
would tend to discourage the very 
sort of effort which produces in- 
creased sales and thereby makes 
available additional revenues in the 
form of sales taxes. The aim of 
taxing bodies should be to encourage 
and not to discourage increased 
business efforts. Taxing advertis- 
ing would be equivalent to putting 
a tax on salesmen or window dis- 
plays. 

The only defense against the ex- 
treme measures which may be ex- 
pected to appear in this field from 
now on is unremitting vigilance. 
Fortunately the advertising field is 
well organized, and all associations 
and clubs, local, state and national, 
should advise their members to be 
prepared to meet and oppose un- 
favorable legislation whenever and 
wherever it appears. Making an 
immediate and vigorous protest to 
law-makers is the first step; it 
should be followed by appearances 
at hearings and the submission of 
evidence to show the unfair and dis- 
criminatory character of the legis- 
lation, as well as the poor policy 
which it represents. 


Humor in Advertising Copy 


The trend toward the use of 
humorous appeals in advertising 
copy is now so strongly marked that 
many executives will wonder how 
much truth there is in the criticism 
of Professor Donald A. Laird in his 
new book, “What Makes People 
Buy,” in which he says: 

“The average person is crying in- 
wardly to be taken seriously. There- 
fore there is a serious question as 
to whether humorous  advertise- 
ments, illustrated by well-known 
cartoonists, are not out of step with 
mankind in the long run.” 

There is no doubt that the car- 
toons and humorous material of 
other kinds introduced into adver- 
tisements add attention value. 
People read them with a smile, and 
in many cases must remember the 
product association, since, like the 
cartoons of Red Crown gasoline and 
Wildroot hair tonic, the humor is 
directly related to the product. 


In this respect, at least, today’s 
advertisers are far ahead of those 


of years ago, who used supposedly 
humorous appeals for attention, and 
then, regardless of their relevancy, 
attempted to switch the reader’s in- 
terest to the main issue of the ad- 
vertisement. This is a forlorn hope 
which only the English advertisers 
of today seem to pursue. 

The radio is probably responsible 
for the trend toward the humorous 
appeal, as it has developed a new 
Philosophy of creating good-will 
through entertainment, and making 
customers desire to reward the ad- 
vertiser for providing them with 
amusement. Just how far this can 
be carried in other forms of adver- 
tising is the question raised by Pro- 
fessor Laird. 

Generalization in this field is ad- 
mittedly dangerous, but it seems 
evident that, like everything in ad- 
vertising which is overdone, and 
which becomes too popular, it may 
defeat itself through the rapid satia- 
tion of the public taste for this par- 
ticular form of appeal. 


ANTI-NUDIST DRIVE BEGINS TO SHOW RESULTS 


eB 


‘ te 


—Boot & Shoe Recorder. 


“Hooray! The Rocky Mount Nudists’ Club just capitulated! They've 
phoned for 200 of the most comfortable shoes in the store." 


Voice of the Advertiser 


Says Carpenter Book 
Fills Editorial Bill 


To the Editor: With much inter- 
est did I read your editorial, “Who 
Will Write This Book?” 

The interesting part of it is that 
the book has already been written 
in most masterful fashion. Several 
years ago one of the most intelli- 
gent and convincing answers to the 
attacks on advertising in general, 
such as “Your Money’s Worth,” was 
written and published by a gentle- 
man who gained for himself an en- 
viable reputation as a_ business 
leader. This gentleman was the late 
Charles E. Carpenter of Philadel- 
phia, a gentleman who became na- 
tionally famous for his house organ 
series called “The Houghton Line.” 

The sad part of it is that Mr. Car- 
penter passed away shortly after he 
financed the publication of his re- 
markable answer to the various at- 
tacks on advertising. The book 
never did receive the circularization 
it rightfully deserved, perhaps be- 
cause of Mr. Carpenter’s passing. 
As a special favor to me, I want you 
to read this very interesting answer, 
which is not only a courageous one, 
but fearless as well. 

I am sure that after you read it 
you will agree with me that it is a 
very courageous and_ intelligent 
answer to malicious attacks on ad- 
vertising, and that it is the ideal and 
perfect answer to your editorial. 


HAL WAGNER, 


Advertising Department, Deep Rock 
Oil Corporation, Chicago. 
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Another Nomination for 


That Book Honor 


To to Editor: I am heartily in 
agreement with your editorial, “Who 
Will Write This Book?” I suppose 
for the same reason that newspapers 
give more space to the seamy side of 
life than to sweetness and light, 
books that attack advertising — 
whether maliciously or from a “cru- 
sading” point of view—will receive 
a greater circulation than the book 
you think should be written, “a 
book which will set forth the facts 
about advertising, from the stand- 
point of the consumer of advertised 
products.” However, there is no 
doubt that such a book should be 
circulated as widely as possible. But 
hasn’t it already been written? 

At the moment I am some 250 
miles from my library, but I think 
Ernest Elmo Calkins wrote a series 
of articles for a leading woman’s 
magazine, approaching the subject 
from just the angle you suggest, 
some years ago, and that the articles 
were subsequently republished in 
book form under the title, ‘Business 
the Civilizer.” If I am not mis- 
taken, the publisher was the house 
of Harper. 

I thought at the time I first read 
these articles, and still think, that 
no more constructive work could be 


undertaken by the advertising fra- 
ternity than to put copies in the 
hands of members of women’s clubs, 
teachers, college students, and 
others who perhaps have come in 
contact only with what the muck- 
rake has dug up, and are essentially 
decent, fair-minded Americans. 


IRA NEWTON JELALIAN, 
Johnstone Electric Company, 
New York. 


[Editor’s Note: We shall read Mr. 
Carpenter’s book, which Mr. Wagner 
has agreed to lend us, with interest. 
ADVERTISING AGE will be interested 
also in receiving other advertising 
men’s nominations for the best book 
outlining the function and economic 
value of advertising.] 
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Sawyer Launches Big 
Sampling Campaign 

To the Editor: I think you may 
be interested in the six month 
house-to-house sampling campaign of 
our package Butter Cookies, which 
we began April 1. 

Between now and October 1, we 
will deliver by uniformed Western 
Union messengers, throughout our 
territory, over a_ half-million two 
ounce samples of this item, which is 
one of our biggest sellers, along with 
a four-color handbill, which also 
features three of our other leading 
sellers. 

The sampling program is closely 
coordinated with our sales depart- 
ment’s program—and we look for- 
ward to a substantial increase in 
new accounts as well as a quicker 
turnover of merchandise in old ac- 
counts. 

I believe it’s the most comprehen- 
sive sampling campaign ever at- 
tempted in our industry, and is 
based on an eminently successful 
test campaign in a test town in Indi- 
ana. 

LOUIS WEINBERG, JR., 
Sawyer Biscuit Company, Chicago. 
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Silver Dollar Pay-Day 
Creates Much Interest 


To the Editor: I am relating be- 
low the story of how a local display 
advertisement developed national 
proportions, being featured in news 
dispatches and by newsreels. 

It is the story of a “Silver Dollar 
Pay-Day,” put on by the Gulf States 
Steel Company at Gadsden, Ala., on 
March 12, 1935. 

The suggestion originated with 
L. E. Geohegan, vice-president and 
general manager of the Gulf States 
Steel Company, and the details were 
carried out under the direction of 
Albert Browdy, advertising manager 
of the Gulf States Steel Company, 
and the Johnson-Dallis Company, its 
agency. 

I am sending you the local display 
advertisement which ran in the 
Gadsden, Ala., Times, on March 8 
and 10, and also a clipping from the 


Gadsden Times of Wednesday, 
March 12, which reproduces. the 
Associated Press dispatch sent out 
throughout the United States. 

This story appeared in papers 
carrying A. P. service on the morn- 
ing of March 12, and so great was 
the interest aroused that the A. P. 
wired for another story for the 
afternoon papers, and also photo- 
graphs. 

It was raining and snowing and 
the photographs were no good, but 
a second story went out for the 
afternoon papers. 

The International News Service 
also sent out a story, a copy of which 
is also attached. 

We have received clippings from 
daily papers throughout the United 
States, reproducing these dispatches, 
giving it national publicity. 

The Paramount Picture Corpora- 
tion sent its star cameraman, J. B. 
Buchanan, and Henry White, sound 
engineer, to Gadsden, and under the 
direction of the writer, the “Silver 
Dollar Pay-Day” was re-enacted for 
the benefit of the newsreel, and was 
released on Wednesday of this week 
as a part of Newsreel No. 70 of that 
corporation. 

ERNEst E. DALLIS, 


Johnson-Dallis Company, 
Atlanta, Ga. 
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Perfumed Inserts Tell 
Insecticide’s Story 

To the Editor: The enclosed re- 
print of insert advertisement appear- 
ing in Progressive Grocer, April, 
1935, issue, is being sent you with 
the thought in mind that you will 
consider it of sufficient importance 
from a news angle to make mention 
of this advertising in your current 
issue. 

Briefly, the facts are, our client, 
Baldwin Laboratories, Inc., Saeger- 
town, Pa., makes an insect killer 
which possesses the unusual prop- 
erty of being delightfully fragrant 
and at the same time has the toxic 
qualities to kill both house and garden 
insects. The identical fragrance used 
in Dwin Insect Killer has been im- 
pregnated in the 80-lb. Warren’s Old 
Style paper used in this advertise- 
ment by special machinery devised 
by our client for this purpose. A 
part of the story of Dwin is, of 
course, contained in the advertise- 
ment itself. 

So far as we know no one has ever 
done anything of this kind before. 
The inserts were printed in Erie 
“eight up,” sent to Saegertown in 
original sheets, perfumed there and 
then shipped to Progressive Grocer. 
We sincerely believe this is news 
and hope that you will agree with us. 


M. A. Yount, 
The Yount Company, Erie, Pa. 
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Color Wheel Aids 
Enameled Ware Sales 


To the Editor: We are attaching 
a new combination display card and 
color chart for our new line of Gar- 
den Girl Japanned Ware. 

In designing a counter card for 
this line we were conscious of the 
need for something more than just a 
beautiful card carrying the identify- 
ing Nesco trade mark. We finally 
decided on a kitchen color chart 
that will be of inestimable value to 
the dealer in helping his customer 
to decide on correct colors for her 
kitchen. 

The chart has exact color samples 
of the Garden Girl Line mounted on 
it; each color sample has an accom- 
panying list of kitchen color schemes 
with which it will match. It, ob- 
viously, will be simple for the house- 
wife to authentically choose har- 
monizing equipment for her kitchen. 


E. K. Lucas, 
Advertising Manager, National 
Enameling & Stamping Com- 
pany, Milwaukee. 


[Editor’s Note: The display card 
mentioned is an ingenious promo- 
tion piece with a “matching color 
wheel” which protrudes when the 
display is set up and allows the 
prospective purchaser to discover 
which of the five colors of Garden 
Girl ware to select to match the 


decorative scheme of her kitchen.] 
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the favorite newspaper 
in a third-of-a-million homes 


To make concentrated comparison of circulations, 
units of 10,000 copies are represented by one house. 


EVERY DAY 
The Boston Post sells 224,146 MORE copies than The Boston Herald 


The Boston Post sells 212,700 MORE copies than The Boston Daily Globe 
The Boston Post sells 207,751 MORE copies than The Boston Evening Globe 
The Boston Post sells 183,7 1.7 MORE copies than The Boston Traveler 


The Boston Post outsells 
ind The Boren Hosa COMbined by 93,053 
Che Boston Post outsells ; 
a "iit"batenSewke combined by 47,675 / / 


As the Chicago Tribune so aptly remarks: 
“A Newspaper must sell itself as a 
NEWSPAPER before it can function as an 
Advertising Medium." 


Post 
TRAVELER <— 


EVENING GLOBE 
MORNING GLOBE 
HERALD 


The Boston Post is a ONE-edition Newspaper which goes direct to the home just before 
the day’s purchases are decided upon. It reaches many thousands more families with $3,000 to 
$10,000 yearly incomes than any other Boston Newspaper. It has no FORCED circulation, or 
. a DUPLICATION of morning and evening readers) NO PREMIUM SCHEMES. NO PRE- 
; DATES. Practically all home-delivered. A circulation founded and built entirely on READER 
r PREFERENCE. It is the Boston Newspaper which is continually producing outstanding results 
for its advertisers day after day, month after month, year after year. 


Compare this latest net paid 
, circulation of The Boston Post ——p> 
, with the compulsory-combina- 
; tion morning and evening papers lf 


The Boston Daily Globe 131,093 
The Boston Evening Globe 136,042 


The Boston Herald 119,647 
The Boston Traveler 160,076 


oe 8 OO %S + —_ 


NEW ENGLAND'S "GOOD MORNING" FOR 103 YEARS 


be Boston Post § 
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C & B Lines 
Expand 1935 
Advertising 


Cleveland, O., April 11.— The 
Cleveland & Buffalo Transit Com- 
pany has increased its advertising 
appropriation over 1934, and will 
open its 1935 campaign about May 1, 
while summer cruise advertising 
will start about June 1. 

Newspapers will be used in a wide 
zone extending from Boston to Kan- 
sas City. The principal increase in 
newspaper space will be in the West, 
since, with no World’s Fair in Chi- 
cago, greater travel eastward is ex- 
pected this year. 

Besides their regular service, the 
Cc. & B. lines will feature nine lake 
cruises of seven-day duration. These 
will be offered on a regular schedule 
for the first time, leaving Buffalo 
every Sunday and Chicago every 
Wednesday. Hubbell Advertising 
Agency, Inc., Cleveland, handles the 
account. 


Hayden in Farm Field 


C. H. Hayden has joined the ad- 
vertising staff of Rural Progress, 
Chicago, and will cover Wisconsin 
and Minnesota. 


POOR LITTLE BO SUFFERS FROM B. O. 


“Tis said that BO Peep had lost all her sheep 
And didnt know where to find them. 
But sheep, so they tell, have a keen sense of smell, 
So they left BO Peep behind them. 


t She was careless,you know, concerning BO” 
Of course you will know what | mean_ 


BT One day her best friend, her trouble to end, 

m  Told b 0 Peep just how she offended, 

Ml And gave her the dope about LIFEBUOY SOAR 
Since then shes been perfectly splendid. 


Now little B.0 Peep has no cause to weep, 
Her sheep? Now no trouble to find them. 


™*\ieecing thew tads behind Sheen. 
u ° 


This current Lifebuoy newspaper copy splits Bo Peep's name into 

sections, and thereby gives her such a bad case of B. O. that her 

sheep can't take it. Lifebuoy — the fair maiden from her fate, 
owever. 


G. O. Sales Go East 


John B. Clark, vice-president in 
charge of sales, General Outdoor 
Advertising Company, has moved his 
headquarters from Chicago to New 
York. Mr. Clark will spend about 
ten days a month in Chicago, how- 
ever. 


French Extend Ban 


The recent ruling of the French 
government prohibiting government 
radio stations in Paris from broad- 
casting any form of publicity has 
been extended to all government 
operated radio stations throughout 
France. 


MERWYN WRITES 
BIOGRAPHY OF 
LOUIS LIGGETT 


Traces Rise of Founder of 
United Drug Company 


New York, April 11.—The tumul- 
tuous business career of Louis K. 


Liggett, founder of United Drug 
Company, is described by Samuel 
Merwyn, Liggett’s. life-long friend, 


in a new book, “Rise and Fight 
Againe,” which has been published 
by Albert & Charles Boni, Inc. The 
poetic spelling was borrowed from 
a Scotch ballad. 

Like many another American busi- 
ness man, Liggett was at his best 
in merchandising and somewhat lost 
in the financial shoals. At his peak, 
he almost lost all of the money ac- 
cumulated by the creation of Rexall, 
and only a big loan by owners of the 
Rexall stores saved him from bank- 
ruptcy. 

Born in Detroit April 4, 1875, Lig- 
gett early demonstrated his mer- 
chandising ability when he took 
charge of a bankrupt store. He 
painted long rows of bold red foot- 
prints on the sidewalk, and while he 
was arrested for his trouble, the ad- 
vertisement proved well worth while. 


Started With Vinol 


His first real job was as a sales- 
man for Vinol, one of the tonics 
which he sold to such good effect 
with the aid of advertising. At 23 
he became general manager for 
Chester Kent, the manufacturer. In 
this role, he formed Vinol clubs 
which made it comparatively simple 
for him to enlist retail support when 
he got his big idea of a cooperative 
buying organization— United Drug 
Company. He became secretary and 
general manager of this organization. 

United was formed to give retail- 
ers the benefit of jobbers’ prices, 
but Liggett quickly enlarged on his 
vision and began the manufacture 
of a host of drug lines. Starting 
with proprietary remedies, the com- 
pany bought or established factories 
for the production of candy, perfume, 
tooth brushes, rubber goods, grape 
juice and other lines handled by 
druggists. 

One of Liggett’s merchandising 
gems was “Saturday Candy,” which 
was advertised and displayed every 
day in the week, but sold only on 
Saturday, possibly to the dismay of 
the little ones. His friendly bfog- 
rapher also credits him with con- 
ception of the “one cent sales” 
which have reached such heights of 
popularity in recent years. 

Oddly enough, so the story goes, 
Liggett originally advertised two of 
everything for the price of one and 
public response was practically nil. 
While Liggett was unable to deter- 
mine the psychology of this, he 
quickly discovered that if the second 
article were offered for one cent, 
buyers quickly forgot their scruples. 

United Drug Company was forced 
into retail business by chain com- 
petition and the Louis K. Liggett 
Company was formed to handle this 
phase of the business. The chain 
eventually was wiped out during the 
depression. National Cigar Stands 
Company, providing for a cigar store 
in each Rexall store, was another 
project. 

The drug magnate formed other 
enterprises which made money for 
him and his stockholder-retailers. In 
1908, he formed United Druggists 
Mutual Insurance Comany. The fol- 
lowing year, he formed United Drug 
Company Ltd., in Canada and in 
1912 he entered England. 

United Drug Company did a busi- 
ness of $61,000 in its first year of 
business in 1902. In 1929, its gross 
volume was $106,000,000. 

Liggett’s merger of his properties 
with Sterling Products, Inc., as Drug, 
Inc., and the subsequent unscram- 
bling of that consolidation is another 
interesting chapter which is detailed 
in the new book. 


Name Used Too 
Widely, So New 
One Is Coined 


Boston, Mass., April 11.—Faced 
with the ticklish problem of a prod- 
uct whose name had come to be 
adopted as a generic name by the in- 
dustry, Wamsutta Mills, New Bed- 
ford, have seized the merchandising 
bull by the horns and have brought 
out a new product, a new package, 
and a new name. 

For many years Wamsutta percale 
sheets have been leaders in fine 
sheeting, and the Wamsutta adver- 
tising of percale sheets has popu- 
larized the word percale to such an 
extent that many makers of sheeting 
adopted the name for their products. 

In order to differentiate the new 
Wamsutta product, a new name— 
Wamsutta Supercale—which could 
be protected, was developed. The 
new product is being advertised in 
the Chicagoan, Christian Science 
Monitor Magazine, Harper’s Bazaar, 
New Yorker, and Vogue. 

In changing the product, a 
stronger and finer sheet has 
emerged, one characteristic of which 
is called “equi-tension.” In the 
manufacturing process most of the 
variation in the tension of the vari- 
ous fibers has been abolished, result- 
ing in more uniform strength. 

Wamsutta’s merchandising  pro- 
gram stresses the fact that the price 
of new improved sheeting is no more 
than the old Wamsutta percale 
which it replaces. Richardson, Alley 
& Richards Company, Boston, directs 
Wamsutta advertising. 


Names McClanahan 


The Where-To-Go Bureau, 8 Bea- 
con St., Boston, has appointed A. B. 
McClanahan, magazine representa- 
tive, 295 Madison Ave., New York, 
as its Eastern reresentative. 


GOING UP! 


Combined February-March line- 
age in National Sportsman and 
Hunting & Fishing was 44% 
above February-March, 1934. 


Eighty-three other monthly mag- 


azines gained only 19% in the 
same period. 


NATIONAL SPORTSMAN 


and 
HUNTING & FISHING 
Boston New York Detroit 


The Only Group 
Composed Entirely of 
Leading Publications 


Housewife 


Market 


modern magazines 
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This is the sales map of F.W. Woolworth Co. 


@ All Markets Tested For Volume Business! 


The 1276 busiest retail markets in America 


@ Here 75% Of ALL Retail Buying Is Done! 


‘ 


Also the circulation map of Tower Magazines 


m Newsstand and Woolworth sales all in 1276 markets. 


Circulation in scientific ratio to retail sales 


@ Big Sales Potential, Big TOWER Circulation! 


New York City alone has 160,000 Tower families 


@ 479,028 In Cities Of 500,000 And Over! 


The finest authors and artists in America 


m Reaching Younger, Substantial Housewives! 


TOWER MAGAZINES - INC. 


IN 1276 BUSY MARKETS - THE YOUNGER HOUSEWIVES’ MAGAZINES 
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ADVERTISING AGE 


April 13, 1935 


The Week's 
New Programs 


New radio programs, changes in 
type of programs, and renewals of 
programs sponsored by national ad- 
vertisers which take effect this week 
aré presented in this column, so that 
interested readers may keep abreast 
of new developments in radio ad- 
vertising. 

News for this column is welcomed, 
but for obvious reasons it will be 
impossible to include programs of a 
local character. 


April 15 


Great Atlantic & Pacific Tea Com- 
pany. Renewal. “The A. & P. Gyp- 
sies.” Monday, 9 to 9:30 p. m., EST, 
over 20 stations of the NBC-WEAF 
Red network. Originates at WEAF. 
Agency, Paris & Peart, Inc. 


vw? 

Procter & Gamble Company, for 
Camay soap. Renewal. “Dreams 
Come True.” Monday, Wednesday 


and Thursday, 3:30 to 3:45 p. m., 
EST, with rebroadcast at 4:45 to 5 
p. m., NBC Red network, using 40 
stations. Originates at WEAF. 
Agency, Pedlar & Ryan. 


April 16 
S. C. Johnson & Son, Inc., for 
Johnson's wax products. New. “Fib- 
ber McGee and Molly.” Tuesday, 10 
to 10:30 p. m., EST, NBC Blue net- 
work. Originates at WJZ. Agency, 


Needham, Louis & Brorby, Inc., Chi- 
cago. 
April 17 
Colgate-Palmolive-Peet Company, 
for Super Suds. New. “House of 


Glass.” Wednesday, 8:30 to 9 p. m., 
EST, with rebroadcast at 11:30 to 
12. NBC Blue network, using 58 sta- 
tions. Originates at WJZ, New York. 
Agency, Benton & Bowles, Inc. 
April 18 

Johns-Manville Corporation. New. 
Floyd Gibbons. Thursday, 7:30 to 
7:45 p. m., EST, with rebroadcast at 
1:15 to 1:30 a. m. NBC basic Blue 
network. Originates at WJZ, New 
York. Agency, J. Walter Thompson 
Company. 


April 20 
American Tobacco Company, for 
Lucky Strike cigarettes. New. “The 


Hit Parade.” Saturday, 8 to 9 p. m., 
NBC Red network, coast to coast, 
using 66 stations. Originates at 
WEAF, New York. Agency, Lord & 
Thomas. 
, VV ¥ 
RCA Victor division of RCA Mfg. 


Company, for radios, phonograph 
records, and tubes. New. ‘Radio 


City Party.” Saturday, 9 to 9:30 
p. m., EST, NBC Red network, using 
54 stations. Originates at WEAF, 
New York. Agency, Lord & Thomas. 


April 21 


Health Products Corporation, for 
Feen-A-Mint. Renewal. ‘National 
Amateur Night.” Sunday, 6 to 6:30 
p. m., EST, CBS coast to coast net- 
work, using 42 stations. Originates 
at WABC, New York. Agency, Wil- 
liam Esty & Co. 

a 

Sterling Products Company, for 
Bayer’s aspirin and Dr. Lyon’s tooth 
powder. Renewal. “Manhattan Mer- 
ry-go-Round,” and “American Musi- 
cal Revue.” Sunday, 9 to 10 p. m., 
EST, with first half-hour devoted to 
Bayer and “Manhattan Merry-Go- 
Round” and the second half-hour to 
Dr. Lyon’s and “American Musical 
Revue.” NBC Red network, using 
51 stations. Originates at WEAF, 
New York. Agency, Blackett-Sample- 
Hummert, Inc. 


Woll Chooses Tyson 


F. P. Woll & Co., Philadelphia, 
makers of Vitacurld hair for indus- 
trial and commercial use, have 
placed their advertising with O. S. 
Tyson & Co., Ine., New York adver- 
tising agency. A special campaign 
is being prepared on Vita Kleenr. 
Trade publications and direct mail 
will be used. 


\ 4 


. MARCH 31-6 MONTHS STATEMENT 
“SHOWS AVERAGE MET PAID CIRCULATION 


BALTIMORE 
FAMILIES 


.--in Baltimore 


201,059 a day . .. the greatest circu- 
lation ever attained and maintained in 
Baltimore and a unique experience in 
newspaper consolidation history. 


As compared with The News circula- 
tion of 154,162 for the 6 months ended 
March 31, 1934, and The News-Post net 


paid of 193,601 for the following 6 months, 
this further gain is doubly significant. 


Now reaching more than 4 out of 5 
Baltimore families and consistently grow- 


ing in popularity, The News-Post is win- 


ning a place on all sales-minded adver- 
tising schedules. 


Get the latest facts in detail, 


BALTIMORE 


NEWS-POST 


Baltimore Outstanding Newspaper 


Represented Nationally by Hearst International Advertising Service 
RODNEY E. BOONE, General Manager 


*The average net paid circulation of the Baltimore Sun- 
day American for the six-month period ended March 31, 
1935, was 229,832—the largest circulation in all the South 
and a substantial gain over the previous six months, 


DUST STORMS STIR UP NEW COPY ANGLES 


a +a oa e* 


EE 


YOU: may; ore DUST Storms 
Aten will not 


quickly RUIN your engine! 


Seevdanaitetin, Drive in fer an oli change 
at any Cities Service Station 


Cities Service advertisement which ran in Kansas City papers fol- 
lowing the recent dust storm. It urges more frequent oil changes. 


A. T. & T. PLANS 
GIANT BROADCAST 


New York, April 11.—More than 
90 CBS stations, one of the largest 
groups ever contracted for a spon- 
sored program, will be employed for 
the American Telephone and Tele- 
graph Company’s gala _ broadcast 
April 28, in celebration of the 50th 
anniversary of the communications 


system. 
Intricate cross-country ‘“switch- 
overs” and simultaneous “pick-ups” 


from the four corners of the nation 
will be required for the broadcast, 
which will be heard from 7 to 8 p.m., 
EDST. 

The broadcast, presenting major 
figures in the entertainment world, 
business and public life, will depict 
historic events in the development 
of the telephone system, and the 
part it plays in news-gathering, the 
capture of criminals, and emergen- 
cies. 

On the present schedule for the 
broadcast are Ted Husing, an- 
nouncer, as master of ceremonies; 
Edwin C. Hill, news commentator, 
and Channing Pollock, author and 
playwright, in dramatic portrayals; 
and Andre Kostelanetz’s 50-piece or- 
chestra, augmented by a _ chorus. 
Walter S. Gifford, A. T. & T. presi- 
dent, will discuss questions of pol- 
icy. 

As one feature of the program, Mr. 
Husing will be heard speaking by 
long-distance with telephone officials 
at San Diego, Cal., Eastport, Me., 
Bellingham, Wash., Key West, Fla., 
and Smith Center, Kan., the last 
named the geographical center of 
the United States. 

In another portion, Mr. Husing and 


prominent personalities will engage 
in a conversation by telephone, ad- 
dressing one another from widely 
separated parts of the nation. 
Contrasting with this will be a 
dramatization of the historic occa- 
sion in 1876 when Alexander Gra- 
ham Bell and his assistant, Thomas 
A. Watson, first talked over a tele- 
phone wire connecting two rooms. 


Radio Used in 


Lucas Experiment 


John Lucas & Co., Inc., Philadel- 
phia, have started sponsorship of 
“The Rhyming Radio Riddle Man” 
program over station WIP, Phila- 
delphia, as an experiment. The com- 
pany has not used radio advertising 
previously. 

Cash awards are offered to list- 
eners for riddles, which are rhymed 
and sung on the air by the “Riddle 
Man.” The program is given before 
a studio audience. The studio is 
decorated with paint displays, and 
the “Riddle Man” is dressed in 
overalls, jumper and cap. He will 
appear later at sales meetings and 
at retail outlets. The program will 
run well into the summer. Jerome 
B. Gray & Co., Inc., Philadelphia ad- 
vertising agency, handles the ac- 
count. 


Gets Chicago Plant 


The Hinde & Dauch Paper Com- 
pany, Sandusky, O., maker of cor- 
rugated fibre shipping boxes, with a 
sales and service office at 608 S. 
Dearborn St., Chicago, has acquired 
the property and business of the 
Evans Fibre Box Company, 3301 W. 
47th Place, Chicago. The two Chi- 
cago offices will be merged at the 
47th Place address. 


Moore Names Bowers 


The Moore Steam Turbine Cor- 
poration, Wellsville, N. Y., has placed 
its advertising account with Everett 
L. Bowers, Inc., Buffalo advertising 


agency. 


Rankin. 


619 South La Salle Street 


Os 


Binding 
Gives the 


At first sight this great volume must inspire interest and confi- 
dence. And in the library or as a study or office companion, it 
must withstand years of daily handling. 


In planning suitable, attractive covers and binding, consult Brock & 
DUMMIES—RECOMMENDATIONS—ESTIMATES. 


“Commercial Book Binding at its Best’’ 


BROCK & 


CHICAGO Phone Harrison 0429 
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HOMEMAKER TOLD 
ROMANCE BEHIND 
DESIGN OF RUGS 


Firth Goes to Dealers’ Aid 
with Consumer Copy 


New York, April 11.—Making its 
debut as an advertiser to the con- 
sumer, the Firth Carpet Comany is 
selling the story behind its rugs to 
the housewife, appealing to her ro- 
mantic sense as well as her flair for 
style and color. 

The reason for the use of copy in 
national magazines is the necessity 
for giving dealers a tool for moving 
merchandise from their floors. The 
company has enjoyed a high esteem 
in the trade, but this prestige had 
not been conveyed by Firth to the 
consumer on a scale sufficient to ef- 
fect as large a volume of sales as 
desired. 

Trade publications have been used 
heretofore to tell of the Firth ac- 
tivities which have given the firm 
a standing among the leaders in the 
floor coverings business. These me- 
diums spread the information that 
Firth Colonial chintz rugs were 
available and winning general ac- 
ceptance in 1931, period rugs in 
1932, moderns by Firth in 1933 and 
International hooked rugs in 1934. 

The idea behind the page adver- 
tisements, in color, appearing in the 
American Home and Good House- 
keeping, is to reveal the glamorous 
stories behind Firth rugs. It is an 
answer to the criticism frequently 
made of floor coverings copy that it 
is flat and lifeless, saying little more 
than “this is a rug.” 


Use Romantic Copy 


Approaching the problem with the 
conviction that Firth offers more 
than just a rug, company executives 
and their advertising agent, Ruth- 
rauff & Ryan, Inc., decided to utilize 
the glamor and romance underlying 
the production of these rugs by the 
independent American offspring of 
an old English mill. 

Copy points out that no ordinary 
conventional patterns have a place 
in the Firth collection, but that Firth 
representatives went to the four cor- 
ners of the world to find inspiration 
for these rugs. ; 

The “Down Easter’”’ copy in one of 
of these advertisements illustrates 
the treatment as the story goes, a 
witch in 1692, fleeing a fiery death, 
escaped to a hidden room where 
she wove into a hooked rug “the 
excitement of her experience.” 
Another story is that of a grasping 
Balkan nobleman long ago on whom 
the despoiled population § turned, 
burning his palace and carrying off 
loot, part of which was a charred 
tragment of a rug treasure, the basis 
of a current Firth offering. 

Since the tone of the rugs is an 
essential part of Firth’s appeal, it 
was necessary that color advertising 
be used. In miniature reproductions 
of some of the patterns, attractive 
simulations of the tone qualities 
were achieved. 


Coupons Used Extensively 


An excellent response to the first 
insertions is reflected in an _ un- 
usually large return on a coupon 
offer of a free booklet, ‘Pilgrimage 
for Inspiration.” containing large 
color reproductions and the romantic 
background stories. All consumer 
copy will carry these coupons. Leads 
thus obtained are returned to deal- 
ers as indicators of “ready-to-com- 
plete” sales. 

Other appeals are made on the 
basis that the International hooked 
tugs this year are offered in small 
and odd sizes so that the housewife 
or decorator need not remake th? 
lug to proper size, that the Royal 
Scotch Tartans are exact copies, not 
adaptations, and that Firth rugs 
have backings to prevent slipping. 

Following appearance of the sev- 
eral consumer advertisements, the 
advertising effort will return to 


trade publications, completing the 
campaign by use of eight trade 
journals. 


Suggests Fixed Scale 


C. Maxwell Tregurtha, of London, 
England, secretary of the newly- 
founded Advertising Managers’ As- 
sociation, recently suggested that ad- 
vertising managers be paid on a 
fixed scale, the amount to be two 
per cent of consumer advertising 
approriations, and five per cent of 
business publication appropriations. 


Williams with Movies 


O. P. Williams, formerly with Polo 
Magazine and the McGraw-Hill Pub- 
lishing Company, has joined the 
promotion department of the new 
motion picture company, The March 
of Time, Inc., New York. 


Ice Firm Features 
New Refrigerator 
To Retain Market 


Birmingham, Ala., April 11.—An 
ice refrigerator which requires re- 
iceing only once in four to seven 
days, even in the hottest weather, 
has been made the feature of a new 
campaign by the City Ice Delivery 
Company here to retain its ice busi- 
ness and to combat the growing 
popularity of the electric refrig- 
erator. 

An intensive advertising campaign 
in newspapers is being carried on by 
the company, and a special display 


room has been opened up to show 
the new McKee ice refrigerator to 
the public. 

The Birmingham company in- 
creased its sale of ice last year dis- 
pite competition, and expects to per- 
form the same feat this year with 
the new refrigerator, which “purifies 
and washes circulating air, clears 
away noxious food gases, stops the 
intermingling of food odors.” 


Stresses Portahie Coolers 


The refrigerator is of the same 
general appearance as conventional 
electric refrigerators. Copy declares 
that it is “trouble free, convenient, 
safe, wonderfully economical and 
superbly styled.” The campaign 
also places emphasis on portable 
coolers. 


Gulf Appoints 
W. R. Haber 


formerly account 
executive with J. Stirling Getchell, 
Inc., has been appointed manager 
of advertising and sales promotion 
of the Gulf Refining Company, with 
headquarters in Pittsburgh. He suc- 
ceeds R. J. Flood, resigned. 

Mr. Huber was previously sales 
promotion manager for the Buick- 
Oldsmobile-Pontiac Sales Company, 
a division of General Motors, and 
before that, general sales manager 
for the Delco Light Company, Day- 
ton, O. 


W. R. Huber, 


“Esquire” in Detroit 
William H. Larkin has been ap- 
pointed representative in the Detroit 
territory for Esquire. His office is in 
the New Center Bldg. 


New York 


DAILY 


EVERY national advertising campaign directed at Americas 
responsive major retail markets should include 


JACKSONVILLE 


AND every advertising schedule that seeks to do a real 
selling job in Jacksonville's trading territory must include 


The FLORIDA TIMES-UNION 


WHICH reaches 88.48 per cent of all literate homes in 
Jacksonville and gives dominant coverage of the city's retail 
trading zone. 


Average Net Paid Circulation, 6 months ending March 31, 1935 


- 63,293 


SUNDAY - 69,605 


Chicago 


GARNER & GRANT, Atlanta, Georgia 


THE Times-Union’s daily circulation today 
offers a 22.9 per cent bonus over the circu- 
lation at the time the present rate of 13 cents 
a line was established. 


Che Mlorida Cimes-UWnion 


LARGEST CIRCULATION IN JACKSONVILLE 


Daily — FLoRIDA’s LARGEST NEWSPAPER Stweclay. 
Represented Nationally by REYNOLDS-FITZGERALD, Inc. 


Detroit San Francisco 


Los Angeles 


= ee : 
— ———~ a .- 
— —_ TT LLL i. 
| | ; f 
} a¢ 
| | | 2 
i. 
| ae 
Be: 
a - 
| es | P 
q if ee 
| | i 
| ares : 
So ————————————————————————————— | yas 
. mo 
i BS ah 
a a ee 
Be Bee's 
d- Y = rae oe fn 
ly Bee seh ay 
! is iE 
i Sal 4. 
a- Bec 
a- H eee x 
a3 { a ys 
e- q mech oe 
; a gs a 
H Shee 
[i 
i Fes te 
i es 
it oe 
‘1- erie, 
of eto ae 
:” } ites ie 
a- 
n- : 
lg ; 
} 
st- i i 
2d me 
le eh aie eae’ 
re ee ie 
is a : Ce 
id vol eee 
in 
11 fe 
1d ce tak 
x Bee end 
11 ont a 
1e eho eegne 
f Bir rier 
d- Ss rae 
C- eke 
ee 
oats 
wif ites clay 
ae pole 
r- enue 
a ae ie 
d : ae 
e eee 
\i- sh 
ie 
‘a ee 
d 
tt * 
1s 
a 
. Sieh 
) : 
. 
See, 
, Y 
4 fs a , 
Ps 
5 st ‘ 
= —— 
& me ie PS 
S 
sy a 
 — — a, | 
ee a 
, 
ver e+ a : . 
Sale ai p caraeen Be bye spe eae Be ete Le ea A Bap aaa sy See ae mis Bee : Bice er a ayaa nee a ahs SASS ee, no ee 5 he eink yi z Pein re 4; of Sige Vinci pas Scr na BELLA ’ ee 
MR eae a eae eae cere ge cage a epee, a oe OR pel page ace iwc ES) et ae tr! ee ear koh Ca eal n eee anima ag ON Pew heim fe the ieee he. So 6 
ree ae pects I ae plete ally oe peo: op cys ball ts ae : eis nae Beas aah 7 che eae oh Se Oreo ia aay eo et Biss) 62 I Ak a saul teas . A eee rene Se aes ara eg ee re ee es eee ere e 
Seach, ef Sia eiy GaN dete ane Oo Mk eae SDE ce C) 20h | akan Sie. Ree se ei See eggs oe ey. oe Ree ERE er Sincpeve do gE Re A RC Oe mR Otay ee A whe sg 
oye ae Sng RE Te mee iy 0 0 Onan aaa Sere een eee Meaieey SNe gc Se eas Rea Neem Sy ce areas UE ae Sheer tage a Ste eet a” : ; eke : : — eae ae ae eae Sh; Se pee ees 
We TE en ia, Some gh mae CMe re cre is se eee ea Rie Ula ai 4 ake a Wics ar  -a? A pae  e  ciik Cee, ae 2 Fie A ae: . NOI Ee oe ie i Pea prin a Ae Pica} Soe Pe Oe gran re o oe eee : ce apa Scie Pg = ~~ gocen ts Oe ae Pa een 
Pear fee ae Se te ete eg oe) ae eee .% mae, 5, ae Bites me tee Seah eee ee See Piast eames fan ea iuR rn apnGaae ee Mea ee ae ay ca it ae, Ce Gaye the 
so Nye Ne name ee cre 2H Se oh aco ae RM cc dnc eegeen  Nide (ose Rea eee eee Ee Cer UAT: eee aM cen “CL «a2 eye MM Rh orate OAR Se SO ele FST Me VEL t Rieacy =. aA) Sy a) eR 08 Se lee Re A aE reas eat ew be ame face ig eee 


ADVERTISING AGE 


eT £¥ £8 = 6 Res 


a 2 oe oe ae ee a 7 &£ Vase 8. i we ee 


Ss T U D 


a ae. Ee a ee 1n C° 


PALMOLIVE BUILDING + CHICAGO + § UP 


a ; i 7 ‘ P a i aaa 
Te P ° 
ee 16 ee April 13, 1935 A 
: ee = 
het, - - a ee) an 
. ‘ Pak 
is is : é ‘ = ‘ a ee a) n See ss ee Le a 
: . ian 
ak i. ee 
Ln Ys ; SLE : 
niall es 
| : * 
ee P rs \ 
: ot ;" ; . 
‘ a a : 7 Ss 
, e ; a = — 
re y a yi, 
re <9 — ; ; 2. e ¢€ , 
re » a Cte ? “ be 
. 4 ~ we ‘ 
ae ee yee 4 P oe Rin ag oe reer a 3 . 4 
ee af oa : : = ey ere Wee : ty bois pidnscnnot _ ae Le 
* : aS ae _ eee oe iy ’ 3 
hdl et ¥ ‘ Pre So fa a ‘ i ae Boat Ba nt . in, TR ‘2 “7 ae 3 ial 
Bitte & SS tee tg eres Dis rs aah : : fe, a = aie as : Myer se Bee og ken ay aes sea 
re 5 ie “ yee ae r ie 5 ¥ ¥ gle ah : “, ie ut Ai se zi =o 5 ae mn Nie OR aka <? : i . ia Wee - 
i os a Seen ae, ae Me, a oda an vas IC See see BAS, EOC A a Reba . Roary Meee 2 7 a : 
1 oe, P ye tage se | eae Nas et, oe 7 aj 
ee oe ir he ae sean ae fee ae ae a : . ? ii ee i ae ie ee 
Fa ne . °F . ‘ Vopr % ; NY, fase oe ; Ete. dees a Be 
ee : —_—— » #, oi ee ATE ah en Yoana ea Mga oe teat ahr eg ’ ae : 
erga — > ve Pawan Pee ee, VES a are Or par eg nT kn eel ae im 
ea ea so . BSP Yok reel en eR ie ph Bh te ae Nt cia Rae Rane Wale ae ba 
A weds. a - es Perea Ce NA acme tome eee ee ere Pt Gh Se ce Re 4 
anes le . hint i a eT eat, PPM: MCN aN Ranga ae tae dee Regier SRT Dag cagA, Big AG a ceil oe | 
eke vga tien ‘ a ee eis ea gut ecg Tete oss hee Ce Th See ele RPO Soest He Se 
or sent SPARE GEE nny Siac pee say ; See, ee eee ae Mic wh ap ee ie 
* ae ; ' roo ee oe a eee er | a eee 
oa, wi Ae Pe a a eee A ee ee ee 6 hy ee ah sey 0 
ire ly a vy Dalle Ni pea ae ag Rg oe RA ag ace ey nS earch ane Nee acerca talk 25) ‘ 
pesita iat Bae oe . Bg PSA OS ater” Suet a ciate Be ea ee hrs. 0) hare a 
et enw } " ‘ : yous res aay Fi Pe eee A eee & 
Des (25. 5 oe Bae ch oh epee ag Pe be ee PS ee ee : 
ie te APE Daas ai Angee ARIS Smee, ey 61" MR Pe ORO = oan ¢ ee AN Nee Piet i gee Baia ale z Pel 
Pt ae 4 * + Sage Seay ieCoeae Se <i, ig aa em he Dp Le 
i : A asi - ars ewe ahs | TT UNI ed eg oie aS caer Fane Byer (a n * 
:: . ; Pita ee ‘ : ; oe a . f y . rae | ae: 
we het Bh Fae ae : 7 ea sa ee ae, ¥ ir = €. » . E pg Bee, Res F eee if j : Le 
‘ 5 . “optics ‘ee * 2 ’ b tt Le 2 as i 3 ss fr i 
i Maes: 2 ae cee aN coma a Dea ea onan mee al sie ‘ae - Dog Settee ge ey 3 . ; : * ' ; a BENS a me Beta Hines i # teers 22 
ae cine Pa ae ed Ty ar ah sigmatel ee esc et . Neal af ay i Bs ie i Ue ca IE a SB om tc Sie eer ing Pp heelh eae se 
neo). TW * Ne ON Sa Teng Ake ie os i eae re ae ee ee a rs 7 ; Sigh eee Te belie cee 8 oie re aS ae ee ce a SAR ce, eee oe 
kjudeeFaeT RIOR ge Fi eR ANE Ow OLN a 2 Seth ais as Pte ok . . “ wt cf i Nee Say Na tS OT ae = te Ree ale hs NR SS ge ae ea eee | ete ne Yc 
ae Spee po ie he Di ama Tea apriae, ae ps A aaa tA. 38 : PF Rew Y a . ton : at a na Sele aed SRN 
ouaa es nih: Siding eee p MGMT (N caciari a RS Neat Sn < eter “ae A ts : ae 
aaa eh ee thee eae Se) ee AEN in ke ia Deka 2) oa Veer I ica ir ' — ig ' SS 
Vie rele) a ane esp Se new Esper, NOR ots Ses ae . a aes " ot - nals os. % . . a : e 
ed A cae ae $ ee # Beis SS an Bs a > See 3 ae * J aS 
: ‘ ; ee ae: : * ay ae é 
* i nae thy ant : a Ei @ . an . a — : a 
eran eas ay et a il aaa ee : oe com 5 as aii 
So ee ie a meets Sea Sn et ia Ae ete Rls SA CPR aie ar on a % 4 . oy se aa 3 . 
Ente ae ee fax a or see leavin lao cae ei ee eS ais Wg AORN ee ae ea E & ras ie eyed a sau 0; ql 
be 2 ea a, Sa al as a eae oa eed na ree) ner t aaa te : a4 ~ « \ a ees aes he ee an . 
iat : ete le - Mf ee Maid ray ee kit, acoA) ur sae oie a ie races Se icc 3 4 . ih ee? ae . eee ee 
eee) fc gee ve ding = ae Rc Bes der ea a a". : > F & eee P re ea Tes 
; cae Ae etme fe 4 : re ce . f _ ae” ey, F 
DP, ee eee. = Py . ; . _ a Sit al r ia . 
: pt ne ry or age rhe ae . . N a : ne ; 
- pny aa ee daa WE ameter eee eas . a ie . a, : ee > ioe ; oe ' : 
: ie Qe os ee : lah eee eee 'e : 7 * ie: on Bi _ 
e aia te Ee , ; 3 i « _ o —— f \ o ij vs « in J 
F ie kee ae mats , < . : es s 4 % 3 P é 
; eerie ; “he 2 A a a _ ‘ . ae 4 
- ‘ ef ; , ae aa oy ‘ \ i Si Le i 
: 5 : , SS v3 ct: Sa Te hae = F. 
7 Rae ra? & bes . : : 3 4a be ; a 
ee * = , ‘ U et a 5 ¥ . 4 
Ch: ‘ . is Va - . é bez x ig — i a 
7 at a oS 2 ok Oe 7 <— 1 <3 ae J ‘ r al 
ne ie ty ie ag aii aie Sieg at i oS. * 3 “aA . 7 x] ess . ee a 
eS et ee ee “ee a ' a ‘ spree Pe ; ‘ 4 
Wes taut Aa PI a eae ee ee a ‘ * Sa ee , oe . be’ 
eh ae Sr ee Rein ae, : me: . ; a rg al i 
aA: Te ee .. j os - : gm _. ia" a Tia ote : f a a 
=F “i Re ee aT — J ee a A SS ON F — 
; = Z Bs oF ‘: ae i: ee an an — eos _ x 
3 ; i a i BS + i: e are X a ee a o Bag — - 
ee + ; € . a q ays ot ae ae * f ¥ & ‘ me r 
Pcie v 2) Ce et) Pee ee ry ein | in “ — ons _ ss pe ee Seb ae ; 3 
gh ae elt ie ae era | YW, sey: aan oe ae F ¢ f ‘ : e. e: a = bs fT Bee 
ee Rs aie aL ts ee ee Es ‘4 ‘Aled ope enn eee es ’ * 4 ~ * be oe a ees Roe sk ee 
ipsa 8 ats X SPaaales Weaciera tie Bete \ Poy em ae eth a. > Ss ‘. ? . ee ¥ , i tig ae 
Rae Chae. el! eee peat cite teas Se Ae oe RS : aoc ‘ — . eae - 
cg | eiecige: % Se ok RY Op ae ms hi GN aes a a8 tt : se . po * ‘al a, Pees : bare st 
: ee wae Paper sh avert ae age SAI = cf eet iY / oe, 4 4 Lares « Pixs ae. , ee, woe gl 
acs an ~ aye ee ei. SNe at ioe 2 ree A I te HD rie Are : 2 ot . Pt 3 nie ne 7 “a at 
i S x a tae : Sue aN ies 2 i EAE dy. s* wa ad Ber i Se a : fe 
Bec ee ‘ } a bes ee = Me “eet : — <a ae ; 
: ay SiG] oe E : 7 7 Nas sated Pal ie Very LCA Sn To. A ee Ae a 7 ae ee ra i 
: ee eee ¢ er ee mah pe See cp aaa Saal ‘a Saeioor se soot & ed Pee pcp Mas Bee ae : ge eae a ae 
Sek sieeacd eye iy wie - / i st Sotho gh FE ee ke ee PST ee Lee ‘Ge lt Dl oe 
ESM baie grates See nS a a Ce ee ee a ER RE ee NC GT mR Ca ee ENT Lace rane "ies Road $2. ; #3 i. ee oe Bed ie wag 
Be ae eas FTE Oe ie 0 ae eR te ie i lea hint Yeas Wa we eee pet me meth ON a ek ae, i ee . ae Pak de eee) an ey regs eee 
ie os en aoe ee &, +, Oe one Cres coer sa eae 3, ee le ee err Ki. a 3 me ee “ a... eens 
hoe ee my Pe CG eepe babi ce lies "4 . ) is ae 
35) Seg Ce ees een eee . pea: eae Si RE Aan tee eo ap a. ie i De. | ee RSs 
an bees is eee Rass teas Ee : : wee BP 3 cas he ae AEN Mi 2 a oo i ae : aN ag “nee ee . ie eee ny 
ca oe nas Ee > ee a raeeinrre ML oN Ey ae ee —— BP ee gts 4 he ee . os a 3 Cie sae > ‘om os: ; 
nee 1 ae Bee tae gee , -_ pene ee en Ne ae See eet eee i Se pa ae ao ae ee 
ey pie Ray foe = a ia a ‘ ’ ‘ _—— Pics ea teas a oa Pecans tie 
J Seppasear sat Stile i aed we Py eee ena Tem Bend L =. a Li 3 ‘ ee = oe $ : es : * = : a a = 
i me Wiad he een ot te eee | — : ne oe *e: ee ec ae. 
> . Pt ee eee Soret hn 2S) ieteane : a fia, ie ie % 3 4 fe ‘ 3 BF oe areas 
(i Te eee ee Se eee en at ee opal . 4 . vote 7 q : af ¥ Hecate - & ee Re. 
pe Se eee eee = ee eae ae “Se ey . ~ ee — | 
eee la a ier Ug ao | lms a ah ae —— Ce eg Se ee Ce ae a aes ees. , eee * < Pas — | a 
rs : oe. gets a ee ~ = Pate eh rth A: Ss 2 oa = i ce e. § : See m .° Bee 5 oo/? 
ya so “eo : = * 3 ; at >" a ‘ rs re ine Py. : : a Sine. 2 eect aae 
ag - ; toe ee L § =e ts : } ce ; 2s aoe eg ss et Be Bf i cae e * ~ toe ., 
eae ee ee Ae ee ae i Bat Ez" ° 4 : 5 : ; ie c. — Z re : oe oe . eS 
peat a ee actin ta a RSP PURI ae ese as & Em ee \y Saas cam alarl in ci ct eA ee a . Bae es see ee oe a : ee o | a 
aie NI eet eae ene aN al 7. ll TS ee eh 
’ Sas sy F oe ‘ r pa cal e. Riese ae ra : me ee oe Baal 
f ee , < oo. | F Risen : os bi) gong 
* ets. uy, & oe Pi ae % : y 
= ; Fe aed a cA. aie Ce : ‘ 
se le Poe : Baas Sista a erin ee : As: 2 oe yk f Se) a ‘ . d i EFS Rey econo tio a a) eae 2 ear rs si 
od cite ree Site et = > ; sae a : Sit eee SSG AN tak 8 A ea at eg mene" Se Ps le eee nie ; Te 
. : ss ial <- e Y re 3 me : Ay x 4 BNE sa SDR TENN, oe A reel Sn om oo CM Eo Baar ea Oe ELA! Ta etc geen ee ein gap Ea ok ich SN 
by ; Sis z : . P) ‘ 4, . i i Share - 
Ao ee ' ‘ -~ | . ; é i 
pe * ee ae oat es, . 1 
i 4 ee Z ’ a ot ; 
sj eee a agers (ieee a na 3 a2 ; ee Agents paint a Peaee ' a 
fy eee SPEER. iis 2 Lr Rat i: PA) lene . re aes eee Ae ROO ne iti TREE soe or prea een ae Re en eS SG eS ee ae ly a. ee eee 
=e is ili i es Coa ila, , dagen » PES ae Ne ge Se EN eee el CRIT ER Ta CREE MS, OREO eT Cage Se Seer a! Eee 
(eg « eo. be oe eT renee ee eee EC ee ak en q Pat PHT oy Cee a: pall a eae = vA aes ed aca = a oe ; 
. : . &@ 
e» gy L 4 
Ww Waa ty oS So. ay oy an a8 re oho net pate ale ey a th Ra Ss a "a id ee hail ot s Pee 3 Ce Le ee. ee oe ~ | Cee eee Bo ee pees Meee tn ca 
ey Rh rae y eeras & Sy Se ae” — ‘ eae pets eh impette:  Mlsee gh eda ht 5) Hi Peace Nig 1 ae a a ® SP Me 3 2 ae ee a ot mane S een aoe BSS ey 
7 Rae fae waged aa 5 ie eae 6 A ase ge aCe a abe las 08 eG Be gad BG at Ta ig eh See fen spas eA Cera aT nn cot Ta eI toe one SESS ee ok ee tie na he ear ae 
ae aie eee feo yaa ie giana i a eee imitig ig mies gy oda ot LS a gl a gg a ean eae a heal g ae ce abe a Caen, 
Role sera =e ails ee pan neal ire eee a ah cr Magee alee a tigee OG bo AMIR tees ica En aid autre sd oe oal eA e Pa Re ia (ree | NE te Re eae 6 en = eal Letts fe 
re ieee ot ne | att sooo ERE ely ee ain eng ee ae Fe ie OT a iene fed nn NGM ener eae ane oem nd, Seeded Aenea 2, cee oN cage 0 ert em me apenas. A Wiad! y 
Cp ae PON 5 Se alle aE Md y PE cet ep ecnpot oe go Seuental & ]  aiianaie ge Maar ig atc, Cr gl Mee cc tel ak alles Weare acetal Qe Ween Meeind 7 Sion Ws coe eR, erm ca Led oy es ea Ocoee ae eee aa 
geno tn ee ee Pag pa Aegis ne ae if Spear fs Me Be artes sean Me Bui Rta Win” 9 tape i Oot mime Cae cory Ah irae NRL ee a Frys Meee cae gio eR ar okay ge 
eee Pi : oer oma ref ae. . aoe eR Sane £* Waa od gs Oe hey : oa tee ee baa ee Porat tt cuie wy ae a Severe N taliay 3h ioe BG a Py Tate Si ae Mk) ae) oo 2 2 beds. ce igh) 
avs in (ek a on gpa Se ral ri REA a addi Ses IRE a i > ‘Sieeaces TO enone i ill Se ace Nia ce ; Sl toga oN] Bay : 2 (epee: Me yes 
~ Sy ie a ea ee ae ; Siac cteakaess ms ee ge cere =| NB Reg i eee mC Pare an os Se Me os ok Choe Teen Se RC cpu Tee ee! ere 
4 ts gic is eee . 3 : 2 EL ay ae ees ‘ tg eM e Dean tet eta eee ST ee A te, See te Nl ey Liye ees et Dee de il metial Tass Pe te © eae oe Wet ese et) Lem e- i ee we ’ 
tage Laie es Ee aes Ok eee Be ee eR ces Res ry ee mn ed aE Tee zt - Pace 2 gta ee Lo Peg Re ha eae at ae Sr Ms | 
; ce ee ee, a ee Ba ‘ we Aiea te a reat oe ee Spas ev = bee SS ee ee Sy Cate A. % feet Rin Be hh Be a eet Ape Fit be Matec” eS Ia ae ae) Oe 
7 oe e OPS ee ene re ‘aes ee a oe nae "a Sr Fy Ae a See ee ree nae i pra oc is Ss eee en at Bn Soe i i wise eee ern eee soi Dea aR lsh ny ee Bhasin ae lic EN , bak ase: ) 

a e ms 4 Pe. a ~~ ee z : * ee pe a Re, cis ‘ eee: i aa = eee eo cee w Be a ks ask oi ee Sra Rau Sl Pere AR RA Ce ee: 
tee ey oP agleM foes ee ae ee eee ee a EF Sams, : ein Wel ae ee netic ic he Nine ac oe ORE a Be er 6 ear Oe ite ogee eke Sasa eg a poe Ge mina: i Maas et os oe ae Reo Sew See Deh int SE ar ae a ec den Ec eaeeai His 
a al gt Net Fis eye a raed 08 lea er Ps Sm ra fe hi s! Ea NET DOR a ills a ae ea eg age hg rt tet ge CES Teast Siow ky gee 6 al Peg nts e= Se Sa seer egal aR gate Tat a, Fae ee ay oe eee NEM 9 Hel? OCS is PN areca pus de PMR euttls Si Ragas a 

* ; 
| 
: { 
’ 
} 
eee ee 
' 
{ 
q 
f 
' 
7 ee R 
~ . 
4 ° 
% 
4 
Rg | eee ce a Fe OY NR ee ee tne eee Siig ORR gene Sg re ke ee ee ee ee en Ge. MURA Aa Sip ave ato terete. monies ef! i A Ra Soja teicyig i eae, eae aE Re 
ibaa Pohl 2h a ah I ope oc cm a rns acess IN re Dh OG, CRY Ne tae ci ear! RU aaREA oh 4 anes ae agate EP peepee Lay wie fF oS Wheater al Moncey oy Neem mee Pe ee 
ee Ie 6. cif ee on es Sas Re Fs ears ta) ea Pt i Ce ee ee Ce 7 rr oe Bett cil ey clara. wea, Te eee es te iM atu th Ti ei ree a RT a RHO ee a x eRe REAL Wy a on ce ee Rg SCT ee eee aR cP Reagan c, 
ion Be eam. «ha ae Carlie and agse ‘ eS EN ee ac ee tee 23 sien a eee hes oh a pete pak LA Sh patie Oe Piet ul tee ee aga S # ee it eee od is ice ce eae Se none ge ce ol panes ee 
a ae eae. gales i Oe Cis aor eae eS ig ee ci : et rae tan q Seek Ack aan 4 aut ibe ae ee ane: ‘ jae ed PE ee Pee ere Se ae a eo a Penne OR HER Ts tha teen eam Metter re” i: Os cee ean tara ee ey 
a eens Pig fe agree cae erat ey arama v8, We ore mee a Se Se rs 2) ue me hee eee ee ener vic | Seite os ee ee eae agers ee rrr Oe oe oe ges ke 
oe es Be ee Sere REA ey ME Poe Pn Eee ah iu rc ie ee, ee ee eee oe eae See eie Mires A ee pee id: ee erent merce, tae 
eee ttt Tea an ae eh Eo eee sed ako sau re me ae sd CORUM onal Apt) rte WUE ot tok SP oe : . rs Maisie) - Patan ee | Rane + eoooNG pe Mamet er ers er re | FER Sere SE a WEIRD arm ke eae er wera ee oe RN Aa celica Vat bt ike Ok a 
ie Re se Bey as, ole Ree SL pg aia ag Ae ea RN am isc “4 cee oe ee Ey. suave, oeaa PR hunt eset yA Sen ain Vic Regn Ng a nr MN of “ia Pete Bien vere oats aaa Si a Py ees Ulan ie a aia PE Ra or ey a oe ie. Chae eae: 


1h a 


a. 


April 13, 1935 


ADVERTISING AGE 


17 


NC. 


091 4 


These reproductions are from a collection of 
drawings and paintings by artists in this studio, 
most of which were made for magazine, news- 
paper, poster and direct mail advertising « 
Originals, together with reproductions will be 
shown upon request to those interested. They 
Suggest numerous styles of treatment based upon 
practical reproduction qualities « For ten years 
this studio has offered a complete unit of service 
from creative layouts to finished art work, and the 
constant development of new talent has at all 


times kept a fresh viewpoint throughout the entire 


organization »« Send for this interesting exhibit 
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‘N. Y. TIMES’ WINS 
N.W. AYER AWARD 
FOR TYPOGRAPHY 


(Picture on Page 2) 

Philadelphia, Pa., April 10.—From 
1,539 newspapers from virtually 
every important city in the United 
States, probably the largest number 
of different papers of one date of 
issue ever gathered together in one 
place, three judges today picked the 
New York Times for typographical 
excellence. 

To the Times was awarded the 
Francis Wayland Ayer Cup, donated 
by N. W. Ayer & Son, Inc., sponsor 
of the competition, for the second 
time. It becomes the permanent 
property of the paper winning it 
three times. 

In addition to receiving the sweep- 
stakes award for the best typogra- 
phy among all papers entered, the 
Times was accorded first honorable 
mention among 135 papers of 50,000 
circulation and over, second place 
going to the New York Herald Tri- 
bune and third place to the Evening 
Star, of Washington, D. C. 


In the class for papers with circu- 
lations of 10,000 to 50,000, in which 
380 papers were entered, first place 
went to the Hartford Courant; sec- 
ond place to the Providence Journal, 
and third to the Sheboygan, Wis., 
Press. 


Award Five Years Old 


Of 1,024 papers of less than 10,000 
circulation, Public Opinion, Cham- 
bersburg, Pa., won first mention; 
the Daily Missoulian, Missoula, 
Mont., was second, and the Amster- 
dam Evening Recorder, Amsterdam, 
N. Y., third. 

The 1,539 papers participating in 
the exhibition constituted the larg- 
est number entered in any year since 
the annual competition was inaugu- 
rated by the agency five years ago 
in the interest of promoting better 
newspaper typography. They repre- 
sent the great majority of the daily 
English language papers published 
in the United States. 

Each paper was examined by the 
jurors and judged as to typography, 
including the selection of type, dis- 
play values and spacing; make-up, 
including distribution of display 
units, balance, accessibility of news 
and advertisements; and presswork, 
including impression, uniformity of 
distribution, and general legibility. 

The judges were A. E. Giegenback, 
Public Printer of the United States; 


Prof. H. F. Harrington, director of 
the Medill School of Journalism, 
Northwestern University, Chicago; 
and Mark Foote, president of the 
National Press Club and Washing- 
ton correspondent of the Booth 
Newspapers. 

Formal awards of the cup and cer- 
tificates of merit will be made to 
representatives of the nine winning 
papers by Wilfred W. Fry, president 
of N. W. Ayer & Son, Inc., at a din- 
ner to be held in Philadelphia at a 
date to be announced later. All 
papers entered in the contest will 
be on public exhibit in the Ayer 
Galleries. 


Suggests Taxes on 
Advertising in Ohio 
The Ohio Tax Commission, in sub- 
mitting a suggested list of revenue 
sources to the Ohio legislature, has 
included taxes on newspaper, radio, 
outdoor, and street car sign adver- 
tising. 
Estimated revenues from the pro- 
posed taxes are: newspapers, $2,- 


600,000; radio, $900,000; outdoor, 
$200,000; and _ street car signs, 
$100,000. 


Two Name Grey 
The Fruit of the Loom Mills, Inc., 
and Browning, King & Co. have ap- 
pointed The Grey Advertising Ser- 
vice, Inc., New York. 


America’s No. 1 Test Market Is Now For Sale 


WTIC’s Special Sports Program offers 
advertisers a rare opportunity thor- 
oughly to cover a prosperous population 


at reasonable cost. 


The program will start at the opening 
of the baseball season and will give the 
scores of the National, American and 
International Leagues, together with in- 
teresting comments on baseball and 


other current sports. 


Time: 6:45 to 7:00 P.M. Seven days 


Added Feature: Scores repeated at 11:00 
to 11:05 P.M. 
The majority of people in the WTIC 


seven days per week. 


Communities are dependent on the radio 


for that day’s sport news. The program, 
therefore, reaches a peak audience. 
1,580,000 in the primary coverage area. 
680,000 more in the secondary coverage 
area. (Jansky & Bailey survey figures.) 


This program is necessarily offered 


subject to prior sale. For particulars and 


price, telephone or wire at once. 
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THE WTIC COMMUNITIES 


A PROSPEROUS POPULATION IN A 
COMPACT MARKET 


WTIC 


50,000 WATTS 


HARTFORD - 


CONNECTICUT 


The Travelers Broadcasting Service Corporation 
Member New England and NBC-WEAF Networks 


PAUL W. MORENCY, General Mgr. 


NEW YORK OFFICE, 220 EAST 42nd STREET 
CHICAGO OFFICE, 203 N. WABASH AVENUE 


JAMES F. CLANCY, Business Mgr. 


J. J. WEED, Manager 
Cc. C. WEED, Manager 


Grow Flowers, 
Milk Group’s 
Copy Suggests 


Boston, Mass., April 11.—Taking 
advantage of widespread interest in 
garden making, “Golden Guernsey” 
gardens will be featured in a maga- 
zine campaign for Golden Guernsey 
milk, promoted by an association of 
Guernsey cattle breeders. 

The registered name, Golden 
Guernsey, with the trade mark, is 
licensed to local milk distributors 
who have Guernsey cattle, and 
whose standards are approved by 
Golden Guernsey, Inc., an association 
with headquarters at Peterboro, 
N. H. 


To Offer “Surprise Package” 


Advertising in the May issues of 
Better Homes and Gardens and 
Good Housekeeping will offer a free 
“Surprise Package” to those who re- 
turn coupons. The surprise is a 
package of flower seeds, enough for 
a garden measuring 25 square feet. 

The seeds will produce flowers of 
a rich yellow color, mixed with blues, 
blooming from spring to fall. The 
yellow flowers will be a constant re- 
minder to the home maker of the 
richness of Golden Guernsey milk, 
the organization hopes. 

Local distributors have been pro- 
vided with advertising similar to 
the magazine copy, offering the sur- 
prise package of seeds. Some dis- 
tributors have arranged with local 
garden club officials to act as judges 
in selecting the best Golden Guern- 
sey gardens. 

Each distributor receives sufficient 
surprise packages for personal deliv- 
ery to his customers. In this way 
he is given an opportunity to con- 
tact the prospect for Golden Guern- 
sey milk. Following up the progress 
of the garden also provides the dis- 
tributor with an opening for fur- 
ther calls. 

In cities in which there is no local 
distributor, the seed packages will 
be mailed direct. Their acceptance 


will then be used as a basis for 


VISITORS ARE BACK 


WHAT'S A LADY TO DOT 


Flies, mosquitoes and other insects 

are already putting in an appear- 

ance. This Standard Oil of Cali- 

fornia copy, which ran in Phoenix, 

approaches the problem humor- 
ously. 


obtaining local 

Golden Guernsey. 
The Boston office of N. W. Ayer & 

Son, Inc., handles the account. 


representation for 


In New Domicile 

The Scarsdale Inquirer, one of 
the few woman-operated newspapers 
of the country, being owned and 
operated by the Scarsdale, N. Y., 
Woman’s Club, has moved to its 
new English cottage-style home, half 
the one-story structure being occu- 
pied by The Printer Wick. 


What Makes 
People Buy 


By DONALD A. LAIRD 


Psychological Laboratory, Hamilton, N. Y. 


230 page, 51% x 8, $2.50 


WHAT 
PEOP! 


A NEW and radically different slant on the 
consumers unconscious desires in marketing 


—what he buys, why he buys it, how he 


Heretofore, merely the surface of the customer’s 
mind has been scratched; this book digs into the 
deeper layers and lays bare the usually hidden 


workings. 


From the scientific laboratories Laird brings the 
newest advances in psychology and psychoanalysis 
—shows, in his clear, entertaining style, how few 
and fundamental the motives that really control 
buying are—translates them into practical appli- 
cations of particular value to the salesman in 


shaping his work and personality. 


Another helpful McGraw-Hill 


MARKETING 


INDUSTRIAL EQUIPMENT | “27a viscuiss: 


By Bernard Lester 


A comprehensive study of the problems of dis- 
tributing machinery and equipment from the 
manutacturer to the ultimate user. 307 pages, 


$3.50. 
Examine these books to days. 


SEND THIS McGRAW-HILL ON-APPROVAL COUPON 

MeGraw-Hill Book Co., Inc., 330 W. 42nd St., N. Y. C. 

Send me the books checked below, for 10 days’ examination on approval. 

In 10 days I will pay for the books, plus few cents postage, or return 
(Postage paid on orders accompanied by 


them postpaid. 


Se POD. pokes kasd co cea pa badeene 
(Books sent on approval in U.S. 
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(J Laird—What Makes People Buy, $2.50 


() Lester—Marketing Industrial Equipment, $3.50 


buys it! Whai simple motives 
really control buy- 


ing? 


Whai is the successful 
salesman like? 


READ— 


A New Approach to 
Increase Sales and 
Lower Costs 


What Goes on Deep 
Down in the Aver- 

b k age Customer's 
00Kk— Head? 

Selling in Step with 
What He Knows 


Woman's Peculiarities 
A Salesman’s Guide 
to the Mind of the 
Purchasing Agent 


What the Sales Man- 
ager Needs 


and 12 other helpful 
chapters! 
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CHESTER H. LANG is not only director 
of publicity of General Electric Company, 
but also president of the Advertising Feder- 
ation of America. He has had wide business 
experience, and sees business paper advertis- 
ing clearly and understandingly. His own 
company is one of the largest users of in- 
dustrial and trade publication space in the 
world and has a well organized staff in its 


advertising department devoted exclusively - 


to the production of industrial copy. Mr. 
Lang is not only a brilliant speaker, but, as 
this advertisement shows, is a thoughtful and 
interesting writer as well. 


-Chester H. Lang 


W ' THIS ADVERTISEMENT - 
HEN we use the 


ARE SPONSORED BY. 
THESE .BUSINESS. PAPERS - 


term “business papers” or perhaps the less 
high-sounding phrase “trade papers,” I won- 
der if our mental vision focuses them sharply 


enough. ae se Eee 
, : : Advectisng Age TABC-ABP) 
1 wonder if even the habitual user of busi- aa: Denke 3 Beane 


ness paper advertising space realizes the amaz- 

ing selectivity of the instrument made available 

to him by skillful editing and efficient business 8S. Wishing B06. las 
Automobile Dig hat (ABC) 

management. ee Se 


A 2 i 4 a ot SS t a 
431 S&S Dearborn Sty iicag 


Ametican Restaurant (ABC) 


With the uniform method of classifying . Bakery ee ee are 
their readers by type of business or occupation Bakers’ Weekly (ABC. ae 5 ee 
. : . . . i Sky York i 
and its verification by either the Audit Bureau 44 W. 45th, Sty New Xork eae 
: ; , ‘ , ‘Boot ‘& Shad’ Recorder’ € Aac ‘A 
of Circulations or Controlled Circulation Audit, | 459 We. 30th St New York 


the chart is provided for sailing a course and pee ae 
landing a cargo at any port in the business ee ee 


world. 
The good business paper is a serious project 

—not a means of entertainment. It is a scien- 

tific instrument—not a toy. It is a product of 

the laboratory—not a punch press product. It : =. iew — ct 

is as selective as an all-wave radio receiver and ue 

yet in another sense covers its field with the 


= wale ith ih 
355 W. Bend St: New York 
Muk Plant Monthly (ABC) 


dominance of a powerful loudspeaker. | 327 S. La Salle St, Chicage 
. . . . e ‘ Maton? Prov is J adr ¢ ‘ARC AY 13 
In fact, it is as serviceable to industry and business as elec- : 40? 8, Desrhorn St, Chicago: ~ 


tricity is to all of us. Likewise, it is relatively as inexpensive. OP ay per rasasery. awe (ABC: ARES” 


Business papers can do more for more advertisers. More 


43 Mis is aa Ay 


BLEED 
BiG 


pike Mill & Weed Pals News 


ee ; . a: : (ABC-ABP) 
adv ertisers could use business papers to advantage. Again like oe 
electricity it costs less when it is used more. oe “Steet ore 


x KKK kK kK KK kK 


Number Three of a Series 
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...and in a great magazine, tuning is vital. Every article, every feature must 
be keyed to the national pitch. That’s why advertisers who use the American 


are able to sound that full true chord that stirs an audience to response. 


| a American neste 


The Crowell Publishing Company ...COLLIER’S, WOMAN’S HOME COMPANION, THE AMERICAN MAGAZINE, THE COUNTRY HOME... Combined Circulation Over 8,700,000 
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ADVERTISING AGE 


Getting Personal 


Ely Culbertson was honored on the opening of the current Cul- 
bertson-Sims 150-rubber battle by the presence of Bruce Barton and a 
few of the boys who a year or so ago made up the bridge expert’s 
“only bridge class.” M. H. Aylesworth; Kenneth Cooper, AP; John 
H. Wheeler, North American Newspaper Alliance; and Clarence Bud- 
ington Kelland made up the remainder of the group, which plays in- 
formally practically every week-end... 


Going to Europe in relays seems to be the coming thing at Ben- 
ton & Bowles. No sooner had Bob Lusk, a.e., returned from a 
cruise of the Mediterranean on the Rex than Bill Baker took off an the 
Manhattan for a month’s concentration on Paris’ vacation facilities. 


The Big Bow-and-Arrow man looks happily toward the completion 
of a few more projects. It is expected that Rolland J. Hamilton, 
American Radiator president, and Helen Hutchison, magazine and 
trade publication writer, will legalize their vows in June... 


Newell-Emmett’s copywriter Charles Giegerich plans to go that 
way, too, with Helen Elizabeth Eckerson, daughter of a Mt. Vernon 
M.D. No nuptial date has been set. .. John Robinson Miller, Jr., who 
holds forth in the subscription sales department of International Mag- 
azine Company, and Helen Elizabeth Fulton chose the enchanting 
month of June for ringing the wedding bells. . . 


Joe Ecclesine, auto editor and adman of Bronz Home News, is 
receiving congratulations for his first short-story sale, with Esquire 
on the purchasing end. . . Harold Bisson, McGraw-Hill production, re- 
turned from Washington sore-armed, sore-handed. His was the pleasant 
task of presenting every congressman with a complimentary copy of 
the current deluxe recovery number of Electrical World, featuring the 
holding company situation. Each copy weighs some 36% ounces... 


Artistry thrives in the Kenyon & Eckhardt atmosphere. Alan 
Bolte, account manager, one of the lead players in Greenwich’s Studio 
Shop, soon will appear in another dramatic production, while Ethna 
Carroll, control sec., regularly wows Butler Davenport group audiences 
on Long Island, and C. A. Heimarstron, account manager, is practicing 
for an early demonstration of the tango at an uptown New York 
church function... 


Gilbert Hodges, New York Sun, will organize the committee to 
seek Salvation Army funds among publishers and their employes. . 


John P. Kane, agency head, and Bill Stewart, National Credit Asso- 
ciation, came out on top in the Spring Contract Bridge Tournament of 
the Advertising Club of New York last week. This week, in a two- 
day play-off for fall and winter championship, they bowed to Nat 
Wildman, United Advertising Ageney v.p., and Mrs. Wildman... 


A. C. Roy, a.m. for G-E Air Conditioning, will surround himself with 
all those household machines he’s been acquiring all these years in his 
new rambling but completely air-conditioned 81-foot cottage at Mor- 
ristown, N. J. 


The Ides of March may have been tough on a certain Roman, but 
for Harry W. Witt they couldn’t have been much better. ’Twas on 
March 15 that he was informed of his appointment as general man- 
ager of KGB, San Diego, and of the birth of a son... . 


Art Ogle of Needham, Louis & Brorby, Chicago, is also in the 
market for diapers, bottles, and what have you. The new addition 
to his family is a seven-pound, three-ounce girl... . 


E. E. Albertson, of Albertson-Kemper, San Francisco agency, is 
back at his desk after a three-months’ illness. . . . Fred Ludekens, 
L. & T.’s art director at San Francisco, who was recently appointed 
to the exhibitors’ committee of the N. Y. Art Directors Club, is the 
only member ever to have had ten hangings accepted at one time. . . . 


Since Joe Esler, who handles food news in Chicago for the 
New York Journal of Commerce and other papers, returned from a 
jaunt to Mexico City, he’s telling everyone about the delights of Mex- 
ican cooking. . . . Burglars ransacked the study of Jesse Joseph, 
Cincinnati advertising agent, while he was off on an Eastern trip the 
past couple of weeks. . ‘. 


Locked out of his office recently, Bert Phillips, sales manager of 
KHJ, Los Angeles, tried his usual stunt of climbing over the parti- 
tion but slipped and fell, ending up with fractures of both heel-bones. 
He vowed he’d be working within the week, however, and when he 
showed up in a wheel-chair and a pair of leg casts, his associates 
dubbed him “Iron Man” Phillips... . 


More than 60 water colors, lithographs and etchings of locomo- 
tives, done by Otto Kuhler, well known industrial artist, were ex- 
hibited in the Grand Central Station in Chicago last week under the 
auspices of the B. & O. railroad... . 


Catherine McNelis, publisher of Tower Magazines, was guest of 
honor at a tea given by CBS March 18 in celebration of the first birth- 
day of Tower Radio. . . Lorimer B. Slocum, Ayer’s Boston manager, 
is secretary of the local Princeton Club... . 


Jim Hooley, Collier’s New England manager, was held up as a 
shining light of sartorial elegance in a special men’s apparel review 
which the Boston Post ran last week in cooperation with Esquire... . 


J. R. Hamilton, head of the Chicago advertising agency of that 
name, is spending a vacation in California. Mr. Hamilton is one of 
the numerous clan who graduated into the agency business from 
the Hearst papers. . . . If tan counts for anything, Lowell Stormont, 
advertising manager of Real Silk Hosiery Mills, Indianapolis, enjoyed 
the most successful vacation of all. He came through Chicago this 
week heavily sunburned after a fishing trip to Corpus Christi, Tex., 
and neighboring points... . 


It’s Alderman Ed Brandt now, the head of the Chicago advertising 
agency having been elected to the city council of Evanston, Ill., by 
popular vote on April 2. Mr. Brandt ran on an independent ticket 
against the administration slate... . Frank Fehlman, new manag- 
ing director of Major Market Newspapers, Inc., is going to make his 
base in New York instead of Chicago, it appears. He can be reached 
at 110 East 42nd Street when he isn’t hitting the trail. . 


Marvin Harms, advertising manager of Premier-Pabst, sponsor 
of Blue Ribbon beer, has a swell model of a full-rigged sailing vessel 
in his office. But he won’t say whether it’s the Santa Maria or the 
Mayflower. . . . Wally Meyer, vice-president of Reincke-Ellis-Young- 
green & Finn, is reported to have had a finger in that $450,009 railroad 
plum that Joe Finn brought home a couple of weeks ago... . 


QUAKER MACARONI 
CAMPAIGN OFFERS 
MEATLESS DISHES 


Recognizes ‘Friday As Peak 
Consuming Day 


Chicago, April 11.—Following a 
nationwide survey of macaroni con- 
sumption, the Quaker Oats Company 
has embarked upon a newspaper 
campaign on Quaker Quick milk 
macaroni, which aims at one peak 
consuming day each week, and 
which emphasizes low-cost meat- 
less macaroni recipes. 

Heading each of the advertise- 
ments in the series is the slogan, 
“Friday Is Macaroni Day.” The 
advertisement then directs attention 
to a specific dish made with maca- 
roni that provides a full meal for 
four people at little cost. 

The appetite appeal of the mac- 
aroni dish, as well as the fact that 
it is meatless, is stressed. The dish 
is then illustrated and the recipe 
given. The rest of the advertise- 
ment is devoted to copy on the 
macaroni. 

A large list of papers is being 
used. Among these are the Birm- 
ingham News and Age-Herald, Cedar 
Rapids Gazette, Des Moines Register 
and Tribune, Jacksonville Times- 
Union, Kansas City Star and Times, 
Memphis Commercial- Appeal, Mo- 
bile Register and Press, Pensacola 
Journal and News, Pittsburgh Press, 
Raleigh News é& Observer, St. 
Joseph, Mo., News-Press and Gazette, 
Tampa Tribune, and Tulsa World. 

“Our ‘Friday Is Macaroni Day’ 
idea is more a recognition of exist- 
ing consumer habits than an attempt 
on our part to promote Friday over 
other days,” Donald B. Douglas, 
vice-president of the Quaker Oats 
Company, in charge of advertising, 
stated. 

“A national survey just completed 
shows that macaroni is used far 
more extensively in meatless dishes 
than any other way; also as might 
be expected, that Friday is the most 
important consuming day for mac- 
aroni.” 


Gives Grocer Opportunity 


The grocer thus has an opportun- 
ity to promote not only his mac- 
aroni sales but sales of cheese, to- 
matoes, eggs, olive oil, vegetables, 
and the other ingredients used with 
macaroni in making meatless dishes, 
Mr. Douglas points out. 

The Quaker Quick milk macaroni 
advertising has been designed to 
help the housewife by giving her 
recipes for inexpensive dishes, and 
to provide a background for the 
grocer’s own promotional effort. 

To further assist the grocer, an 
unusual recipe store card, nine by 
12 inches, has been prepared. The 
card repeats the theme of the news- 
paper advertising, “Friday Is Mac- 
aroni Day,” and shows a dish pre- 
pared with macaroni. 

The card offers the shopper a re- 
cipe sheet containing ten full-meal 
dishes, all meatless. A bold red 
arrow across the face of the card 
reads, “Use these thrifty meatless 
recipes. Tear off sheet.” 

With meat prices soaring, the 
campaign is believed to have a par- 
ticularly timely appeal. Many gro- 
cers will seek to build up sales of 
macaroni and related items on other 
days, as well as on Thursday and 
Friday, it is expected. 

The Quaker macaroni campaign is 
being handled by Fletcher & Ellis, 
Inc., Chicago. 


Test Drive Started 


for Heine Tobacco 


A test campaign for Heine’s 
Blend smoking tobacco has been 
started in Sacramento, Cal., under 
direction of the Sidney Garfinkel 
Advertising Agency, San Francisco. 

Joseph Magnin Company, San 
Francisco specialty store, and Mal- 
vitose Laboratories, have appointed 
the agency to direct their advertis- 


ing. 


ee... keyed to the 
national pitch?’ 


that’s why 


THE 


merican 


MAGAZINE 


2 sR ” gained 79,122 readers (average-per-month) 
1934 over 1933. 


Ss ny y increased its rate of circulation gain steadily 
during 1934, from February (38,263 gain) to De- 
cember (126,059 gain). 


Zz sR J gained 36,000 per issue (average) in single 


copy sales during this period. 


i. te gained 115,395 single copy sales in January, 
1935. 


z ip Jy delivered to advertisers during 1934 a cumu- 


lative circulation bonus of 3,003,925 over rate basis. 


* K * 


No other magazine 
in its field can approach this 


American Magazine 


record of gains 
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ADVERTISING AGE 


April 13, 1935 


When there’s 

14 billion dollars’ 
worth of work 
to be done 
that’s a selling 
opportunity — 


and no foolin’ J 


14 billions is a conserva- 
tive tabulation of the 
country’s needs for high- 
ways, sewers, waterworks, 
heavy structures, build- 
ings, grade crossings, 
flood control, power and 
gas plants, etc. Such are 
the figures given out by 
the P.W.A. upon comple- 
tion of its survey of 
municipalities, counties, 
planning boards in every 
_ state in the union. 


Ample evidence that it’s 
smart strategy to be run- 
ning a continuity pro- 
gram of advertising in 
Engineering News-Record 
and Construction Me- 
thods, the two publica- 
tions that are in continu- 
ous contact with the men 
who will handle these jobs 
when the contracts break. 


If you are interested in the types 

of projects, their geographical 

distribution and estimated cost 

we shall be glad to send to you 

gratis a copy of the March issue 
| of our CONSTRUCTION MARKETS 
i which gives the breakdown. 


McGraw-Hill Publications 
330 West 42nd St., New York 


FARM PAPERS’ 
LINEAGE STILL 
SHOW UPTURN 


Chicago, April 10.—Advertising in 
the farm press continues to show 
substantial improvement and a 
steady upturn, comparative lineage 
figures for March of 1935 and 1934, 
released today by National Advertis- 
ing Records, indicate. 

An analysis of the lineage figures 
of 26 editions of monthly and semi- 
monthly farm papers during those 
months reveals that the group car- 
ried 10.7 per cent more advertising 
lineage, exclusive of baby chick, 
livestock and _ classified, during 
March of this year than it did dur- 
ing the same month last year. 
Approximately the same ratio of 
increase is shown by the bi-weeklies 
and weeklies in the field, although 
definite figures cannot be cited be- 
cause the same number of issues was 
not published during March of each 
year by all of the papers measured. 
Figures on the individual papers 
measured during March are given 
below. They do not include lineage 
devoted to baby chick, livestock, or 
classified advertising. 


Monthlies: 1935 1934 
Country Gentleman... 28,170 24,969 
Progressive Farmer and 

Southern Ruralist: 

Carolinas - Virginia 

Edition ......+++. 24,167 20,538 

Mississippi Valley 

Edition ......-.+. 21,075 16,503 
Georgia - Alabama 

pe “Pree eee 21,069 17,373 
Kentucky-Tennessee 

pS errr rere 20,632 16,476 

Texas Edition ..... 19,711 14,907 

All Editions ....... 16,578 12,862 

Average 5 Editions. 21,343 17,159 
Capper’s Farmer ..... 20,093 18,883 
Successful Farming... 15,777 17,065 
Southern Agricylturist 14,359 11,998 
California Citrograph. 13,404 10,419 
Southern Planter .... 11,889 12,820 
Country Home ....... 11,424 11,195 
Western Farm Life... 8,872 6,700 
Farm Journal ........- 5,299 7,063 
Wyoming Stockman- 

POPMeP ..cccccvccce 3,977 4,583 
Breeders Gazette ..... 3,949 2,987 


Bureau Farmer 1,731 1,417 


Semi-Monthlies: 
Farm & Ranch....... 


16,132 16,997 


Arizona Producer .... 15,759 9,352 
Montana Farmer ..... 14,860 11,752 
Hoard’s Dairyman.... 14,290 9,590 
The Farmer-Stockman 14,206 15,962 
Utah Farmer ........ 10,761 10,383 
Missouri Farmer...... 5,767 6,287 


Arkansas Farmer .... 3,651 3,500 


*Bi-Weeklies: 


California Cultivator. 28,653 24,490 
The Farmer: 
Local Edition ...... 27,693 8,905 
Minnesota Edition... 21,211 20,752 
Dakota Edition..... 14,391 17,105 
Pennsylvania Farmer. 27,386 24,330 


Wallaces’ Farmer and 
Iowa Homestead.... 
New England Home- 


25,471 29,657 


7 BES Se ee 23,383 27,973 
American Agriculturist 21,858 20,562 

Local Zone Adver- 

ME VnGns4 6.095 60 5,992 11,419 

Prairie Farmer: 

Illinois Edition..... 21,340 20,551 

Indiana Edition..... 16,174 16,288 
Nebraska Farmer .... 20,525 22,585 

Zone Advertising... 11,959 14,540 

Average 6 Editions. 22,518 25.009 
‘Washington Farmer... 19,742 15,843 

Zone Advertising... 1,648 ...... 
Ohio Farmer ......... 19,145 18,708 
1Oregon Farmer ..... 18,596 13,904 

Zone Advertising... BE «xsees 
Séaho Parmer ....... 17,518 13,177 

Zone Advertising... 1,116 ...... 
Wisconsin Agricultur- 

ist and Farmer..... 16,653 17,922 
Michigan Farmer..... 16,235 15,174 
Indiana Farmers Guide 13,455 13,919 
*Kansas Farmer (Mail 

at SRD. 5.030% s'c:50 11,279 10,189 

Zone Advertising... 6,053 ...... 
Dakota Farmer ...... 9,934 14,957 
‘Missouri Ruralist.... 9,743 10,517 

Zone Advertising... 2,170 ...... 

Weeklies: 
*Pacific Rural Press.. 36,252 36,102 
SRural New-Yorker.... 27,221 23,391 
*Weekly Kansas City 

Star: 

Kansas Edition .... 18,989 15,820 

Missouri Edition.... 18,843 15,371 

Arkansas~- Oklahoma 

CEE ee 18,602 15,002 

*Capper’s Weekly .... 10,264 13,576 
*Semi- Weekly Farm 

News — Friday Edi- 

TO: sahesktkscacase 7,496 5,741 

*Tuesday Edition.... 4,788 7,488 
‘Dairymen’s League 

ere ere eee 5,011 6,191 


*All bi-weeklies had three issues 
during both months unless otherwise 
indicated. 

27Two issues in both months. 

*Three issues in 1935, two in 1934. 

*Five issues in both months. 


‘Four issues in both months. 


EVERYONE GAINS 


ia ° 
‘The motor car 7s @ good 


. customer of everybody.. 


AUTHORIZED 
FORD DEALERS 


Ford newspaper copy which ran 
last week. It points out how much 
material Ford buys from farmers. 


Eddie Cantor 
To Return to 
Pebeco in Fall 


New York, April 11.—So many 
tubes of Pebeco toothpaste have won 
a place on bathroom shelves since 
the current Pebeco campaign began, 
that when Eddie Cantor concludes 
his present radio program April 28th, 
his departure from radio broadcast- 
ing will be only temporary. 

The fall campaign by Lehn & Fink 
for Pebeco will be run largely along 
the lines which have been followed 
during the present set-up, according 
to Lennen & Mitchell, Inc., New 
York, the agency in charge. 

The comedian’s desertion of the 
air waves will be for the purpose of 
making a movie. Along with him 
will go his buddy of the Pebeco 


hour, Parkyakakas, or Harry Ein- 
stein, the ex-advertising man of 
Boston. 


The extra build-up made possible 


Changes to Daily 


Va., 
will become The Daily Bulletin, a 
six-day afternoon paper, 
April 15. 


The Henry Bulletin, Martinsville, 
now a tri-weekly newspaper, 


starting 


for both men through the movie, 
which will be completed just before 
the fall radio program starts, is ex- 
pected to add to the receptiveness 
of the fall broadcasts. 

The Pebeco campaign has used 
Cantor on the radio, for rotogravure 


advertising, drug store counter and 
window displays, and as head of a 
magic club. The latter, composed 
of youngsters who join by sending 
in Pebeco cartons, teaches members 
the importance of daily toothbrush- 
ing with Pebeco. 


J. E. Plant Joins 
Guenther-Bradford 


J. E. Plant, formerly with Richard- 
son-Plant, Inc., Cleveland advertis- 
ing agency, and previously manager 
of the Cleveland office of Nelson 
Chesman & Co., Chattanooga, has 
become associated with Guenther- 
Bradford & Co., Chicago, as an ac- 
count executive. 

Advertising of Peterson Ointment 
Company, Inc., Buffalo, and Cataract 
Chemical Company, Buffalo, clients 
of Mr. Plant, will be placed by 
Guenther-Bradford. 


Expands Broadcast 
of Tobacco Program 


The “Red Trails” program spon- 
sored by the American Tobacco 
Company for Half-and-Half smoking 
tobacco has been placed on a coast- 
to-coast NBC Blue network. 

The original number of stations 
carrying the program has been more 
than doubled, while time has been 
shifted from Thursday to Tuesday 
night. N. W. Ayer & Son, Inc., 
handles the account. 


DOWN HERE IN SOUTH CAROLINA’S RICHEST MARKET! 


WFBC 


“Greenville's Own Radio Station” 


1933 for food, 


South Carolina . 


Mr. 


Carolina. 


Food Manufacturer: 
business for Greenville county for the 
same year amounted to 20% of the total 
spent in the entire state, Greenville’s share 
being $32,505,000.00. 


. 


—and 22 million 
dollars ..... 


= is South Carolina’s richest mar- 
ket—a people who spent $22,000,000.00 in 


clothing, automobiles, 


homes, etc., . . . $4,000,000.00 more than 
was spent in the second best county in 


. - and listen to this, 
the wholesale 


There are 656,992 people residing within 
fifty miles of WFBC’s transmitter. 
of them own radio sets and are loyal listen- 
ers to the “above the average” programs 
broadcasted consistently from this station. 
Radio advertisers are asked to investigate 
the rich possibilities that are here. 


WFBC 


Greenville, S. C. 


1,000 Watts—1300 Kilocycles—(5,000 daytime 
authorized) 
High Fidelity RCA Equipment 


Owned and operated by The Greenville News and 
Piedmont — the Leading Newspapers in South 
Net Paid Circulation 45,000 


16% 


CAROLINA’S RICHEST MARKET 
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Information 
forAdvertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


739. The Woods Are 
perts, But—! 

Ross Federal Research Corpora- 
tion summarizes the types of research 
service it is equipped to provide, 
maps the extent of its organization, 
and explains how research can help 
solve merchandising and advertising 
problems. 


Full of Ex- 


740. NBC Recorded Program Serv- 
ice for Nationai and Local Spot 
Advertising. 

This booklet announces that NBC's 
program building facilities are now 
available for the effective and eco- 
nomic handling of recorded program 
problems. The entire scope of the 
NBC Recorded Program Service is 
covered in this convenient handbook. 


741. Good Housekeeping Announces 
the Beauty Clinic. 

Good Housekeeping pictures its 
new beauty salon, where the maga- 
zine’s beauty editor and assistants 
will determine the practical worth 
of beauty preparations offered for 
advertising in Good Housekeeping, 
supplementing the scientific tests of 
purity and safety as conducted for 
many years by Good Housekeeping 
Bureau. 


No. 681. Two, Years—Three Maga- 
zines in One. 
McCall's “Three Magazines in One” 


makeup was introduced two years 
ago. This portfolio describes adver- 
tisers’ and readers’ reaction to the 
innovation, furnishes statistics on ad- 
vertising lineage, newsstand sales, 
requests for editorial service ma- 
terial, etc., and reveals results of 
surveys of reader interest in edi- 
torial features. 


No. 708. Good Housekeeping Cele- 
brates Its 50th Anniversary. 


The editorial bill of fare for the 
May, 1935, issue of Good Housekeep- 
ing is offered for inspection in this 
brochure, as well as special services 
available to advertisers in the golden 
anniversary number. Among edi- 
torial features will be an article re- 
viewing the history of advertising 
over the past 50 years, designed as 
a “timely and sound rebuttal to the 
unreasoning critics of advertising 
and advertised merchandise.” 


No. 680. Newspaper Reading Habits 
of 5,311 New Car Purchasers in 
Iowa, First Six Months 1934. 


A double post-card asked each pur- 
chaser of a new car in Iowa to name 
the daily and Sunday paper which 
he regularly reads, and the name and 
address of the automobile dealer. The 
Des Moines Register and Tribune 
booklet tells the results of the study. 


No. 687. Between—. 

This presentation compares circu- 
lation of Grit with the circulation of 
five other magazines in 54 towns 
between Erie and Harrisburg, Pa. 
Emphasis is placed on the major 
market existing between urban cen- 
ters. 


No. 672. Show Now Going On. 


The New York Daily News dresses 
up circulation statistics in unusual 
fashion. Humorous copy and use of 
comic illustrations in color achieve 
a high degree of readability for this 
booklet, which presents comparative 
data on New York dailies’ circulation 
in that metropolis and suburbs by 
borough, districts, towns and coun- 
ties. 


No. 719. You Do What Youw’re Told. 


Radio artists and speakers create 
friendliness, intimacy, and authority, 
three factors which have impelled 
every person to obey commands since 
infancy, declares CBS, in an inter- 
esting analysis of listeners’ psycho- 
logical reactions to the advertiser's 
command, “write for the booklet.” 


Plan Spring Drive 
for Skippy Racers 


Skippy Racers, Inc., Toledo, will 
launch an intensive advertising pro- 
gram this spring in The American 
Weekly, New York Times Magazine, 
Parents’ Magazine and The Saturday 
Evening Post. The 1934 spring ad- 
vertising drive is said to have been 
highly successful. 

Each advertisement in the 1935 
campaign carries a coupon which 
children may exchange for a cutout 
card of Skippy models at dealers’ 
stores. The campaign is being han- 
dled by the Sun Advertising Com- 
pany, Toledo. 


Appointed by “Today” 

Rawlins and Hunt, publishers’ 
representatives, Chicago, have been 
named middle western representa- 
tives for Today, New York. 


British Reject 
Proposed Check 
On Liquor Copy 


London, April 11.—Despite clamor 
by the “temperance” party for im- 
mediate restrictions upon advertis- 
ing of intoxicating liquor, the House 
of Lords has rejected the liquor ad- 
vertising bill which Lord Arnold in- 
troduced. 

The growth of alcoholic beverage 
advertising in this country, particu- 
larly beer promotion, stirred the tem- 
perance proponents to demand reg- 
ulation. The current cooperative ad- 
vertising campaign by the brewers 
has encountered vigorous opposition 


since it was started 15 months ago. 

Lord Arnold declared that drink 
advertisements had become not only 
a public nuisance but a public dan- 
ger, and should be controlled just 
as the liquor trade is regulated. His 
bill proposed rules similar to those 
applying to moneylenders’ advertis- 
ing. 

Opponents of the bill admitted that 
some of the liquor advertisements 
were poorly conceived and deserved 
condemnation, but asserted that 
some of the advertisements were 
amusing and picturesque. 

One opponent expressed the opin- 
ion that if Parliament were to pro- 
hibit advertisements of beer, it 
should take steps to prevent adver- 
tising of other and more “danger- 
ous” articles. In this country, 
known for its predilection for tea, 


it is estimated that approximately 
ten times as many people die from 
tannic acid poisoning each year as 
from alcohol, he said. 

The government spokesman, Earl 
Feversham, said that there was 
nothing to warrant restriction of 
liquor advertising as long as the 
private trade in liquor was within 
the law. 

It was asserted that the bill did 
not merely seek to restrict such ad- 
vertising, but to prohibit it, and 
therefore stood no chance of being 
acceptable to public opinion. 


United Selects Clark 


W. Frederick Clark, formerly art 
director of Kling-Gibson Company, 
Chicago, has been appointed art di- 
rector of the United Advertising 
Agency, New York. 


U. S. Dept. of Commerce 


1933 CENSUS OF 
RETAIL SALES 


New York Evening 
Journal Families 


In Excess of Half a Billion 


Baltimore ..... 251,461,000 
Boston (City).. 374,805,000 
ee 162,526,000 


Cincinnati ..... 160,459,000 


nee the Ce oe 


Sales ne | Ann 


Cleveland ..... 274,408,000 
Denver .cisics 106,553,000 
DORA Kidscves 369,936,000 
Indianapolis ... 104,177,000 


Kansas City .. 163,680,000 


Los Angeles .. 453,340,000 
Milwaukee .... 178,740,000 
Minneapolis ... 168,636,000 
NO@WOPR ocs00c% 188,167,000 
New Orleans .. 103,386,000 
Philadelphia ... 514,456,000 
Pittsburgh . 194,251,000 
105,865,000 


Rochester ..... 106,321,000 


Portland, Ore... 
St. Louis ...... 252,813,000 
San Francisco.. 254,075,000 


Seattle 


WY EIGH all the great 


against the other. 


groups of states. 


POWER 


ee rae SOR 


. 


American markets, one 


Of course, New York emerges first . . . and in 
New York, a city within a city, is that amazing 
group of readers of the NEW YORK EVENING 
JOURNAL whose annual retail purchases in 
excess of Half a Billion Dollars, outweigh those 


of entire great cities, even of entire states and 


It is a fact that in more than 600,000 solid, 
substantial New York homes the Journal is, and 
always has been, the preferred newspaper. . . 


That the annual spending power of this group 
has made all the difference between loss and 
profit to scores of manufacturers. . . 


That without these JOURNAL homes, no one 
can do business in New York with any approach 
to complete success. 


THE NECESSARY NEWSPAPER 


NATIONALLY REPRESENTED BY HEARST INTERNATIONAL ADVERTISING SERVICE, RODNEY, E. BOONE, GENERAL MANAGER 
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April 13, 1935 


Coty’s Biggest 
Lipstick Drive 
Gets UnderWay 


New York, April 11—The most 
extensive lipstick campaign ever 
waged by Coty, Inc., has been 
launched in a long list of magazines, 
with copy built around the theme 
“End lipstick parching.” 

The copy appeal in the new Coty 
lipstick advertising is based on 
findings revealing that most women 
protest the tendency of the average 
permanent lipstick to dry the lips, 
according to Coty, whose advertising 
declares that the Coty product’s sole 
purpose is to make the lips soft and 


smooth, actually changing lip tex- 
ture, 

Coty advertising in the New 
Yorker treats this theme in light 
vein with the aid of such humorous 
New Yorker poets as Margaret Fish- 
back and Arthur Lippmann, who air 
their lipstick views in verse in a 
series of special advertisements. 

In such magazines as Cosmopoli- 
tan, Harper’s Bazaar, and Vogue, 
striking photographs by Steichen 
illustrate the “end lipstick parching” 
copy seriously and smartly. 


Copy Keyed to Audiences 


The Coty story of complete lip- 
beauty—color and texture, too—will 
also be told in Love and Romance, 
Movie Mirror, Photoplay, Radio 
Mirror, Screenland, Silver Screen, 
True Experiences, True Romances, 


and True Story, with copy which | 
will be distinctively keyed to the 
audiences of these magazines. 

The magazine advertising starts in 
May issues. 


Paul Cattey Promoted 


In an expansion of the export ad- 
vertising department of the Chrysler 
Corporation, of which he has been 
a member since 1929, Paul E. Cattey 
has been appointed assistant adver 
tising manager of the export division 
at Detroit. 


Given Syrup Account 


Redfield-Johnstone, Inc., New York 
advertising agency, has been ap- 
pointed to direct the advertising of 
Mrs. Winslow’s syrup. Southern 
newspapers and magazines will be 


used. 


Classified 
Advertising 


The rate for this department is 40 
cents a line (not agate line); mini- 
mum, $2. 


POSITIONS WANTED 


Some forward-looking publisher, 
agency or manufacturer will find in 
me a RESOURCEFUL sales builder. 
14 years’ advertising experience; 
creative and administrative; 3 years 
selling experience; strong closer. 
Mature copy, promotion, publicity 
man; A-1 record. Age 37; married. 


Now employed, space salesman, met- 
ropolitan daily. Box 562, ADVERTISING 
AGE, New York. 


Woman copywriter, with ten 
years’ experience in both national 
and local fields, seeks position with 
advertising agency or publisher. Now 
employed. Opportunity for future 
chief requirement. Box 559, Apbver- 
rising AGE, Chicago. 


HELP WANTED 


WANTED: An all-around man who 
is thoroughly familiar with the me- 
chanics of printing processes—one 
who can write editorial copy—handle 
production details—turn out sales 
producing letters—make good edi- 
torial layouts for editorial and adver- 
tising pages—in other words, a man 
who can run the whole show on a 
trade paper in the printing field and 
is willing to start at a modest sal- 
ary—headquarters in the Midwest. 
Box 563, ADVERTISING AGE, Chicago. 


EDITOR, trade paper in the com- 
mercial fisheries industry. Applica- 
tions considered only from those 
with complete editorial experience 
and with knowledge and connections 
in the commercial fishing industry. 
Write in detail mentioning salary. 
Box 565, ADVERTISING AGE, New York. 


BUSINESS OPPORTUNITIES 


TRADE PAPER WANTED—Es- 
tablished organization will purchase 
outright or on royalty basis trade 
paper in a promising field. Here’s 
your chance to unload. Box 564, 
ADVERTISING AGE, Chicago. 


PHOTO-OFFSET 


SAVE TYPESETTING AND EN- 
GRAVING costs by Photo-Offset, 
most economical printing process. 
We reproduce direct from your copy 
for as little as $1.50 a hundred 
copies; additional hundreds 20c. 
Anything we can photograph, we can 
Photo-Offset. Samples. Laurel Proc- 
ess, 480 Canal Street, New York. 
WaAlker 5-0528. 4-20 


Goes to Transit 


W. F. Talcott has been added to 
the staff of Transit Advertisers, Inc., 
Boston. He will have charge of the 
Providence, Springfield, and Wor- 
cester territory. 


Join Acme Offset 


Kanae Akiyama and George H. 
Durar, both of whom were formerly 
with Photo-Litho Service, Inc., have 
joined the sales staff of Acme Photo 
Offset Corporation, New York. 
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LABELS -SEALS 


All kinds for packaging decorations 
advertising. Address labels. Strik-! 
ing, practical designs. Write for 
free samples and prices. 


ST. LOUIS STICKER co. 


1912 PINE STREET ~~ 5ST 


3000 ouTsiDe ROOMS 3ooo Batus 3°° uP 


SPECIAL APARTMENT FLOORS FOR 
PERMANENT GUESTS 
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Are the new 
lubricating oils 
really different 
from the old? 


J. E. Oxford, power plant 
engineer — They show 
up better on the tests 
I've seen and I know 
there are some new 
methods of manufacture. 
But why ask me? Here's 
Ben Williams. He's a 


chemical engineer. 


B. T. Williams, produc- 
tion manager of a soap 
company — Why, yes. 
There have been many 
changes in manufactur- 
ing. Some oil is hydro- 
genated, some is treated 
with aluminum chloride, 
and then there is a new 
method of dissolving out 
those things you don't 
want in the oil. was 
reading about this solvent 
rocess in February 
‘hem & Met only last 
week, 


Propane gas (some metropolitan 
newspapers have called it “pro- 
fane” gas) is a big factor in one 
of the new processes of refining 
lubricating oils. This highly vol- 
atile gas adds to the quality of 
the lubricant by dissolving the 
paraffin base oil and permitting 
its separation from the unwanted 
impurities. Sulphuric acid treat- 
ment is no longer necessary. The 
yield is increased and even low 
grade crudes can be used to make 


high grade lube oil. 


The chemical engineering profes- 
sion, which developed the process 
and supervises its operation, 
terms the process “refining by 
solvent extraction.” A tremen- 
dous investment in equipment is 
involved. For instance, the out- 
lay for control instruments alone 
runs to $40,000 per unit. 


Multiply by the hundred, in- 
stances of this kind throughout 
a group of industries that pro- 
duced billions of dollars’ worth 
of products in a depression year 
(21% of all products manufac- 
tured in this country) and one 
can sense to some extent the eco- 
nomic importance of chemical 
engineering, where it stands in 
technological progress, what is its 
stature as a buying power. Little 
wonder that chemical engineering 
was one of the “blue chips” all 
during the late depression. 


Chemical engineering is the 
science of producing in commer- 
cial volume the products of our 
modern chemical laboratories. 
Petroleum is but one of 20 broad 
groups of such products—prod- 
ucts that would still be laboratory 
playthings were it not for the 
machinery and equipment that 
chemical engineers have ap- 
plied to make profitable produc- 
tion possible. Glass, soap, rubber, 
paints, ceramics, dyes, alcohol, 
explosives, drugs and cosmetics 
are some of the products. 


Chem & Met, serving as it does 
the whole realm of chemical engi- 

neering, provides for advertisers 
a one-shot coverage of the 20 in- 
dustrial markets that produce 
these varied but related products. 
' 


Worth repeating: Chemical engineering 
f is the science of producing in commercial 
: volume the products of our modern 
chemical laboratories. 


ql CHEMICAL & METALLURGICAL 
} ENGINEERING 


| A McGraw-Hill Publication 
‘i Member ABC-ABP 
330 West 42nd Street, New York, N. Y. 


CHEM & MET 


ADVERTISING IN 
MAGAZINES TOPS 
LAST YEAR BY 87 


Chicago, April 12.—Advertising 
lineage in 84 monthly magazines 
and groups was up about 8.1 per 
cent over last year during April, ac- 
cording to an analysis of figures sup- 
plied by National Advertising Rec- 
ords for April of 1935 and 1934. The 
publications measured carried 1,542,- 
795 lines of advertising last year, 
whereas their 1935 total was 125,711 
lines greater. 

Twelve weeklies and semi-month- 
lies whose March lineage was meas- 
ured by National Advertising Rec- 
ords showed a gain of about 8.8 per 
cent, their 1935 total being 808,174 
lines, a gain of 65,942 lines over the 
742,942 carried in Mareh of last 
year. 

The April record, by groups, is as 
follows: 

Standard, eight magazines: 1935, 
56,618 lines; 1934, 50,049 lines; gain, 
6,569 lines, or 13 per cent. 

General, 35 magazines: 1935, 644,- 
582 lines; 1934, 595,156 lines; gain, 
49,426 lines, or 8.3 per cent. 

Women’s, 18 magazines: 1935, 599,- 
000 lines; 1934, 595,450 lines: gain, 
3,550 lines, or C.6 per cent. 

Women’s groups, six groups: 1935, 
235,496 lines; 1934, 169,844 lines; 
gain, 65,652 lines, or 38 per cent. 

Outdoor, eight magazines: 1935, 
83,027 lines: 1934, 73,724 lines; gain, 
9,303 lines, or 12.6 per cent. 

Mail order, eight magazines: 1935, 
20,040 lines; 1934, 29,413 lines; loss, 
9,373 lines, or 31.9 per cent. 


April Advertising Lineage in 
Magazines 
Standard 1935 1934 
American Mercury.... 2,737 4.634 
Atlantic Monthly ..... 15,708 7,618 
Current History 2,402 2.596 
Forum & Century..... 5.721 4.714 
Geiden Beek ......2: 3,235 2.516 
Harper’s Magazine.... 11,869 12,115 
Review of Reviews... 7,539 8,472 
Og eee ee eee 7,407 7,384 


Total Group 


General 


pO RO eee 22,941 23,750 
American Boy ....... 
American Golfer 
American Home 


Arts and Decoration.. 5,320 10,752 
Pr ae eo 2.952 3,642 
Better Homes & Gar- 

OS ae 36,088 22,25 


BE. TA 6 s.s.s:0'o 06-2 10,844 10,91 
SSE DD eo Sete e ees 5,727 5,625 
Christian Herald ..... 9,649 8,953 
Cosmopolitan ........ 31,820 30,851 
Country Life ........ 28,161 20,902 
EE 6 6 koe Oke ee 2 31,129 13,356 
SES eae: 78,763 79,790 
Graduate Group ...... 3,581 3,150 
House & Garden...... 36,594 42,519 
House Beautiful Com- 

bined with Home & 

ou iS oid oe id dois 33,902 27,236 
BP URTOE cvs cccceses 20,098 15,517 
ERED aa vos 06*a ith @) BIR Ao 5,089 5,546 
ES ee eee 8,585 13,410 
Modern Mechanix..... 11,310 12,220 
National Geographic... 10,892 10,542 


Nation’s Business .... 20,250 21,172 


Open Road for Boys.. 6,024 6,246 
Physical Culture ..... 11,077 10,342 
Popular Mechanics.... 17,387 14,483 
Popular Science 

eee 13,504 14,525 
NR Pia k's. cd: 0:0,6: 6:8: 20,666 15,938 
Scientific American.... 3,094 3,088 
ee Teen eee 20,566 24,850 
Lig e aa ae a5 he 8S 26,901 27,818 
SE Sian itdtiicha gn clase 3. 15,192 11,571 
eee ee 17,335 11,026 
True Detective Mys- 

Pa eer ae ee 3,946 2,629 
. | a 22,924 32,439 

Total Group ....... 644,582 595,156 

Women’s 
TET 24,252 31,264 
Farmer’s Wife ....... 12,043 10,758 
Good Housekeeping... 50,383 57,684 
Harper’s Bazaar ..... 91,893 84,322 
AE ree ee 11,255 14,604 
Household Magazine.. 16,314 17,104 
Junior League Maga- 

EE ee eee 10,395 8,571 
Ladies Home Journal. 57,042 57,441 
ee ee 56,167 54,773 
pf S| 5,365 4,281 
Parents Magazine..... 20,794 18,761 
pc Oe ee ee 10,189 14,765 
Pictorial Review ..... 18,928 17,112 
EOP CS 5,799 11,424 
a rs 25,718 23,288 
RS Stns be 4 5 62.6 66 114,502 107,228 
Woman’s Home Com- 

Es 4.55 oie we: bose 57,025 54,101 
Women’s World ..... 10,936 7,969 

otal Group. ... 2. 599,000 595,450 


Women’s Groups 
Fawcett Women's 

Group: 
1935 
13,418 


1934 
9,200 
10,410 


Hollywood Magazine 
Screen Book 
*Radioland 
Screen 

zine 
True 


Play 
13,820 
11,463 


11,023 
9,913 


Confessions... 

Macfadden's 
Group: 
True Romances..... 13 
Movie Mirror 
Love & Romance... 1 
Radio Mirror 
True Experiences... 13, 


Women's 

7 9,442 
t 19,223 
5 18,138 
8 
1 


13,558 
17,728 


Modern Magazines: 


Modern Screen...... 16,618 14,686 

Modern Romances... 15,965 13,650 

Radio Stars ....... 15,494 18,929 
Motion Picture Unit.. 11,825 15,896 
Screenland Unit: 

Screenland ......... 10,653 11,344 

Silver Screen ...... 11,078 11,340 
Tower Magazines..... 23,558 15,364 

Total Group .......235,496 169,844 


*No back year figures. 
Outdoor 
Field and Stream..... 


Fur-Fish-Game ...... 
Hunter-Trader-T ra p- 

DOP cccececscovsecoccss 5,978 
Hunting and Fishing. 10,579 
National Sportsman... 11,420 
Se a ee 5,83 
MUMGROOP EABO occ cic oes 14,089 
Sports Afield ........ 10,329 

Total Group ....... 83,027 73,724 

Mail Order 
rrr ere ee ee 4,339 Pe 
Gentlewoman ........ 4,035 §9,529 
Good Stories ......... 3,979 5,545 
PEOMS CUPGN .nccscces 2,521 3,388 
Home Friend ........ 2,348 3,191 
Illustrated Mechanics. 1,739 2,567 
BED. kb x00 05000-00083 1,149 1,697 
Mother's Home-Life... 2,714 3,994 
og i) eee 9,741 9,159 
Sovereign Visitor .... 1,253 1,260 


Total Groum ...s<s< 33,816 48,101 
&$Marech and April figure. 


tMarch figures, 


March Advertising Lineage in 
Magazines 


Weeklies and *Semi- 
Monthlies 


American Weekly .... 79,990 63,306 
Business Week ...... 33,024 26,264 
ere er eee 101,096 92,627 
6. er re 13,779 10,601 
Mt - Wieka + <a keanenluan 31,495 21,014 
eT ee ee 30,367 31,701 
Literary Digest ...... 32,463 38,125 
New Yorker ......... 112,853 118,620 
Saturday Evening 

PONG kccensstanscuses 199,103 187,074 
ee eee 95,571 87,830 
*Town & Country.... 33,182 3,516 
tUnited States News.. 45,251 32,164 

Total Grow ivsc.: 808,174 742,942 


+Figures supplied by publisher. 


Urges Sliding Scale 
on Catalog Postage 


Declaring that postal laws govern- | 


ing mailing rates on catalogs are 
inadequate, the Chicago Association 
of Commerce has asked the U. S. 
Postmaster General to place rates on 
catalogs on a sliding scale up to one 
pound. 

Catalogs weighing up to eight 
ounces are now mailed at a rate of 
two ounces for one cent, while the 
charge for catalogs over eight ounces 
is the full pound rate. Catalogs 
weighing slightly more than eight 
ounces are thus subject to postage 
rates which discourage business 
houses from using such catalogs. 
This condition curtails business for 
paper manufacturers, printers, en- 
gravers, and the Post Office Depart- 
ment itself, according to the asso- 
ciation. 


Vermont Leader Dies 
Edward C. Smith, 81, publisher of 
the St. Albans, Vt., Messenger, and 
governor of Vermont from 1898 to 
1900, died at his home in St. Albans 
April 6. 


Sets Stage for 
Radio Tube Battle 


Issuance of a statement on behalf 
of glass radio tubes by the Philco 
Radio & Television Corporation, 
calling metal tubes a dismal failure 
in England, came this week as the 
first indication of what might be 
copy warfare next fall. 

General Electric Company last 
week announced plans for marketing 
a metal tube in the fall. 


Adams to L. & M. 


Jack T. Adams, former president 
ot the Federal Broadcasting Corpora- 
tion, has been placed in charge of the 
new business department established 
by Lennen & Mitchell, Inc., New 
York agency. Marion Parsonnet con- 
tinues as director of the agency’s 
radio department. 


Starts Poster Drive 


The Ranier Brewing Company of 
California has released an extensive 
showing of posters in 540 communi- 
ties throughout California, Oregon, 
Washington, and Nevada. The San 
Francisco office of Lord & Thomas 
is in charge. 


Claus Picks Scheel 


Claus Mfg. Company, store fix- 
tures, has appointed the Scheel Ad- 
vertising Agency, Cleveland, to de- 
velop a trade paper and _ direct 
mail advertising campaign. 


Made Sales Division 


With the acquisition of all the 
stock of the Bluebell Importing Cor- 
poration, The Distilled Liquors Cor- 
poration, New York, plans to operate 
Bluebell as a sales company, dis- 
tributing King William Scotch, Hil- 
dick applejack brandy and possibly 
a few other liquor items. Erwin, 
Wasey & Co. are the Distilled 
Liquors’ agency. 


Winery Appoints 

Beaulieu Vineyards have _ ap- 
pointed the Kelso Norman Organiza- 
tion, San Francisco, to direct their 
advertising. Newspapers will be 
used in a national campaign. The 
same agency is also conducting 
a regional campaign for Individuai 
Assured Estates, Inc., for a_ trust 
form of investment. 


Selects Ferry-Hanly 


The Boston Food Products Com- 
pany has named Ferry-Hanly Adver- 
tising Company, New York, to handle 
advertising of its Prudence brands 
of corned beef, beef loaf and stews. 
Newspapers will be used. 


Colby to Breese 
H. Curtis Colby, formerly vice- 
president of Frank Presbrey Com- 
pany and sales-advertising manager 
of Apple Concentrates, Inc., has 


joined Murray Breese Associates, 
Inc., New York. 


BAY CITY 


{ MUSKEGON] ° 


KALAMAZOO) {ANN ARBOR 
(KALAMAZOO) (ANN Anson! 


GACKSON, 


more than a quarter 


is assured. 


I. A. KLEIN, Inc., Eastern Representative 
50 East 42nd St., New York 


CHIGAN 


Prosperous 


—and You Reach the Best of 
Michigan (outside of Detroit) with 
THE BOOTH NEWSPAPERS 


This Michigan prosperity has permeated the 
markets of these eight Booth Newspaper 
cities—It has brought buying power to the 


served by these metropolitan dailies. 


Concentrate on this market where response 


Grand Rapids Press Flint Daily Journal 
Saginaw Daily News Jackson Citizen Patriot Muskegon Chronicle 
Kalamazoo Gazette Bay City Daily Times Ann Arbor Daily News 


BOOTH NEWSPAPERS, Inc. 


NOW / 


Business is good in this 
state. Retail sales are 
up—Employment is up 
—Payrolls are up—Ad- 
vertising results are up! 


of a million families 


J. E. LUTZ, Western Representative 
180 N. Michigan Ave., Chicago 


6 ee 
thier Saar 


HERE OVER 600,000 PEOPLE eat 

sleep, earn, spend, work, play. Out- 
door Advertising on the O’Mealia 
Plants will sell them YOUR GOODS. 


? 


A: 


é 


OMealia Outdoor Advertising Co. 


Harry O'Mealia, President. Jersey City,N.J. 
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FLAY CRITICS OF 
ADVERTISING AT 
FOUR A’S MEET 


(Continued from Page 1, Col. 2) 
business, but has renewed the 
courage and confidence of salesmen 
and dealers, leading whole industries 
away from cut-throat price-cutting 
to constructive policies. 

Mr. Kudner expressed confidence 
in the future of a country which, 
with seven per cent of the world’s 
population, produces half the world’s 
wealth, and which spends three bil- 
lion dollars annually for education. 

Reviewing his own career in ad- 
vertising, Mr. Kudner said he had 
found it a satisfying business, bring- 
ing contentment. He closed with 
a prayer for advertising “that will 
lift the spirit and exalt the heart.” 

Mr. Durstine paid a tribute to ad- 
vertising agencies, which he said, 
had passed dividends in order to 
maintain personnel during the de- 
pression. He expressed his thanks 
to the country’s publishers, who, he 
said, had flatly refused to open the 
door to chiseling and bargaining in 
agency compensation. 

While admitting that advertising 
has been damaged by copy that is in 
poor taste, Mr. Durstine said that 
on the whole, it has contributed 
generously to the “more abundant 
life’ of which so much is being said. 

He urged a more intensive study 


MOTOR TRUCK FLEETS 
in the 
WAREHOUSING, MOTOR FREIGHT 
AND TRANSFER INDUSTRY 
average 


15.4 Units Per Fleet 


This field offers makers of 
trucks, trailers and allied au- 
tomotive products a live and 
reliable market and one that 
can be blanketed thru the 
only publication in the indus- 
try. 


DISTRIBUTION & WAREHOUSING 


(Now in its 33rd year of publication) 
249 West 39th St. 


New York, N. Y. 


®Balmy weather and 
things to do make Spring 
the ideal vacation time 
here. 


®Golf on two famous 
courses adjacent to the 
Hotel. Excellent stables 
and miles of rambling 
bridle paths. Indoor salt 
water pool. Trap shoot- 
ing. Real "Old Virginia" 
cooking. 


® Easily accessible by 
motor, train or boat. 
Booklet upon request. 


N. Y. Booking Office 
500 Fifth Avenue 
Lackawanna 4-711! 


: HOTEL 
' VIRGINIA BEACH 


VIRGINIA 


of current public opinion which 
must inevitably affect advertising 
and closed by asking the agencies 
to be the masters of their own busi- 
ness policies. 

William Blees presented the paper 
of J. Stirling Getchell, who was un- 
able to attend. Mr. Getchell took the 
view that there is no rule for pro- 
ducing advertising, each campaign 
being an evolutionary process. He 
recommended ample diagnosis, simple 
news technique, dramatic human 
photos, sincere, honest copy, but 
above all, enthusiasm for the prod- 
uct. 

Discussing the Plymouth announce- 
ment campaign of 1932, Mr. Getchell 
told of getting Walter Chrysler out 
of bed at midnight, after it was de- 
cided that only his photograph would 
serve. The entire campaign, based 
on this personal element, was pro- 
duced the same night. 

Advertising opportunities in the 
federal housing program were de- 
scribed by William C. McKeehan, 
Jr., J. Walter Thompson Company, 
New York. The Four A’s maintains 
a research expert at Washington to 
analyze pledge cards of home owners 
and ascertain the type of moderniza- 
tion in which they are especially in- 
terested. Painting leads all other re- 


quirements at present, it was re- 
ported. 
Predicting that the “packaged 


house” is just around the corner, Mr. 
McKeehan said the building industry 
will undoubtedly be the author of 
the next industrial boom. He said 
building has been handicapped in the 
past by too few retail outlets, which 
are not properly known. 


Editors’ Attitudes Changing 


The government is relying on ad- 
vertising agencies to induce the 
building industry to do the necessary 
advertising to cash in on the money 
made available by the National Hous- 
ing Act, he said. 

Mrs. William Brown Meloney, edi- 
tor of This Week, said that even the 
most hard-boiled editors, possessing 
autocratic powers, are now friendly 
to advertising, and no longer consign 
stories to the wastebasket merely be- 
cause they concern men who spend 
money in their papers. 

Mrs. Meloney read an ode to adver- 
tising, indited by her late husband: 
“I am the honest ad—I pay my way 
wherever I go.” She said American 
mothers owe a tremendous debt to 
advertising. 

Mrs. Anna Steese Richardson, 
Woman’s Home Companion, was the 
final convention speaker. 

Lowering clouds made it doubtful 
that the Four A’s would be able to 
hold the golf tournament scheduled 
for Friday afternoon and Saturday. 


Poster Firm 
Marks 50th 


Anniversary 


Detroit, Mich., April 11.—Walker 
& Co., Michigan outdoor advertising 
company with home offices in De- 
troit, reached the half-century mark 
this month. 

The company was founded in 1885 
by Henry W. Walker, a brother of 
John D. Walker, who was Detroit’s 
first billposter. The business was 
first known as Burkhart & Walker, 
then Walker & Foster, and later H. 
W. Walker Company. In 1907 it was 
incorporated under its present name. 

Walker & Co. was the first out- 
door advertising concern to build 
panels of steel and concrete. The 
company originated non-wrinkling 
posting and instituted the first night- 
ly patrol system for maintaining per- 
fect illumination service. 

During the past 15 years, branch 
offices have been set up in Flint, 
Saginaw, and Grand Rapids, and 
the company now operates in ap- 
proximately 50 towns and cities in 
southeastern Michigan. In addition 
to outdoor facilities, the concern also 
operates a large Neon and electric 
sign department as a licensee of 
Claude Neon Lights, Inc. 


Woodman to Passaic 


Staunton Woodman has resigned 
from the advertising staff of the 
New York Sun to become advertising 
manager of the Passaic, N. J., 
Herald-News. 


Re-Named WIRE 


To end the confusion caused by 
similarity of call letters between sta- 
tions WKBF and WFBM, Indianap- 
olis, the name of WKBF has been 
changed to WIRE, on authority of 
the Federal Communications Com- 
mission. Station WIRE is an affili- 
ated station of NBC. 


Artists Open Office 


The Associated Artists & Studios 
of Illinois, an organization of com- 
mercial artists, has established per- 
manent offices at 43 E. Ohio St., Chi- 
cago. The telephone number is Su- 
perior 6538. Preben F. D. Castonier 
is executive secretary. 


Buys Savage Name 


The Chicago Mail Order Company 
has purchased from the federal 
court of Minneapolis the corporate 
name, good will, and mailing list of 
the M. W. Savage Company, Min- 
neapolis. The Savage mailing list 
comprises about 1,000,000 customer 
names. 


Boone Organization 


Makes Change in Name 


Rodney E. Boone Organization, ad- 
vertising representative of Hearst 
nespapers, is changing its name to 
the Hearst International Advertising 
Service. Rodney E. Boone remains 


as general manager of the organ- 
ization. 

No change is contemplated in per- 
sonnel or policy. The change in name 
is being made for closer association 
with the Hearst institution. 


Eff Brings Out 


Vitamin Product 


The Eff Laboratories Inc., Cleve- 
land, has introduced the vitamin A 
product, Caratone, animal-poultry 
food supplement, in April issues of 
poultry, dairy and pet publications. 

Schedules have been released for 
the remainder of the year. Campbell- 
Sanford Advertising Company, 
Cleveland, handles the account. 


lines of “local” 


in the 2nd paper. 


circulation (Feb., 


1935): 


OMAHA is 


“Going Places!” 


24% INCREASE in 
World-Herald’s March 
Local Advertising Lineage 


(Greatest Percentage Increase in 15 Years) 


Shows Omaha’s Market is 
in Excellent Condition 


You Can Cover Omaha With 1 Newspaper 


Omaha merchants have always used more space in the World-Herald than 
For instance, during this March record, Omaha advertisers 
used in Omaha newspapers as follows: 


WORLD-HERALD, 60.7% 


National advertisers, too, greatly prefer the World-Herald. 
March, national advertisers in Omaha newspapers used: 


WORLD-HERALD, 65.7% 


Of every $1.00 spent by Omaha folks, 92c is spent by readers of the 
World-Herald. For every 100 families in Omaha, there are 96 World-Heralds 
sold in Omaha every day. 85% are delivered by carrier boy, alone. 
Daily, 127,417; Sunday, 125,320. 


Goris 


in CIRCULATION 
in ADVERTISING 
in NEWS 


in OMAHA FOR 
— OVER 25 YEARS 


2nd Paper, 39.3% 


2nd Paper, 34.3% 


Omaha local merchants durng March, 1935 (compared to March, 1934) 
increased their advertising in the World-Herald by a greater percentage than 
during any previous month in the last 15 years! 
space during this one month! 
cation of the vigorous condition of the Omaha market? 


They used over 700,000 
Could there be any better indi- 


During 


Total 


Write us in Omaha, or see O’Mara & Ormsbee, Inc., National Adver- 
tising Representatives, for full facts about the Omaha market. 


Vis laa: f @ t a 


' | | | a 7 | | : | | | | 4 3 ; ‘, Bee a P s A as : ‘ ; ‘ me 
ae 
7 ee 
: a | 7 
| - | 
; he 
f 
| | 
| 
| 
ge RN as 
SB Se 
oe eee 
re ai 
a as 
eee ee 
See 
Se ea 
bey ce iaiae Mn? 
ie eit 
} er A de 
} ee ae 
y * | | 
* Ms ; 
: pak er 
Ree Gee, 
mei Ee 
J 
) —_—_—_ 
TL 
os ae 
eed sy 
Ba 
ees 
ee ees eo 
| eee ee 
pe ape re 
Vast rae See 
PY eat onan are tt 
/ bie: 2 
ho) "eee 
a lige wey = 
Nd a 
Ally cee 
eel 
reas 
Sees. 
‘NI = | 
\ 
a bd 
te, | a 
eS Orin 
aN = 
: | i 
ran, >, 
Ng fs 
SINE 4 a 
WA te 4 | 
NF d th ee | 
N =) - es es a n t € | 
3 ) ve 
- - 
We 4 , , 
po en 7 cmemensamminonsensiaiieammasemnmaadenamcenenaianail : 
y ‘ : aries | : _— 
4 Zn ; ; : cede oe oe : decile Lae er ats Na 
sis ae alice a al Acar se eee Oa ak cg a ale 2 — 
Siete ens, oe cae ee 5 ie alk ie 
Ne ee nee ee 7 
* - 
: . : - 
AY 
} Ms sa * | -_ 
pl em 
ay sis 
aie —— | , 
ea pe ~ 
is 2 
y " 3 —_———— | | | . 
A : 
b- = j = eG Fe gcd kee 
THE Sidney Banks, Mang. Dit. ih eR Ca 
TF, | NEBRASKA: 
rt 
A /f rte oe eee 
ERS : | - ® 
a | 
~~ 
| ‘ XUM 
| 
FA, PRM nk ee nee DS I OF Oe ee eee een | Ay Se ammeeaie Re te at eee Poe ee Btgt 5 ke oe Bas oe eee ae : oss Bia 
SRP, an ARMM RI Prete cy ps Sere ae ROL EEA, oe nS eee: a Pe By oe ye LP oe nas SA earl TS ome ot Dg ia at rh ORM ig chee ci abi wa ws 
eh) ime Weta ons Akon a = an Seth one me rey inne Fe ES eg Re ee ice ee os. ie ede Dae 5 es 20 a Ee ie eee a SM ee 8 cae 2 elite is Bile ca epi aes ae ies pit: a it 
a eae i ere 3 «SARE a es S gee bree “art 3 SPACE OF ys ian te =f yj Soe 1 Saher Bienes pe ed see ea Pele ee es a ee OSS Re nS ee Ee e ae oe 
ee. c es e he 7 a. S Ey a ie eee te Aare De pee oe eat cence fe shar: £ e es ate os eager XG Sos See See tao app li oe a 
ere 23S el. aie OS ee chee ae soiree eC eee mn ER: ene enc EDM pa acne, Regan oe ys HO CORE EE Ce OY RM ly” Souk St CUNT Cheat ag eM TaN PAC ES cg Oe ee mR Sd 2 eee pi ea et, oF ot sega 
fateh SS hi a G9 be . MeMRERRES oe he ae ho a al ae ete tee ei gil one mE? ect ic. gem ee, et | ee er ON eo. Oe ial eae ee geen eee ca 
Eo: Sarre ete te A ns poe es ei te 1a B Seaee oh Es, Apa OU aes Seniesa t OSS See Mees Sop pene Naame 20 5a eR te mani err eo Re Cite = ape ee es cre. | EN Gane Te WIR age ae toe tn Sear ge ek Shs ce ce ence 


ADVERTISING AGE 


April 13, 1935 


SHOP TALK 


“The first ten thousand are the hardest,” remarked the 
circulation manager of ADVERTISING AGE, apropos of the 
fact that this important milestone was recently passed. 
More point was given to the remark by the fact that since 
the 10,000-mark in net paid circulation was reached, the 
increase seems to be proceeding at an even more rapid 
pace than heretofore. The explanation may be that read- 
ers are boosting the publication, and the more readers, the 
more boosts, hence the more new subscribers. 

* * * 


ADVERTISING AGE established its advertising leader- 
ship some time ago, and at present is averaging over 100,- 
000 lines a month, a very fair total, in view of the fact 
that the advertising press as a whole carries about 225,000 
lines a month. 

While some challengers point out that ADVERTISING 
Ace has such a large type page that its lineage volume is 
not significant, the fact that this publication also leads in 
number of accounts is not to be overlooked. 

In the first quarter of 1935, according to a tabulation 
just completed, AA averaged 47 accounts per issue, com- 
pared with 41 accounts for the nearest competitor. Does 
that mean advertising acceptance, or doesn’t it? 

e #-@ 


The production department advised against printing 
this, but it’s too good to keep. One of the leading maga- 
zine publishers in New York phoned to Chicago one bright 
Thursday afternoon recently and arranged for the use of 
a double-page spread in the issue then being made up. It 
turned out, though, that the advertisement hadn’t even 
been written. Copywriters, layout men, typographers and 
photo-engravers toiled all that night, however, and actually 
produced a plate which was delivered to the Chicago plane 
in Newark at 9 o’clock the following morning. At noon 
some corrections (which had to be made with foundry 
type) were phoned to Chicago. The plane was met by an 
ADVERTISING AGE representative at the Municipal Airport 
in Chicago at 1:50, and before 3 was in the last form ther 
merrily galloping to press. 

The promotion manager who handled this gray-hair- 
producing job admitted that what he got was super-service. 

* * * 


How many subscribers file their copies of ADVERTISING 
AGE? 

We don’t know, but we guess that the number is in- 
creasing. The advertising agencies especially are main- 
taining their files carefully, and frequently query the edi- 
torial department as to the date certain articles appeared, 
then referring to their own files for the information. 

This seems to indicate that the hot spot news appear- 
ing in ADVERTISING AGE has an even greater reference value 
than was predicted at the beginning of this service. 

* * * 


We are more than ordinarily proud of our letters de- 
partment. “Voice of the Advertiser” means what it says, 
and many advertisers have. taken the trouble to express 
themselves at considerable length in this people’s forum. 

Another thing that may impress you is that ADVERTIS- 
1NG AGE has no stooges who write to the editor by arrange- 
ment. The material appearing here is a voluntary and 
spontaneous expression resulting from reading the publi- 
cation and reacting to its editorial contents. 

Somehow or other we have an idea that this response 
is a good indicator of the reader interest of ADVERTISING 


AGE. 
is * * 


The new feature, “The Week’s New Programs,” which 
has been appearing in AA for several weeks, seems to be 
making quite a hit. It is checked by advertisers who are 
using or planning to use the radio; by advertising agencies 
with radio accounts, and some which have hopes: and by 
others who for one reason or another want to keep up 
with the radio procession. The time-table of new programs 
and changes seems to be a natural, because of the wide- 
spread interest in broadcasting activities. 

Incidentally, five new radio accounts are now repre- 
sented in the advertising columns of ApDvERTISING AGE, 
and that doesn’t include a very distinguished new adver- 
tiser, Eddie Cantor, who used a page recently to tell about 
a new work as a radio consultant. We hope he got re- 
sults. 


* * * 


ADVERTISING AGE is not an employment agency, but 
we have had the pleasure of putting a lot of able people, 
mostly young men and women, in touch with jobs lately. 
(Five of them have been added to our own staff in the past 
four months.) The increasing number of calls now being 
received from advertisers, agencies and publishers looking 
for workers is one of the best indicators of the improved 
trend of the times. 

Now would be a good time for advertising clubs and 
associations to get busy and provide personnel service, as 
this is likely to prove a benefit to everybody concerned, be- 
sides contributing to the welfare of the advertising com- 
munity at large. 


<_< 


NEW CHARTS SHOW EIGHT-YEAR TREND IN MAGAZINE ADVERTISING 
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This comprehensive chart, developed by "Advertising Age" from figures supplied by National Advertising 
Records, gives a month-to-month picture (in millions) of the advertising lineage in 50 leading magazines 
from January, 1928, through February, 1935. The chart is based on those 50 magazines (not necessarily the 


same publications) which carried ihe greatest advertising lineage during each of the 86 months charted. 
The chart below is based on the same publications, but shows dollar volume of advertising, in millions, 
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GENERAL MILLS 
IN NEW EFFORT 
TO AID BAKERS 


(Continued from Page 1, Col. 4) 


advertising courses are based on 
methods which have been thoroughly 
tested and proved under actual oper- 
ating conditions.” 

An example of the thoroughness 
with which General Mills is attack- 
ing the merchandising problem is the 
fact that Paul Ressinger, Chicago in- 
dustrial designer, was commissioned 
to develop a variety of unusual and 
distinctive packages for various 
types of breads, which are being 
shown as part of the course. 

He will display his own creations 
and others, and will also lecture at 
each of the courses. 

In explaining the purpose of the 
current efforts of General Mills to 
create more business for bakers, 
Donald D. Davis, president of the 
company, pointed out to ADVERTISING 
AGE that while the baking industry 
is the second largest food industry 
and one of the most important of all 
industries, “because of the large 
number of individual factors in this 
industry and the fact that most of 
them are local in their scope, the in- 
dustry has never been able to do a 
national advertising job consistent 
with its size and importance. 


Pioneers in Effort 


“General Mills. Inc., and other 
companies which provide baking in- 
gredients have in consequence made 
it a point for many years to devote 
a substantial amount of consumer 
advertising to the promotion with 
the consumer of the products of the 
commercial baker.” 

General Mills has been a pioneer 
in this type of effort, its efforts, ex- 
tending back to 1922, including mag- 
azine and radio advertising designed 
to increase wheat and bread con- 
sumption, numerous information and 
education services for bakers, fights 


against food faddists, contests, etc. 


Cites Value 
Of Research 
To Mediums 


Chicago, April 11.—In the battle 
of the mediums for the advertiser's 
dollar, research will provide effective 
ammunition, Harold H. Anderson, 
managing director of Gallup Re- 
search Service, Chicago, told the 
Newspaper Representatives Associa- 
tion of Chicago at a meeting today. 

Ways and means to prevent adver- 
tising casualties must be found, Mr. 
Anderson said, declaring that it is 
the medium’s duty to help the adver- 
tiser make his advertising work. He 
described the Gallup study of adult 
reader interest in news and adver- 
tising in daily newspapers of 27 
cities. 

Peaks of interest in newspaper 
reading, the study disclosed, are the 
picture page, comic strips, and the 
oddities cartoon, among others. In 
women’s magazines, Mr. Anderson 
said, stories illustrated by love scenes 
rank high, while articles on such sub- 
jects as politics rank low. Mr. An- 
derson cited examples of successful 
adaptation of these interests to ad- 
vertising. 

Of man’s five senses, he pointed 
out, two are important to advertis- 
ers, namely, hearing and seeing. The 
consumer’s eyes and ears are con- 
stantly bombarded by advertising 
messages. The function of research, 
he said, is to discover what makes 
certain advertising messages “reach 
home,” while others fail to register. 


Named Tower Home 


Service Director 


Amy Vanderbilt, for the past two 
years business manager and public- 
ity director of The American Specta- 
tor, editorial and publicity consultant 
for the Tower Magazines, and pub- 
licity representative for several 
prominent individuals, has been ap- 
pointed home service director of 
Tower Magazines, New York. 

Miss Vanderbilt has been associ- 
ated with Blaker Advertising Agency, 
Lyddon, Hanford and Kimball and 
the former Alfred Wallerstein 
Agency. 


MONTREAL 
MARKET 
DISTRICT 


“The Only Market of its Kind in the World’! 


MARKET 


MONTREA DISTRICT 
1,996,235 People 
72.8% FRENCHe 


What NEW YORK is to U.S. A. 


MONTREAL 


is to Canada! 


WANTED—ADVERTISING CONTACT MAN 
FOR AGENCY 

Well-financed fully recognized agency has open- 
ing for an account executive who can bring with 
him clients capable of being developed. Accounts 
now spending as little as $2000 yearly but with 
growing possibilities will be accepted. Drawing 
account advanced against commissions. All re- 
plies kept in confidence. All members of our 
organization know of this advertisement. Box 
No. 567, c/o Advertising Age. 


For Sale—Trade Paper 


In fourth year of publication, 
trade paper, national distribution, 
12,000 circulation, 8% paid, cov- 
ering field admittedly one of 
coming “greats.” 


In first four months this year, 
has broken even for first time. 


Owners wish to sell because 
withdrawing from _ publication 
field to concentrate on original 
business. 


Will consider propositions in- 
volving cash investment and serv- 
ices. Address Box 566, Adver- 
tising Age. 
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Kansas Court 


Clears Daily 


Wichita, Kan., April 10.—The su- 
preme court of Kansas Saturday re- 
versed the conviction of the Wichita 
Beacon on charges of violation of a 
false advertising statute passed by 
the state in 1915, and ordered the 
case dismissed. 

The charges against the Beacon, 
preferred by a grand jury, grew out 
of the publication in August, 1933, 
of a tabloid “Seal of Quality” sec- 
tion, in which advertisements bore 
a seal and lettering to the effect that 
the product advertised had been ap- 
proved by Dr. R. E. Hobbs, then 
director of public welfare for the 
city of Wichita. 

In reversing the lower court’s con- 
viction of the Beacon, the supreme 
court held that the only issues were 
whether the statement of approval by 
Dr. Hobbs was untrue, and whether 
the Beacon knew it to be untrue. 
Dr. Hobbs, it said, approved all 
reputable firms and there was no 
suggestion that any of the firms in- 
volved were not reputable. 


Four to Oswald 


The Oswald Advertising Agency, 
Inc., Philadelphia, has been ap- 
pointed by the Narrow Fabric Com- 
pany, Reading; Industrial Trust 
Company, Wilmington; Wyomissing 
Glazed Paper Company, Reading; 
and the Philadelphia Laundry Own- 
ers Exchange. 


Named by Hevi Duty 


Arthur H. Oberndorfer has been 
appointed advertising manager of the 
Hevi Duty Electric Company, Mil- 
waukee, electric heat treating fur- 
naces. 


wality 
PRINTING 


apeve 


TICONDEROGA BOOK 
TICONDEROGA TEXT 
CHAMPLAIN BOOK 
SARATOGA BOOK 
LEXINGTON OFFSET 
ADIRONDACK COVER 


ADIRONDACK BOND 
‘ep Made by 

(aey INTERNATIONAL 
Ne” PAPER COMPANY 


| 220 East 42nd St., New York, N. Y. 


COLORED « 
POSTAL CARDS 


35 designs, lithographed on government 
and plain cards. Cost from 1%c to 2c 
ready to mail. Write for free sample 
set—special offer to advertising coun- 
sellors, printers and letter shops. 


MENDLE PRINTING CO., Dept. B., St. Louis, Me 


AY SCHOOLS 


ADVERTISING & COPY 
COMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V.. 116 S. Mich. Blvd., Chicago 


“Pages” f 


) : Ma x 
\. ONES that SELLe 


of 

“FOUR PAGES" —covering 11 major 
headings about radio, 
Reg. U. S. Pat. Off. mewspapers, farm, 
or general maga- 
zines (regional or national) —now help rs and 
broadcasters to.sell more space or time. Furnish infor- 
mation this modern way. Agencies also use AMA 
forms as '’questionnaires.”’ ¢ ¢ Send for samples today, 

on your letterhead. No obligation to buy. 


ADVERTISING MEDIUM ANALYSIS 
500 Sansome Street San Francisee 


Shows Men’s Hats 


Illustrations of 100 hat styles worn 
in all sections of the world appear 
in a booklet, “Hats of the World,” 
being featured in advertising of 
Stylepark Hats, Inc., Philadelphia, 
in Collier’s, Esquire, and Time. Al- 
fred J. Silberstein, Inc., New York, 
is the agency. 


Name Boston Agency 


Stoddard Sampson Company, Bos- 
ton advertising agency, has been ap- 
pointed to handle the advertising of 
National Hardware Stores, a coop- 
erative group of 300 New England 
hardware stores, and of the Harvard 
University Press, Cambridge. 


Named by Fisheries 


Booth Fisheries Corporation, Chi- 
cago, has appointed Sellers Service, 
Inc., Chicago, to direct its advertis- 
ing and merchandising program. W. 
S. Hoyt, Sellers vice-president, is the 
account executive. 


Add 4th C-P-P 
Radio Program 


New York, April 11.— With the 
launching of a new radio series, 
“House of Glass,” April 17, Colgate- 
Palmolive-Peet Company will have 
four programs on the air. The 
added radio show is sponsored by 
Palmolive soap and shaving cream. 

House of Glass will go on the air 
via the NBC Blue network Wednes- 
days for a half-hour from 8:30 EST, 
with a rebroadcast an hour later for 
the West. It is written and starred 
in by Mrs. Gertrude Berg, author of 
the “Rise of the Goldbergs” success. 

The story describes experiences of 
the Glass family in operating resorts 
in the Catskills during winter and at 
a New Jersey beach in the summer. 
Benton & Bowles, Inc., is the agency 
in charge. 


McDonough Chosen 
T. P. A. President 


The Technical Publicity Associa- 
tion at its meeting this week elected 
Charles McDonough, Combustion En- 
gineering Company, president; R. C. 
Ware, Western Electric Company, 
first vice-president; R. W. Denman, 
Troy Laundry Machinery Company, 
second vice-president; and E. S. Pat- 
tison, G. M. Basford Company, sec- 
retary-treasurer. 

Four directors elected are Samuel 
Meulendyke, Marschalk & Pratt, Inc.; 
Leon Weaver, Superheater Company; 
Judd Payne, Associated Business 
Papers; and C. L. Cain, Oil & Gas 
Journal, 


Charts Distribution 


“Coverage,” a book by J. B. Ken- 
ney, showing distribution of leading 
advertising mediums charted in com- 
parison with state areas, population, 
and retail sales, has been published 
by om Company, Inc., New 
York. 


Plan Industrial 
Division Meeting 

The Engineering Advertisers Asso- 
ciation, Chicago chapter of the Na- 
tional Industrial Advertisers Associ- 
ation, Inc., has accepted the invita- 
tion of the Advertising Federation of 
America to take charge of an indus- 
trial division meeting at the A. F. A. 
convention in Chicago June 9-12. 

The Associated Business Papers, 
Inc., will cooperate with the E.A.A. 
in planning the meeting. The pro- 
gram will be in charge of Stuart G. 
Phillips, Dole Valve Company. 


Canton Packer in Drive 


The Canton Provision Company, 
Canton, O., meat packer, has 
launched an advertising campaign to 
continue through the remainder of 
the year. A total of 20 northeastern 
Ohio daily newspapers will be used. 
The campaign is being handled by 
the Hubbell Advertising Agency, 
Inc., Cleveland. 


°2,260,474 — 


was the 1934 labor payroll* of the 
Advertising Typographers 
of America 


Startling but significant is the above figure. It demonstrates conclusively the acceptance 
of the Advertising Typographer by the Advertising Fraternity. No longer is successful 
advertising typography handled by printers with ordinary equipment and training. 
Competitive, successful advertising must have the skill, the experience, the equipment, 
the service and the ingenuity that only an Advertising Typographer can give it. Why 
not get in touch with the Advertising Typographer nearest you and have him give 
you a live demonstration of just what he can do to help you improve your typo- 


graphical work? Or address Executive Secretary, 461 Eighth Avenue, New York City. 
*N. R. A. Code Authority figures 


THE 


ADVERTISING 


TYPOGRAPHERS O 


F AMERICA 


CALIFORNIA 


Faithorn Corporation 
Hayes-Lochner, Inc. 


Los Angeles—House of Hartman 
San Francisco— Metcalf Little, Inc. 


Runkle-Thompson-Kovats-Inc. 


MICHIGAN — DETROIT 


Fred Morneau 


Atlas Typographic Service, Inc. 


Frost Brothers 


TYPOGRAPHY THAT 


Benjamin Stapleton Co. 


Frederick W. Schmidt, Inc. 


Superior Typography, Inc. 


Supreme Ad Service, Inc. 
Tri-Arts Press, Inc. 


Typographic Service Company 


Kurt H. Volk, Inc. 


Axel Edward Sahlin Typographic Service 


COLORADO— DENVER George Willens & Company 
The A. B. Hirschfeld Press NEW YORK 
= re} Ad Service Company 
H me sd ee Advertising Agencies’ Service Co., Inc. 
rowel —— Advertising Composition, Inc. 
J. M. Bundscho, Inc. Advertising Typographers, Inc. 


David Gildea & Co., Inc. 
Heller & Edwards Typography, Inc. 


SETS UP AN IDEAL 


Akron—TheAkronTypesettingCompany 
Cleveland—Bohme & Blinkmann, Inc. 
Skelly Typesetting Co., Inc. 


PENNSYLVANIA 


Pittsburgh—Edwin H. Stuart,Inc. «© 


INDIANA—INDIANAPOLIS Huxley House } Philadelphia—Progressive Composition 
Typographic Service Company Independent Typesetting, Inc. , Co., Inc. 
King Typographic Service Corporation Kurt H. Volk, Inc. 
MASSACHUSETTS—BOSTON Morrell & McDermott, Inc. 
The Berkley Press National Typographers, Inc. CANADA—TORONTO 
The Wood Clarke Press Chris F. Olsen, Inc. Swan Service 
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Club Issues Manual 


The Floor Covering Advertising 
Club, New York, five-year-old organ- 
ization of advertising managers and 
agency representatives of floor cov- 
erings manufacturers, has prepared 
a manual covering historical and 
maintenance facts for salesmen. De- 
signed to increase sales, it is ap- 
pearing in The Bulletin of the Na- 
tional Retail Dry Goods Association. 


Spotto Joins B-D 
Valentine Spotto, formerly vice- 
president of the H. W. Fairfax Ad- 
vertising Agency, has joined Bach- 
enheimer-Dundes, Inc., New York, as 
account executive. 


Name Waters 


The Princeley Mfg. Corporation 
and Friedman Bros. and Sons Neck- 
wear Company, Inc., have appointed 
Norman D. Waters & Associates, 
New York, to conduct a shirt and 
necktie promotion tie-up with Mon- 
ogram’s motion picture, “The Hoosier 
Schoolmaster.” 


GGG, Winston Appoint 

William P. Goldman & Bros., Inc., 
maker of GGG clothing, and N. K. 
Winston & Co., owners-managers of 
45 apartment buildings, have ap- 
pointed Bachenheimer-Dundes, Inc., 
New York. 


‘ 


N JANUARY, 5,457 Cleve- 
land housewives filled out a 


printed report form 


the Parent-Teachers Associa- 


tion, listing every 


medicine, every drug sundry, 
every shaving accessory, toilet 
requisite, dental aid and every 
cosmetic product which they 
found in their homes. 


In addition, they reported for 
each item (1) where they pur- 


chased it, (2) how 


paid for it, (3) who in the family 
used it, and (4) whether a doc- 


tor prescribed it. 


Big Summer Drive 


for Anheuser-Busch 


Anheuser-Busch, Inc., St. Louis, is 
planning one of the largest summer 
campaigns in its history. A long 
list of newspapers will carry regular 
insertions of copy ranging from 300 


Avert Illinois 
Tax on Agencies 


Springfield, Ill, April 11.—Im- 
position of a new occupational tax 


to 800 lines. 
D'Arcy Advertising Agency is in Mlinois, which would seriously 
charge. have hampered the business of ad- 


= vertising agencies, among others, 
P seems to have been averted here, 

Heads Arnold Production after a week in which hectic ef- 
Miles Shefferman, formerly with|forts by both proponents and op- 


Joseph Katz Company, Baltimore,|ponents of the measure kept inter- 
has joined the J. L. Arnold Company, | est at a fever pitch. 


New York agency, as production| ‘The propesed tax would have pro- 
manager. vided a three per cent levy in place 


¥ 


DRESSING TABLE 
INVENTORY | 


i 


supplied by 
the report 
proprietary 


much they 


Tabulation of the data has been 
completed by the International 
Business Machines Corp., and 


ested manufacturers and adver- 
tising agencies. 


Itis reliable, authentic, unbiased, 
accurate. Many of the data have 
not been determined previously 
in any American market. The 
report should be of tremendous 
value to all persons interested 
in the merchandising of prod- 
ucts through drug stores. To see 
the complete report, write The 
Cleveland Press, Cleveland, O. 


of the current two per cent levy, and 
«jin addition would have included a 
number of service industries, in- 
cluding agencies, which at present 
are not required to pay the tax. 


Tax Called Confiscatory 


Since the tax would have been 
based on gross billing, it was the 
contention of agencies that such a 
levy would be confiscatory. Maurice 
H. Needham, of Needham, Louis & 
Brorby, Chicago secretary of the 
western council of the Four A’s, and 
the newly-organized Chicago Adver- 
tising Agency Association both 
jumped into the breach with tele- 
grams to legislators opposing the 
measure. 

Mr. Needham pointed out that a 
recent study of agency operation 
had shown a net profit of 2.47 per 
cent of gross income during 1934, 
and that consequently a three per 
cent tax on agencies’ gross would 
leave them in the red. 


Erhard Puemeied 


Herbert C. Erhard has been made 
general sales manager of the Stand- 
ard Gas Equipment Corporation, 
New York, to succeed J. F. Donovan, 
recently resigned to join the gas mer- 
chandising division of Williams & 
Saylor, Inc., merchandising and ad- 
vertising counsellor. 


Te ee ee Eee, Pohee 
. rg 


Agency Enlarges Staff ; 


Ten Firms Appoint 


Chas. A. Mason Advertising 
Agency, Detroit, has added to its staff 
Rockwood N. Bullard, formerly gen- 
eral manager of the Holorib divi- 
sion, Detroit Steel Products Com- 
pany; Winifred Maurer, formerly 
advertising manager, Smith-Kasson 
& Co., Cincinnati; and Ralph Wallis, 
for many years on the advertising 
staff of the Detroit News. 

The agency has been appointed to 
handle the account of the Detroit- 
Michigan Stove Company, and also 
the business publication campaign 
for Ace Beauty Equipment Company, 
and Federal Screw Works. The 
agency has also been appointed by 
Auto City Brewing Company, Sno- 
Flake Products Company, Union Dis- 
tillers Company, Wolverine Brewing 
Company, Safety Cook Stove Com- 
pany, Crest Products Company, Fa- 
mous Brands, Inc., and Specialties 
Distributing Company. 


Stations in ABC 
Network Separate 


The last four stations of the 
American Broadcasting Company 
chain separated April 6. The ABC 
ended its alliance with WMCA in 
January, and an arrangement with 
WNEW was made. A month later, 
of the 22 stations which originally 
allied themselves with WNEW, only 
four stations remained as part of 
the network. 

Network fees from the four sta- 
tions were insufficient to finance pro- 
gram production in New York. 


Harrington Sent 
to West Coast 


Young & Rubicam, Inc., New York, 
has sent Thomas F. Harrington to 
Hollywood to take charge of the 
agency’s radio programs emanating 
from the Pacific coast. 

His first assignment will be to su- 
pervise the General Foods weekly 
broadcast on behalf of Jell-O. The 
first program from California will 
be broadcast Sunday, April 14. 


is ready for inter- 


Letters to the Editor are excel- 
lent indicators of reader interest. 
But letters to the Pattern Depart- 
ment are even better because they 
include an average remittance of 
lle in cash. 


Last year, Grit received a total 
of 121,900 pattern orders from — 
its readers—equivalent to 25 per 
cent of its total circulation. For 
the first quarter of 1935, pattern 
orders are 50 per cent ahead of 


The Cleveland Press™ om = —« 


A Scripps : Howard Newspaper 


NATIONAL 
BEBPAR TRAHAN TFT 
SC RIPPS-H OW 

NEWSPAPERS 


230 PARK AVENUE, N. 


cHICAGO 


ADVERTISING 


SAN FRANCISCO * L 


more than a keen interest in 
needlework among small town 
women. It is crystal-clear proof 
that Grit is read thoroughly each 


oO F 
A RD 


¥. C. 


OS ANGELES * DALLAS 


MEMBER OF THE UNITED 
PRESS...OF THE AUDIT 
BUREAU OF CIRCULATIONS 


MEDIA R'ECORDS, INC. 


* DETROIT 


week. (Editorial space used for 


Pattern Service runs about 400 
lines an issue, and no other pro- 
motion is used). 


A large amount of good reading 
for a fair price has brought Grit 
a loyal and responsive readership 
that is unique in the small town 
field. The audience has grown 
steadily larger for over 52 years. 
It will be interested when your 
sales story appears in Grit. 


a GRIT FEATURES q 
OF INTEREST TO WOMEN 
Fiction 
Pattern Service 
Cooking Recipes 
Beauty Hints Household Helps 
Health Articles 
Children’s Features 
q Fashion Articles 
JS 


and of 


Eastern Representatives 
Guy 8. Osborn, Scolaro & Meeker, Inc. 
New York 


* PHILADELPHIA * ATLANTA 


WILLIAMSPORT, PA. 
Member A. B. C, 


Western Representatives 
The John Budd Company 
Chicago- St. Louis 


Now Reaching Over 500,000 Small Town Families Weekly 
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PHOTOGRAPHIC 
REVIEW OF THE 
WEEK 


NOTED PHOTOGRAPHER DOES COTY SERIES 


G-E'S SPECIALTY APPLIANCE DIVISION IS OFF ON ANOTHER RACE 


heyre off hehindC 


Pie Ter 

This is how G-E's specialty appliance sales department announced its new spring campaign, known as 
"Refrigerania Sweepstakes." Division heads are mounted on the horses, while in the rear row are Bob 
Watts, sales promotion; Paul Dow, assistant to sales manager; A. M. Sweeney, manager, sales division; 
P. B. Zimmerman, manager of the Chi a Geli: 
specialty rg sales depart- ai ates 
ment; R. C. Cameron, assistant SIMPLICITY IN S. S. S. WINDOW DISPLAY Pcs 
sales manager; A. L. Scaife, man- 
ager, sales promotion division; 
J. DeJen, manager, campaign 

division, and others. 


CHANGES NAME 


ENDS |“LIPSTICh PARCHING*” 


How can Vou have young fips to ardent brilliance... but it aldo gives you 
and lovely tips if every day they're losing more — the soothing effect of an emolhent. It ae tually 
and more of their natural moisture? There's unooths and softens lips! 1 you want to see how 
just one answer ty that! You can't. Yet so many — this smeothing business really works, make the ss 
: te ey . Cory Lipstick comes in ive 
lipsticks parch and dry tips and make them took — “overnight” test. Do your face as usual, Then indatible colors. The "Con- 
crinkly and rough. Coty has discovered the way put on a toneh of Coty Lipstick... you'll wake deentaleilleserated abooe 


to give your lips exciting, indelible color... up in the morning with fips like a camellia Hagges cogs 

esata ‘ case, SOv. 
without any parching penalties. Coty’s new Lip- petal... soft and stnooth. Aad we venture Coty *Sub-Deb” Rouge in 
stick is an amazing lithe magician. It tints your — to say you'll be asing Coty from that day on! harmonizing cotors, 50+ 


is this new 
finer, stronger 


Waneuita Sheet 


Like smart dance muse? Listen ta Ray Noble —~ idol of three continents. Wednesdays, 10:30 P. AL, PEAF. 


Colorful but simple display now being provided for druggists b 
S. S. S. Company, Atlanta. : 


anal 


Steichen, society photographer, is providing the artwork for a new why ? 


series of Coty lipstick advertisements appearing in class magazines. 
(Story on Page 24.) 


PHOTOGRAPH EXPRESSES QUALITY FOR CADILLAC 
Full page in the April issue of 


ADOPTS NEWSPAPER PICTURE PAGE STYLE ee cll sos. Mma 


Millions Hear Great New Welch Radio Program Featuring irene Rich | Famous Doctor Byrd Exptorers Drink Weich's Grape Suite 


oe RET 


SRS ERE ES eae 
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TESTING ROTO 


Another Case of 


“Twin Personality!” 


Sie liked the material — 
a beautiful color — yet she hesitated —she 
did not buy. 

Something distracted her. Was it ome too many clerks? 
Valortumately yes ~ one very courteous. The other repethag °° 
caused by“unples sant breath” cressing aT wie Personality’ 
+ + - 4 big handicap co success is all dusiness comacts. 
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be 


ade cet Be. eanreae 


TRIAL BOTTLE COUPO: 
wee ee one eeon D 


Your Levinas sony i cen becwemng end {gaily wad 


2 9a pertealee ce of far toe 
nos Orage Jeo 94 acces Hawt are ae PN mecca RP O97 oY 
eee bee Ogee, 


Full-page advertisement closely simulating the newspaper picture One of the test advertisements in Used in recent issues of class magazines, this photograph by Under- 
page layout which Welch Grape Juice Company used recently in a Sunday rotogravure sections now wood & Underwood lent the proper tone to an advertisement for 
Texas newspaper. stan run for Lavoris. Cadillac automobiles. ’ 


: 3 2 5 4 : <a. Pee ee “ rs See ; iG ee. me y 4 i = 
: : ae 
rT 
Set 
; * ae a —_ me 
; : : g in fae 
. ee - 
i ee ‘ 
: | | ; 
2 j : 
4 | ‘ 4 
| & Sine 
= : 
, | ei 7 r 
; : iz 
) _—— : = eo F ; ies “ _ 
- i, a ‘ ice | A ic 
4 : : Poe ae coi ee ; ine é : : aa dani 
i ‘ 2 ae ae Pe een YATTON eee OE Sm ow ies se ‘ 
1 @: @ oe Prag —  » aaa mo a 
7 P E fa a The 4 " eins < — ® pa cy + ; ee: 
y ; = : f Bert wy . pe cue OA eat id 7a \ ee i : 
; a4 oy eN ae es ase. ae eae a aay, , al he , ae ne 
‘ AW rae ee a Beara Be S) ye ip eet L Hy : ae: 
me 3 a “3 mo 4 tages e Bee ASS, i. <7. x vant ig Ee F — es 
- hee ¢ Snead ea ON ies a eae I ae Oe aa ee ee " 
Pl ee ¥ ; ; ag =i =. ite x ty we ¢ 4 . Gi" 
i ae. . i > : ' ey : 
! — ll = © se nt k eo ( es 
nt 5, © ill ‘ j { : gis 
- ore aca premeamenteees ea ae - sapgg 3 7 . % 
ABs Be tn ae — ae ’ oe Ay j . = > na / = 
~ AAAS Senos Seas (sae k - ees < » ay ioe # ‘ ead’ _. | > t Cage 
av ‘ mee er sat aN i Sipe & 4 Fk i hig ‘ - é I 4? A + ¢ { i ahsen tee a 
a fof) 4 ae ay \ 4 Be *) > ay eA : & , oa : RL: sere 
oe Sea Soaks NA, . pay o 38 3 h : a .2 E uf : we F Py _ Ete ATs hae 1% ae ae 
eS sy “Su i, sort ae esas “ “gy . Bae ¥ , a ro a eA « " ix iS . é x ‘! j * ver gst ia rei | @ me = cy oak ie 
ei ES eS ee Q ae ‘ Sit, 7a FRE 4 ¢/ “ei 4 « 4 & Bee prsacefia es rag 6 
a % panes RSet ce, al ge ‘ + z é \ - é 3 y " ; At oe tie’ 3 ; i / oe in DE ae : pea Ses 5 cs 
ae es he es ? ae : 7 a i i” seh \ i ig hier Sli 3 salar Rigo e > ape 
‘ ie ee oe ad . ay te eee . ee, ah oft Ty oe ia Bee ea, ee 
| ae < 4 ° B,, or 2 Se nl oe ie i BS a a a q ca 1 paar ogy z : om § ee ae 9 he ee ee : Pear : rep ee 
: sg lll a a Be ;  -_ ow | ayer PY es: — ; Ss charac aa 
| eee , ‘ cae oe | £ 6 as. * = - % See a ey » es, e ees : 
| . ae : ae, > -A ae ae, Ragen a e ae fe a ni see. Ere : : 
& sae wd a - 3 . +a a | 
eh 3 oa > ae j ene *4 ‘ a | 
‘ Barina Se oes Ss eters te AE | 
He + en ae , 3 = staat ara Ye coy 
ya ae oe ae ra ES aca ter te X ae 
" er —— y ‘ fae a e. 
og la ee = a ey aes . | 
a- j ON aa ea Sn q Seo ee acre. a 
} , Roi Fae ; « eo ee ae 
= eae a = on" os ee 8 
* a . " “y t x ee ae ag. 
AOA LEER | Boe ame pains SARSS 
£2 et i “ian a > Be I a i ane ae 
age cs Ri a eC: a PA 
m ‘ a o i © Ge " ee 
sf “2 Se ges : _ a 
. Mien So: Fr . —_—— ~~ a Bs ts : - 
Bing * : . ¥ ees ae: ees Y P Se Reh ane : 
k, ae a ae ; ' pe. ‘ : we 4 iy " eget ‘ ; ae aor ’ 
em Rs: ‘ : ' poe — kod ; ee eu a mead 
to Pi ee. , a ‘ | ere 
FF Ss Sa % 4 — ee es ay ty H Sed eae 
1g | ee we —- | _— Ul Pe i) ON ge 
| a . a ae Gy § = co Reset . ok Cae % ‘ ‘ 
= eg —o™/,  F ' 1, be ~ bi & 7 Poet 
u- : ——.C—<—~S*S:~CSS Se Hee : ee ay 4 q i es paeaae 
aa a a ine ee age J : ’ Gee eae 7 : Sc) alee? 
~ oy a ANNOGSNCING et ‘4 oe 
he Fania il yz aes Bay 4 e , eo 
ene Oiis : co? % As 
ill a Ak. La ae Heyy a ’ 
: 5 ae 51 —_— | H A 1s ; oe aa sf 4 ' “. i 
a : Hs om | ; ee es Mee eae 
54 suTt a Saat if sal ad ops 
, mit & font nea Fone we Ns robe we 
WAM 1 SRR. i} ie ed eon 
- $ é ¥ a7 4 paar bulds red-biocd-ceds } i Coat eee at 
; ere — Boe eae ; 7 ee i CRP Makes 
‘ * — Yy 6 ‘ 3 eos ad : a ea petits aa waite oe Tio, ies Pye 
| ~ CES a ig gee a Uae 
| ‘ % ee, ‘ : aa bats , Bes. Sear os 
oN Soe : ‘al ght ee ates co 
| =A new FABRIC Anew SHEET. Agee PUP dey Pe eA 
oS = 2S See A RAS ee . ite Ae oa 
| what : AE ne 
« =e = ie a eo 
: en ate a " Tee ee . ee ae ai eee 
__ P| es is rc at pinata is eee 
tot ‘ Spamioeances 
. : : Soe el pee i. 
oe Pe : : : ee Shee ee ce 
we, Sa 4 r ‘] e 
= of 
* x 
<a TTT ; : 
= * . ee bee a 
\ nat 5 = ~ 3 Tt ines Rei ‘ Rage ras c2 
oS NET Te —— 2 oe " } ; i 
. 1 : rs tee | = a S = . | 
tie. Seg 3 4 % hy a : > * i 
> od ‘ ¥ <a O ee | os i oe . jes 
er 6 % an 1a peer... aah 7 . = : ; 
fe ; a aan 7 a a. ee oe = Scie yi . nat i iil 
00 | > ey. «BR : ha | we Me Moa ee | { 
| > iia : > Whee is Mi “s t ie Be oe 
} >, x . s € Sl “y he : ee hone > Gael a . me eL : 222 Ss 
- ft . © Bia Se 1 é - 2 " 3 ish eee Pyne. de : eT. ee: 
ro ! 3° ~ : =a fee ae. at aon nis ie rece pH oe) 
: = ; Se pig a . | ie ae EE rcs ctte St oie eas ie 
i mass . 3 ‘ iz ee): & ~ es One wre Maa ‘ ese! ae 
i " aa sf : _ (a ¥ 0, RR as etc Ns . ie’ 3 ete! 
| oe & a Saks, Satie Bie be: __ 4° —— ee = oa 
i a | , ‘ ‘ sy ee Ue ak & . . = ‘ 3 a ee ON Behr ak ‘ Seoe. 
ing F ca oe rs x SS , Sag if Ree “ase = os eS may 
ae 1 Se e tenes Sess es ; ee ; a Nhe ia rie ee ee ee = 
SoS SIS aes oy Yo ab SY = e AES emer oC . . ae 
RIT oi FS Sips tants | Uvrus sermca, nanctien ta, AnERICA Ta és - = =! ee a gens ae 
Raiding : erates egies UTS Saran, Ae teh OR ; 2 Bs Be SRE cee : eee UE 
; Ce Come Ke nine Bo eo en dee enn mer deters RAS DE Rateenmona ie enente mi techie ewan Se sentateusdantonnpetieem sear eat mm .. * ye : s ‘ a3 —— eS : ae 
. Rae sane Ne Waters pte etaer concen pete ane tea meee fo es mes caewe fu, Seber Sa pet st ee eels ; : . : 7 i. + Speen ak Disease ie % es 
hip ae a $v Se I ———— > " 
Endorses Welch's Look For This Welch Display Health In Grapes As Tonic As An Ocean Br ; , ¢ =F — Bes. ee a oa = ‘2 
—e Sag i f TREES rey = \ = ———— Seer: Fans. —S a 
wn H ak Se} i= i 4 P ‘ : ; x ~ . ——— lll ae “Sifu eter Mas temeee pe 
| — | ie F ; es . preteens ‘ . 2 a. pra See ae be parr ah é ee 
i % 3 See ae j Ba ae ee oi, ; tek SRR, se i ? te a A De he Bee: = eee e s +6 Se 
irs. fe * Hf Bio RP aSe + _—s SS ERS aS ey ey Ree cae os oe ea . q  . 
our & : We a . XN: Pea -e j Cd ook 2 ie ; ‘eR a 
f ; val cases ~ . s ue. x . : ee ious Stal, oleae athe Fs 8 SS aor 
NO lS > 9! ne gS Rea! : ae 5 Ff we ee \k y . Pas eee 
BURL suauepre | WOR sosass FTI 1 Mom? Z “7 es, © x A S ee ™ q J i a ia ig re : eos aS a ~ a ee 
en te cee i ar > «Pill “ eis _— 3 = a 
Pata en . waa oS ; i 3 Fe , oa @ : aan a8 < 
; Sica Seoe aoe bear rey 7 «et “ ~ a : . S . se Be = 5h 4 x ‘ad i wes @ Poe s hs 
Stoass § Ter ba “Rot WRENEEne - ve > fa ar oo 
coat & susxve 2523 j Ns ™ Boe . : — q > 3 & 7 eee 
eit ’ i ne Rrovete bay teat aoe wets 5 Se te. ep Sere oe ay aes Ss “ Reis 5. 
" ’ oe an ; Perper poy ere tae pn ewe : are LS : - ’ i oie 
| _ Don't Be Fat! . tn i Pety ca sees ee ; wyFr 4 7 ee 
+9 > Se ee ey SS . : - . ES 
boo de Aaya | ODDS AND ENDS... *ox"s° ' \ * . he _ 
i te ‘ = -_— st ae. x 
=] Se Uaee I Reems | (CE tee - AS 73 : 4 es | 
. me fe sna Gaver "Teas pea beng cl torn Be Pow RIE ow een, wre Om Core ae ey ore onplensare te 0 Cheeni condinon , BX . 
| d SES Sr Sie cer tes Bee iee ee ent Roeragd of * Ae cate cl ted sham Ws amhunnine simon wie Ee 
ae. oe Merce we tae wa peare teres gt ee ted. Od _ ; Ss : Bk SS F 
= . Famous Streamline Train Features Welch's Grape Jaice on Mena > gapeai ae BAS ty Ge ust of tne ote Sieh Sonn ode Ss 4 SCs Ca 1 > 7 ; 
x : epee Me mare geenetaminees ate é We) weique and dostines Chacsctenstic of pargag aowh _ yf S SiS Sa SS r - ‘ Paes 7 
gr ALL sana ot gem teconag ole pong a _ _¢ —— 
\ 1 pS 7 GEE Gece ®” VN ea aa. 
les < 4 a) aay Ge Avail heving « “Twie Personslisy”— it hinders SN . ¥ § SR aaa & 4 * ; 
i ‘ i y > Jos faubee Wochoe. toa teunnese mccese reins soc) popelarety. Use Lavona SSS SN “| “SS Bi: ey . eee | . 
f = { Po oat © Cancun some regularly. ft is medicinal to valve Dut aot in meate. trie q SS Sg : . ay Rok ee F eae | 
; , a = ee f_ eatin ‘| ae. sale se 3 sises Traveler’, € on, Mediom, 9 oes S N : > _ «4 . a ux S _i—_ 
oe 4 di ~ Stay Sa & a 7) pepd boo eel ely sol’ bar Caan . “~— y et . a sy meee 
ae i. [SST ST Mek pee F tial size boule. fk may be Bad withaot the wre of MBBS . a . . a Sa “a  — wage 
oe Rt be te Seer ~ a SS Bey can wd atronies are «De wre fx the coupon. Addewis: The Levoris Company, — eS . — — Mt 
San tecarss SS als. Soe ceor eee e j 1063 Nord Third Stores, Miameapatis, Mone cS . ol . 4 -Y - sh 
Soot corem eee rat o — ¥ 4 oie — = SET Ve 4 | ; \ - : 
Ze ——— Ree ia oN ——— a . ina 
gy , mee ee ‘ mM LLAVORIS san ae Pee oe ag ; 
ie a j ce OE tar | Ps a dain Wee Sg ; 
ease oe si ancanel at Pore pay phd x PY secteine! ~— wT : x Secs See 2 ; im 7 ; 
= se eae bac oo of imondaceses ie Ne 1 y TE Py Be Se YOR a SERRE “ea —— oo ae ince’ L. : : 
Tn ee stat | a |. ae ha Me ERT, RS ee ee — | F ; » re. ali 
so a seen com <= ERS RE OR She 
tives a eS 
~ 
is 
kly XUM 
DPR ida er > cle een J i es Revo : 4 - uj i E : , : 
4S ye Spas ae flee aon a pr Ni Une RG can RC a a) MOC a PSNR fee sme SEU ti enka: Peetu pice We enaihs Aerial amie Ag pine se te tee eae. eee eee : eR a he Sass ; , ey Timon fe a 
By es cg me eat ee ea cen ye Pec ee Gee on OU oat a BE Se eS eR, oe Jc eck Se es age a Se ce eee hie eae Tks | eka ae fo a. 
eo Veen pest ext ae En en eae ts ol Rae ve walla es oy hgh, Bs Nt Beh on ges bh ee ees ps fe See ee ete Neha ees ae (ere. Mi Sun Ee tea ae pe a= seh ae Se Ree Se ae a 
ey hc ( 4 Aire Meee 3 Sc gh cS gee si Rais Wie oes Be 2 Pi ace Sk RCE eee pee ty ¢ essa cere aia vig oe fs am 8 I on agi Be Ae Py ee ee, ae ee Ne PA a ke Led are Toe. eee 
aN Sp ele eed cei was Boo ae ck, in NS tee ae gh ays et eee em FT, ats Soe BM Mn One phe eh A sty tines» Gee ee or gers eae eS eee a tae aa, ic. aE ihe ms * : : I id i : ae eae : to ee 
Ani hy ee RG As sto ates ira on time dl eae i pipet ees Mean Mei a meet 2 rae Eh ea ise hs eee ae ae i See Ge is cee Td a eee ota e 4 -  rr e oe oe “te Pe a es Me and q ee ewe tae rg : xe eet te ee ee 
fwioey Bebe. aa ee dees ERS ep) Breet Be ic ie ata a eee oa oe acne aa Beeb a ae ee Bo Sg Sl ae ore a ee et ee ee roe Tie eae wa pe rie Pras Saha Gaver cia ok A SS aa 3 iia RE aaa me 
7 a Ce PR ee eT ili, | Bic etal 7 tae Rory yt ame et Se Erg) Ca a5. OG eh aa te pre a8 CE eee o oe ee Pee aa ae ee tis» Be aye ne aoe giles eal Secea pean, Ue E 
ere ae me, f. Tr 0 aed or eee anger See St to, Peale eee gy a a ee aie Nae Bie Cas ae Ba eS bien ts i gene ae 


3 
% 


a 
a 


', 


THE GOOD COMPANION 


A short short story 


At the Newark Airport, at 
the Chicago Municipal Air- 
port, and at the Burbank 
and Glendale Airports in 
Leos Angeles, more copies of 
Esquire are sold at fifty 
eents than of any other 
monthly selling over twenty- 
five cents or of any weekly 
selling for over five cents 


hy, Esquire’s net paid circulation now exceeds 220,000. 
a 


PRICE FIFTY CENTS | 


IN CANADA FIFTY-FIVE CENTS 
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FICTION 


F. SCOTT FITZGERALD 
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KING VIDOR 


POETRY 
E. E. CUMMINGS 


SATIRE 


RAYMOND KNIGHT 
STACY JONES 
ANTHONY ARMSTRONG 


SPORTS 


ROBERT S. DOWST 
JOHN K. HUTCHENS 
VICTOR WEYBRIGHT 

DAVID GREGG 


DEPARTMENTS 


GILBERT SELDES 
BURTON RASCOE 
SIGMUND SPAETH 
JOHN V. A. WEAVER 
FRANK BLACK 
MEYER LEVIN 
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CARTOONS 


JOHN GROTH 
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